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"FORTUNE  500”  COMPANIES 
SELECT  GREATER  JOLIET  AREA 


AND  WE  ARE  PROUD  TO 
HAVE  SERVED  IN  THIS 
DYNAMIC  MARKET  FOR 
OVER  141  YEARS... 

these  34  Fortune  500  Companies 
have  plants  located  in 
Johet,  Illinois 


•  Alumax  Mill  Products,  Inc. 

•  American  Cyanamid 

•  Amoco  Chem.  Corp./ 
Standard  Oil  of  Ind. 

•  Armak  Co./Akzona,  Inc. 
a  Beatrice  Foods 

a  Bernard  Div .-Dover  Corp. 
a  Borg  •  Warner  Coro.  • 
Spring/Brummer  Div. 
a  Chicago  Bridge  &  Iron 
CBI  Industries 
a  Dow  Chemical 
a  Durkee  Foods/SCM  Corp. 
a  Economics  Lah 
a  GAF  Corporation 
a  General  Electric 
a  Georgia-Pacific  Co. 
a  General  Refractories  Co. 
a  ManviUe  Corp. 
a  Johnson  &  Johnson 
a  Mobil  Corporation 
a  National  Electric  Coil/ 
McGraw  Edison 
a  Olin  Corporation 
a  Radiation  Polymer 
Co./PPG  Industries 
a  Reichhold  Chemicals 
a  Staley  Chemical  Div./ 

A.E.  Staley 

a  Stauffer  Chemical  Co. 
a  Turco  Products/Div.  of 
Purex  Corp. 
a  Uuion  76/Div.  of 
Union  Oil  of  Calif, 
a  Uniroyal,  Inc. 
a  U.S.  Steel  Corp. 
a  Vulcan  Materials  Co. 
a  Caterpillar 
a  Champion  International 
a  Airco 

a  Archer-Daniel-Midland 
a  Ceco  Steel  Corp. 
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with  today's  high  speed  printing, 
it's  tough  to  maintain  true  cotor 
reproduction.  That's  why  more 
newspapers  than  ever  rely  on  Flint  Ink, 


Flint, 
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,  There  are  very  basic  reasons  why 
y/  newspapers  turn  to  Flint  for  cost- 
effective  quality  color  from  front 
page  to  tab  insert: 

'  DA  wealth  of  high-speed  color  know¬ 

how  available  from  nationwide  Flint  Ink 
branch/service  centers. 

□  Unsurpassed  R&D  facilities. 

□  An  unparalleled  quality  control  program 
that  starts  right  with  basic  pigment  and  var¬ 
nish  manufacture,  through  the  finished  ink. 

□  A  bulk  delivery  system  that  puts  it  all  together. 
If  you  haven't  talked  with  a  Flint  Ink  technical 
representative  recently,  contact  us  for  an  analy¬ 
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DECEMBER 


1-2 — National  News  Council,  One  Lincoln  Plaza,  New  York  City. 

5 — American  Enterprise  Institute,  "The  Media  as  Participants  in  the 
Political  Process,”  Mayflower  Hotel,  Washington.  D.C. 

6-7— National  Media  Conference,  co-sponsored  by  the  International 
Association  of  Business  Communicators  and  Larimi  Commun¬ 
ications  Associations,  Ltd.,  Penta  Hotel  (formerly  the 
Statler),  New  York  City. 

12 — The  Washington  Journalism  Center  Conference,  The  United 
States  and  the  Caribbean  Basin,  Watergate  Hotel.  Wash¬ 
ington,  D.C. 

13-15— Washington  Journalism  Center,  The  Economic  Outlook  for 
1984,  Watergate  Hotel,  Washington,  D.C. 

JANUARY 

24-26— Washington  Journalism  Center,  Conference  for  Journalists, 
Health  Care:  Economic  and  Ethical  Issues,  Watergate  Hotel, 
Washington.  D.C. 

26-28— Texas  Press  Association  Mid-Winter  Convention  and  Trade 
Show,  Sheraton  Park  Central  Hotel,  Dallas. 

29-2/1— International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  New  Orleans  Hilton  and  Towers  Hotel. 

FEBRUARY 

4-6— Wire  Editors  Conference,  University  of  Missouri  School  of 
Journalism,  Columbia. 

9-11 — California  Newspaper  Publishers  Association,  Press-Tech  "84, 
convention  and  trade  show.  Hotel  Del  Coronado,  San  Diego. 

18-21— Great  Lakes/Midstates  Newspaper  Conference.  Hyatt-Regency 
O'Hare,  Chicago. 

Seminars/Workshops/Clinics 

DECEMBER 

4-14 — American  Press  Institute,  City  Editors,  Reston,  Va. 

8 — New  England  Newspaper  Association,  Libel/Privacy  Law 

Workshop,  Sheraton-Tara  Hotel,  Nashua,  N.H. 

JANUARY 

3-27 — The  Poynter  Institute  for  Media  Studies,  Newswriting  and 
Editing — Winter  Term,  St,  Petersburg,  Fla, 

8- 18 — American  Press  Institute,  Executive  Editors  and  Managing 

Editors,  (under  50,000  circulation),  Reston,  Va. 

9- 11 — Commercial  Web  Offset  Workshop,  Rochester  Institute  of 

Technology,  Rochester,  N  Y. 

9-13 — Orientation  for  Graphic  Arts,  Seminar/workshop, 
Rochester  Institute  of  Technology,  Rochester,  N.Y. 

15-16— Newspaper  Advertising  Co-op  Network/Co-op  Advertising  Orien¬ 
tation  Institute,  Commodore  Hotel,  Palm  Beach,  Fla, 

15-18 — Newsroom  Management,  SNPA  Foundation  Seminar,  University 
of  Miami,  Miami,  Fla. 

17-19— Newspaper  Advertising  Co-op  NetworIc'NACON  Sales  Seminar, 
Commodore  Hotel,  Palm  Beach,  Fla. 

20-21 — First  International  Conference  on  Videotex  Journalism,  sponsored 
by  the  Graduate  School  of  Journalism  of  the  University 
of  Western  Ontario,  Toronto. 

22-27— American  Press  Institute,  Management  of  the  Weekly  Newspaper, 
Reston,  Va. 

22- 27— Information  Graphics  Workshop,  sponsored  by  Rhode  Island 

School  of  Design,  the  Providence  Journal  Co.,  and  The 
Society  of  Newspaper  Design,  Providence. 

23- 27— ANPA  Management  Development  Workshop,  Westin  South  Costa 

Plaza.  Costa  Mesa.  Calif. 

29-2/3 — American  Press  Institute,  Publishers  Seminar  (under 
50,000  circulation),  Reston,  Va. 
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Now  AvaHabh 
for  all  major  web  presses 

FlexiColor  is  the  economical  way  to 
print  four  color  process  using  only 
two  of  your  existing  printing  units,  or 
spot  color  using  only  one  existing 
unit.  You  can  add  all  this  color 


capacity  at  less  than  the  cost  of  a  new 
unit! 


Compatible  with! 

•  Community 

•  Harris  VIS,  V25 

•  Urbanite  ^ 

•  Suburban 


FlexiColor  is  working  now  in 
conjunction  with  major  web  presses 
to  generate  extra  color  revenue, 
increased  web  capacity,  ad  lineage, 
and  the  bottom  line  profits.  Call  us 
today  to  learn  how  the  FlexiColor 
can  work  for  you. 


•  Web  Leader 

•  News  King 


230  James  Street 
Bensenville,  IL  60106 
312/860-5530 
1-800/323-7683 
TWX  910-256-1670 
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The  UNESCO  Tower  of  Babel 

The  customary  confusion  has  come  out  of  the  UNESCO  meeting  in 
Paris  about  what  it  did  or  did  not  do,  what  it  may  or  may  not  do,  and 
what  it  intends  or  does  not  intend  to  do.  Since  that  body  operates  by 
“consensus,”  and  resolutions  are  not  binding  on  anyone,  we  hope  our 
confusion  will  be  understood. 

A  news  report  Nov.  16  says  that  Britain  was  successful  with  a 
resolution  that  weakens  UNESCO’s  commitment  to  create  a  new 
world  information  order  saying  that  UN  body  is  merely  “charged 
with  exploring”  the  idea  and  no  longer  “striving  to  bring  about  this 
order”  as  previous  resolutions  stated. 

And  yet,  a  news  release  from  the  press  section  of  the  United 
Nations  in  New  York  City  dated  Nov.  10  contains  the  dispatch  from 
Paris  which  follows:  “A  new  communication  order  will  be  born 
whether  we  want  it  or  not  .  .  .  ,”  Amadou  Mahtar  M’Bow,  Director- 
General  of  UNESCO,  said  here  today  after  analyzing  the  debates  on 
the  draft  programme  and  budget  of  the  organization  for  1984  and 
1985.  He  was  addressing  the  22nd  session  of  UNESCO’s  General 
Conference. 

So  much  for  the  democratic  process  as  it  develops  on  the  floor  of 
UNESCO  meetings  and  the  halls  of  the  Secretariat  in  between  those 
meetings. 

As  for  the  budget,  giving  a  slight  nod  to  protests  about  the  amount 
of  money  UNESCO  spends  (with  the  U.S.  contributing  25%  of  it), 
Mr.  M’Bow  said  he  was  “ready  to  work  on  the  basis”  of  the  $374 
million  budget  just  approved  which  had  been  reduced  from  a  pre¬ 
liminary  figure  of  $386.6  million. 

The  approved  budget  is  $13  million  or  2.5%  above  the  last  budget, 
whereas  the  requested  amount  would  have  been  more  than  6%  high¬ 
er.  So,  the  UNESCO  Secretariat  comes  out  with  a  lengthy  release 
showing  how  much  the  contributions  of  individual  countries  would 
be  reduced:  U.S.  A.  $10.8  million;  U.S.S.R.  $6.8  million;  France  $1.8 
million;  etc. 

Reduced  from  what,  one  might  ask.  Not  from  what  was  paid  last 
year,  but  from  what  would  have  been  paid  under  the  original  budget 
proposal.  And  to  make  it  an  arbitragist’s  dream  world,  “the  amount 
of  decrease  in  the  budget  in  current  dollars  will  depend  on  which  of 
the  three  average  exchange  rates  the  General  Conference  decides  to 
use,”  according  to  the  UNESCO  release. 

Having  said  at  the  beginning  that  UNESCO  operates  by  “con¬ 
sensus,”  and  that  resolutions  are  not  binding  on  anyone,  we  quote 
from  a  Nov.  10  UNESCO  release  about  Mr.  M’Bow’s  speech  to  the 
Anglo-American  Press  Association  in  Paris:  “He  reminded  the  jour¬ 
nalists  also  that  the  main  resolutions  concerning  information  and 
communication  taken  within  UNESCO  since  he  became  Director- 
General  in  1974  ‘have  been  taken  by  consensus  by  all  of  UNESCO’s 
member  states,’  that  is,  by  agreement  of  all.” 

All  the  delegates  to  previous  UNESCO  meetings  who  observed 
the  “consensus”  principle  in  action  will  be  happy  to  know  that  they 
actually  “agreed”  to  all  those  resolutions  and  motions,  not  in  the 
words  of  Mr.  M’Bow  but  in  the  words  of  a  Secretariat  employe  who 
wrote  the  release  saying  that  is  what  Mr.  M’Bow  meant. 
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Letters  to  the  Editor 


Why  jump  on  Congressman  Wirth? 


In  your  editorial  of  October  29,  you 
compare  a  Senator’s  opposition  to 
FCC  regulation  of  the  electronic 
media  content  with  Rep.  Wirth’s  bill 
to  bar  concentration  of  electronic 
media  ownership.  The  two  are  worlds 
apart. 

While  regulation  of  content 
assuredly  threatens  First  Amendment 
guarantees,  ownership  concentration 
impinges  on  antitrust  values.. 

Barely  a  year  ago,  the  newspaper 
industry  was  mounting  a  charge 
against  the  “substantial  monopoly” 
AT&T  would  create  if  it  were  allowed 
in  the  local  cable  tv  game.  The  AN  PA 
amassed  a  S 1  million-plus  war  chest  to 
lobby  in  support  of  a  bill  introduced 
by  this  same  Rep.  Wirth. 

Though  flawed  with  patent  self- 
interest,  that  fight  against  “sub¬ 
stantial  monopoly”  may  still  have 
been  the  industry’s  finest  hour. 


reversing  as  it  did  a  long  history  of 
support  for  measures  protecting  the 
newspapers’  own  “substantial 
monopoly”  in  their  own  towns. 

The  SNPA  even  came  out  four¬ 
square  for  Wirth’s  bill  “to  insure  that 
the  promise  for  greater  diversity  is 
realized.” 

Such  language  makes  one  blink 
when  remembering  the  longtime 
opposition  ban  which  is  based  —  as 
confirmed  by  the  U.S.  Supreme 
Court  in  1 978  —  on  the  same  principle 
of  “diversity  in  media”  that  Rep. 
Wirth  now  seeks  to  protect  in  his  bill 
banning  cross-ownership  by  news¬ 
papers  of  cable  tv  systems  in  their 
own  markets. 

True,  the  July  1 ,  1983  cutoff  date  is 
peculiar,  but  possibly,  it  is  a  nod 
to  the  inevitable,  because  this  prac¬ 
tical  concession  is  precisely  the 


course  adopted  by  the  Supreme  Court 
when  it  allowed  “grandfathering”  of 
all  newspaper-tv  ownership  prior  to 
1975.  However,  the  court’s  unani¬ 
mous  verdict  was  a  resounding 
endorsement  of  the  principle  of 
“diversity  in  media”  (meaning 
ownership). 

Perhaps  it  is  too  much  to  hope  that 
wiser  heads  of  newspapering  might 
even  consider  reining  in  their  more 
predatory  TMC  vehicles.  In  almost  all 
cases,  these  are  designed  to  keep  out 
or  force  out  their  only  possible  local 
print  competitor,  the  free  distribution 
papers.  Shouldn’t  the  newspaper 
industry  support  “diversity  in 
media’  ’  as  a  pillar  of  freedom  that  is  in 
the  country’s  best  interests,  even  if 
not  always  in  its  own  self-interest? 

Victor  Jose 

(Jose  is  editor  and  publisher,  The 
Graphic,  Richmond,  Ind.) 


Did  not  say  copy  editors  frequentiy  make  errors 


A  letter  in  your  October  8  issue 
states:  “A  few  weeks  back,  a  lawyer 
and  journalism  professor  formerly 
associated  with  the  New  York  Times, 
spoke  with  the  Fresno  Bee  news  staff 
about  libel  and  ethics.  When  ques¬ 
tioned  about  a  copy  editor’s  role  in 
news  judgment  related  to  those 
issues,  the  visitor  remarked  that  copy 
editors  were  merely  ‘tinkers’  and 
‘technicians’  who  frequently  malad- 
just  the  work  of  all  those  budding 
Pulitzer  Prize  winners  on  the  report¬ 
ing  staff.” 

I  formerly  was  libel  counsel  and 
corporate  attorney  of  the  New  York 
Times.  I  am  now  a  professor  of  media 
law.  On  August  19,  I  gave  a  seminar 
on  the  law  of  libel,  invasion  of  priva¬ 
cy,  access,  and  subpoena  of  reporters, 
at  the  Fresno  Bee.  I  did  not  speak  on 
ethics.  I  do  not  teach  ethics.  I  do  not 
know  what  “news  judgment  related 
to  those  issues”  means.  I  did  not,  to 
my  memory,  use  the  words  “tinkers” 
or  “technicians,”  although  the  letter 
writer  convinced  me  in  a  phone  con¬ 
versation  that  he  and  others  sincerely 
believe  I  did. 

Indeed,  until  reading  the  letter,  I 
erroneously  thought  the  word  was 
“tinkerers.”  I  did  not  say  or  imply 
that  copy  editors  “frequently”  make 
errors.  That  would  be  the  opposite  of 
my  experience  at  the  Times. 

What  I  did  say  was  what  I  have  said 
at  other  seminars  and  in  my  classes: 


copy  editors  should  always  be  on  the 
look-out  for  potential  libel  or  privacy 
problems.  They  should  bring  them  to 
the  attention  of  the  appropriate  editor 
to  source  out  the  writer  or,  in  sensi¬ 
tive  stories,  to  have  the  copy  re¬ 
viewed  by  a  libel  lawyer. 

In  highly  sensitive  stories,  particu¬ 
larly  in  organized  crime  stories, 
where  each  word  and  phrase  have 
been  reviewed  by  a  libel  lawyer  for 
precise  meaning  and  sources,  the 
writer  should  check  the  final  copy  and 
lay-out  to  make  sure  that  a  copy  editor 
or  make-up  man  has  not  made  the 
change  which  will  affect  the  meaning. 
This  could  involve  no  more  than  a  few 
words. 

What  is  especially  to  be  avoided  in 
organized  crime  stories  is  the  placing 


of  the  picture  of  a  business  man  victim 
alongside  pictures  of  organized  crime 
figures. 

One  writer,  who  was  a  Pulitzer 
Prize  winner,  waited  until  a  copy  of 
his  story  could  be  made  from  a  plate 
(in  the  days  of  plates)  and  he  checked 
the  headlines,  the  placement  of  the 
pictures,  the  captions  under  the  pic¬ 
tures,  as  well  as  the  body  of  the  story. 

Finally,  1  had  the  privilege  of  look¬ 
ing  over  the  shoulders  of  copy  editors 
to  watch  them  add  clarity  and  con¬ 
ciseness  to  stories.  And,  I  had  the 
pleasure  of  having  some  of  them  as 
drinking  friends  at  Sardi’s. 

Alexander  Greenfeld 

(Greenfeld  is  professor  of  media  law. 
University  of  California,  Berkeley.) 


Slje  J^eUf  Hcrrk  Stmeis 

^  NEWS  SERVICE 

A  M  The  New  York  Times  wire  allows  us  to  pro- 
^  ^  vide  readers  with  a  wide  range  of  extras  that 
are  so  vital  to  a  newspaper’s  success  today.  We 
would  he  less  a  newspaper  without  it.^  ^ 

William  C.  Cline,  Executive  Editor, 
The  News  fr  Bail^  Advance,  I^chburg,  Virginia 

fbr  information  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 
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dGARETTE 
COMPANIES 
WANT  KIDS 
TO  SMOKE?  NO. 


most  asked  questions  about  cigarettes. 


As  a  matter  of  policy.  No.  As  a  matter  of  practice.  No.  As  a 
matter  of  fact.  No! 

The  unfortunate  tact  is  that  some  kids  do  smoke.  But,  while 
cigarette  sales  continue  to  increase,  fewer  teenagers  are  smoking. 
For  example,  according  to  the  American  Cancer  Society,  smoking 
among  young  women  has  decreased  17  percent  since  1974. 

All  of  us  need  a  time  of  "growing  up"  to  develop  the  mature 
judgment  to  do  so  many  things.  Like  driving.  Voting.  Raising  a 
family.  And  knowing  enough  to  make  an  informed  decision  about 
all  sorts  of  adult  activities. 

In  our  view,  smoking  is  an  adult  custom  and  the  decision  to 
smoke  should  be  based  on  mature  and  informed  individual  free¬ 
dom  of  choice. 

For  more  information,  write  for  our  booklet, 

"Answers  to  the  most  asked  guestions  about 
cigarettes."  Address:  The  Tobacco  Institute,  Suite 
810D,  1875  Eye  Street,  Northwest,  Washington,  D.C. 

20006.  We  offer  it  in  the  belief  that  full  and  free 
discussion  of  these  important  public  issues  is  in  the 
public  interest. 


Answers  to 
the  most  asked 
questions 
about 
cigarettes. 


WEIGH  BOTH  SIDES 
BEFORE  YOU  TAKE  SIDES 


ROGERS  CONGRATULATE 
I  the  Winners  of 
The  Second  Annual 
!  World  Hunger 
'  Media  Awards 
Presented  at 
The  United 
Nations  on 
;  November 
21,1383. 


B««t  NcMMtpapsr  Coimragw 
Adrian  Paracchio,  Oraw  Fatharaton,  Laa 
Payna,  Rax  Smith,  and  Sally  Bachman, 
Nmmmdmi.  010,000 

Walt  Bogdanich,  Chriatophar  denaan,  and 
Joa  Frolik,  Clawaland  Plain  Dealer. 
•10,000 

Beat  Magazine  Covaraga: 

Ohtria  Emaraon,  “No  Work,  No  Money, 
No  Food,”  McCall;^  S10,000 
Paiga  Chapel  and  Thom  Clark, 
Neighborhood  Worka.  SS,000 

Beat  Book: 

Peter  Adamaon  and  Jamaa  P.  Grant,  The 
State  of  the  World*a  Chlldran.  Publiahad 


Beat  Talawiaion  Cowaraga: 

Diana  Buchantz,  Bon  Moaaa,  and  .loan  Van 

Taaaal,  “Hunger  in  The  Promiaad  Land,” 

KTLA-TV.  S10,000 

Elian  Kingalay  and  Wandy  GoMband, 

“Hunger  American  Style”  WDVM-TV. 

SS,000 

Beat  Radio  Covaraga: 

Dan  ZiMordling,  “Agricultural  Sariaa,” 
National  Public  Radio.  010,000 
Ira  Orayfuaa,  “Hunger  in  America,” 
Aaaocia^  Praaa  Broadcaat  Sarvicaa. 
•5,000 

Eddie  Schwartz,  “Food  Drive.”  WON. 
•5,000 

Honorablo  Mention,  Talawiaion: 

Robert  H.  Goddard  Jr.  High  School,  “A 
Vlait  With  Dannia  Howaal,”  Now  York, 
NowYbrk 

Spacial  Aehiowomant  Award: 

Praaentad  in  memory  of  Shri  Vataa 
Puruahottam,  former  Ambaaaador  to  the 
Unitad  Natkma  from  India,  K0,000 


THE  WOilLn  HUNOER  MEDIA  AWARDS 
B/C  KRAOEM  A  COMPANY 
111S  N.  SHERROURNE  DRIVE 
UM  ANOEm,  CAUFORMM  EOlMt 


Still  from  “Hunger  In  The  Promised  Land,”  Winner 
of  the  1963  World  Hunger  Media  Award  for  Best 
Television  Coverage 
©  1983  KTLA 


KENNY  AND  MARIANNE 
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EtP 

Every  Saturday  since  1 884 


PANEL  PARTICIPANTS  on  syndicated  newspaper  research  at 
the  Newspaper  Research  Council  Conference  at  San  Antonio 
included  (left  to  right)  B.  Stuart  Tolley,  vice  president,  director  of 
research.  Newspaper  Advertising  Bureau;  Charles  W.  Chidsey, 
director,  marketing  research,  Los  Angeles  Times,-  Steven 
Seraita,  vice  president,  Branham  Newspaper  Sales;  Frank  Stan¬ 
ton,  president,  Simmons  Market  Research  Bureau;  Jeremy  D. 
Sprague,  vice  president,  director,  research  and  sales 
development,  Cresmer,  Woodward,  O'Mara  and  Ormsbee;  Phi¬ 


lip  E.  Stout  (at  podium),  marketing  services  manager.  Daily 
Oklahoman  and  Times;  Karen  M.  Ceccanese,  research  mana¬ 
ger,  Sawyer-Ferguson-Walker;  Stuart  Miller,  marketing  and 
research  manager,  the  Daily  Press,  Newport  News,  Virginia; 
Thurman  Pierce,  vice  president,  J.  Walter  Thompson;  Jack 
Maloney,  consultant.  Advertising  Research  Foundation;  Harold 
Israel,  president,  Scarborough  Research  Corporation,-  and 
Jonathan  Swallen,  assistant  director  of  research  information, 
Ogiivy  &  Mather. 


Newspaper  and  tv  research  firms  may  share  exclusive  data 

Simmons  and  Scarborough  negotiating  with  Arbitron 


By  Andrew  Radolf 

The  presidents  of  Simmons  Market  Research  Bureau 
and  Scarborough  Research  Corp.  told  the  Newspaper 
Research  Council’s  convention  in  San  Antonio  that  they 
are  negotiating  with  Arbitron  to  cross-sell  newspaper  and 
broadcast  syndicated  research  data. 

If  their  plans  go  through,  it  will  make  available  to  news¬ 
papers  and  radio  and  tv  broadcasters  research  information 
on  their  local  markets  which  currently  is  exclusive  to  each 
medium. 

“We’ve  talked  to  ARB  (Arbitron  Research  Bureau) 
about  a  quid  pro  quo,"  said  Frank  Stanton,  president  of 
SMRB.  “The  ARB  people  think  it’s  a  splendid  idea  and  are 
taking  it  up  with  their  clients.  We  are  taking  it  up  with  our 
clients.’’ 

“Newspapers  have  faced  a  credibility 
gap  in  selling  against  broadcast.  To  have 
the  Arbitron  data  would  be  an 
advantage,”  Seraita  said. 


Harold  Israel,  Scarborough’s  president,  said  his  com¬ 
pany  has  also  “opened  discussions’’  with  ARB  about  the 
exchange  of  information. 

Israel  said  SMRB  is  further  along  in  its  negotiations  with 
Arbitron  than  Scarborough,  although  neither  party  has 
signed  any  cross-selling  contracts  with  ARB. 

Stanton  said  the  idea  came  about  because  SMRB  and 
ARB  are  already  providing  their  basic  data  to  Cluster  Plus, 
a  geo-demographic  computer  service  sold  by  Donnelly 
Marketing  Services,  a  subsidiary  of  Dun  &  Bradstreet,  to 
local  advertising  agencies. 

He  explained  SMRB  figured  that  if  syndicated  research 
for  newspapers  and  broadcast  were  both  available  to  ad 
agencies  for  media  planning,  it  made  sense  to  go  the  next 
step  and  develop  a  plan  that  would  make  broadcast  syndi¬ 


cated  research  available  to  newspapers  and  vice  versa. 

The  cross-selling  idea  received  an  enthusiastic  recep¬ 
tion  from  Ferguson  E.  Rood,  vice  president  of  advertising 
and  marketing  of  Atlanta  Constitution  and  Journal  and 
chairman  of  the  research  committee  of  International 
Newspaper  Advertising  and  Marketing  Executives. 

“1  think  any  information  that’s  available  to  advertisers 
so  they  can  compare  market  measurements  and  make  the 
best  media  decision  is  appropriate,’’  Rood  said.  He  added 
that  it  was  also  essential  that  each  medium  “pay  an  appro¬ 
priate  price”  for  the  other’s  syndicated  data. 

Rood  said  he  intended  to  take  the  cross-selling  issue  up 
at  the  January  meeting  of  the  research  committee,  which  is 
scheduled  during  INAME’s  winter  convention  in  New 
Orleans. 

“1  will  seek  committee  support”  for  the  concept,  he 
said. 

Steve  Seraita,  vice  president  of  marketing  for  Branham 
Newspaper  Sales,  also  said  that  he  supported  the  cross¬ 
selling  idea. 

“Newspapers  have  faced  a  credibility  gap  in  selling 
against  broadcast.  To  have  the  Arbitron  data  would  be  an 
advantage,”  Seraita  said. 

He  added  that  the  cross-selling  would  also  “be  an 
inducement”  for  newspapers  in  smaller  markets  where 
there  is  “no  direct  newspaper  to  newspaper  competition” 
to  get  involved  in  syndicated  research. 

“When  newspapers  have  all  the  research  that’s  avail¬ 
able,  it  will  help  them  to  battle  spot  tv  and  cable,”  Seraita 
said.  He  noted  that  advertisers  looking  for  alternatives  to 
network  television  have  in  general  been  turning  to  spot  tv 
and  cable  rather  than  newspapers.  Getting  broadcast  syn¬ 
dicated  research  will  “put  newspapers  in  a  position  to 
compete  directly,”  he  said. 

Seraita  said  the  disadvantage  to  cross-selling  is  it  would 
also  give- broadcasters  “ammunition  to  sell  against  us  as 
well.  They  will  have  access  to  all  of  our  data,  and  typically 
(Continued  on  page  16) 
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The  courts  and  the  press: 
‘Things  may  get  a  lot  worse’ 

Legal  panel  warns  SNPA  publishers  of 


increasing  threat 

By  Bill  Gloede 

A  panel  of  experts  assembled  by  the  Southern  News¬ 
paper  Publishers  Association  warned  publishers  that  an 
increasingly  antagonistic  relationship  among  the  press,  the 
public  and  the  judiciary  threatens  to  further  limit  press 
freedom. 

Members  of  the  panel,  addressing  the  opening  session  of 
the  SNPA's  annual  meeting  in  Boca  Raton,  Fla.,  last 
week,  warned  that  a  current  Supreme  Court  review  of  the 
Bose  VA-.  Consumers  Union  case  may  lead  to  greater  res¬ 
trictions  on  appellate  courts’  scope  of  review  in  libel  cases. 

Currently,  899f  of  juries'  verdicts  in  libel  cases  favor  the 
plaintiff,  and  of  those  verdicts,  75%  are  overturned  at  the 
appellate  level,  according  to  panelist  Floyd  Abrams,  an 
attorney  with  the  New  York  firm  of  Cahill,  Gordon  & 
Reindell  who  specializes  in  First  Amendment  issues. 

“We  have  a  new  body  of  law  in  this  country  .  .  .  in  libel 
suits,”  said  Abrams.  There  have  been  major  changes  in 
courts’  interpretation  of  libel  law  since  the  late  1960s  and 
early  1970s,  when  decisions  routinely  favored  the  press. 
The  situation,  Abrams  said,  “May  get  a  lot  worse,  from 
the  point  of  view  of  publishers.” 

The  situation,  Abrams  said,  “May  get  a 
lot  worse,  from  the  point  of  view  of 
publishers.” 

In  the  Bose  vs.  Consumers  Union  case,  Abrams  said, 
the  U.S.  Supreme  Court  is  attempting  to  determine 
whether  the  appellate  court  went  too  deeply  into  the  rec¬ 
ord  in  overturning  a  jury  verdict  that  favored  the  plaintiff. 
The  case,  Abrams  said,  is  “trivial,”  but  he  warned  that  its 
outcome  is  “very  serious  business.” 

In  the  case,  Bose,  a  manufacturer  of  high  fidelity  sound 
equipment,  sued  Consumers  Union,  the  organization  that 
publishes  Consumer  Reports  magazine.  Bose  charged  that 
an  article  that  claimed  a  new  Bose  stereo  system  produced 
sound  that  tended  to  “wander”  around  a  room  was 
libelous.  A  jury  found  for  Bose,  but  the  decision  was 
reversed  on  appeal. 

BennoC.  Schmidt,  Jr.,  professor  of  constitutional  law  at 
Columbia  University  Law  School,  said  he  believes,  “The 
great  Sullivan  case  is  breaking  down.  Juries  are  essentially 
nullifying  the  Sullivan  standard.” 

He  said  he  believes  the  root  of  the  problem  is  the  pub¬ 
lic’s  perception  of  the  press,  and  he  advised  publishers  to 
learn  “why  juries  have  it  in  for  you  people  these  days.” 

Eugene  C.  Patterson,  president  and  editor  of  the  St. 
Petersburg  (Fla.)  Times  and  Evening  Independent  and  the 
third  member  of  the  panel,  said  he  agreed  with  Schmidt. 
Concerning  the  publics’  apparent  negative  perception  of 
the  press,  Patterson  said  he  wonders  “how  much  of  that 
fault  is  ours.  A  certain  arrogance  has  gotten  into  the  press’ 
performance,”  he  said. 

“We  have  to  look  at  our  own  conduct,”  Patterson 
added.  He  called  for  more  intra-industry  discussion  of 
journalistic  ethics,  and  he  said  it  was  his  belief  that  “the 
worst  is  yet  to  come.” 
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to  press  freedom 

“We  brought  a  good  deal  of  it  down  on  ourselves,”  said 
Patterson. 

Schmidt  said  he  beleives  some  of  the  negative  percep¬ 
tion  may  be  related  to  the  fact  that  many  newspapers  hold 
monopolies  in  their  markets. 

“Americans  are  distrustful  of  monopolies,”  he  said. 
“You’re  big  business  in  this  kind  of  lawsuit  (a  libel  action). 
The  First  Amendment  doesn’t  mesh  very  well  with 
monopoly  power.” 

He  added,  “Juries  see  you  people  as  immensely  power¬ 
ful.”  He  said  that  leads  the  jury  to  believe  that  it  has  to 
exert  some  control  over  the  big  business  giant  that  has 
wronged  the  little  guy,  even  when  that  control  has  no  basis 
in  law. 

AH  three  panelists,  who  were  prodded  by  tv  talk  show 
host  Phil  Donahue,  said  they  believe  the  press  needs  to 
more  fully  explain  itself  and  its  function  in  the  American 
system. 

The  press,  Abrams  said,  has  a  “too  defeatest  attitude” 
about  itself. 

“The  press  at  first  has  to  care  about  its  own  rights,”  he 
said.  In  the  future,  he  warned  publishers,  “You’re  not 
going  to  be  able  to  look  to  the  courts  too  much  to  protect 
you.” 

Abrams  pointed  out  that  the  press  has  not  won  a  single 
libel  case  before  the  U.S.  Supreme  Court  in  more  than  a 
decade.  This  fact,  he  believes,  is  due  to  a  shift  in  the 
philosophy  of  the  justices  of  the  court  with  Nixon  and 
Reagan  administration  appointees. 

“The  loss  of  Justice  Stewart  was  an  immense  loss,” 
Abrams  opined. 

Scnmidt  agreed,  saying  he  feared  that,  considering  the 
age  of  the  present  Justices  of  the  Court,  the  nation  is  at  risk 
of  having  a  Supreme  Court  that  is  made  up  primarily  of 
appointees  of  one  political  party,  as  the  court  had  in  the 
1930s.  As  many  as  three  appointments  could  be  made 
during  the  next  administration,  he  said,  and  if  the  next 
administration  is  again  the  Reagan  Administration,  the 
court  could  be  packed  with  what  he  called  “extreme  con¬ 
servative  idealogues.” 

This,  he  said,  “is  very  unsettling.”  The  trends  in  press 
cases  of  the  Warren  and  even  Burger  courts  could  be 
reversed. 

The  best  prescription  for  staying  out  of  court,  the  pan¬ 
elists  believe,  is  to  be  accurate  and  fair  iii'reportage  and  to 
educate  the  public  on  the  press’s  role  in  the  society.  The 
press  should  also  attempt  to  make  people  understand  why 
the  First  Amendment  is  so  important,  Schmidt  said. 

Said  Abrams,  “If  you  have  a  few  more  Alton,  Illi¬ 
nois  .  .  .  you’ll  begin  to  see  that  freedom  of  expression  in 
this  socitey  is  being  clubbed  to  death.” 

Videotex  not  an  immediate  threat 

The  emerging  technology  that  allows  the  electronic 
delivery  of  information  on  demand,  videotex,  will  not 
threaten  newspapers’  franchise  in  the  foreseeable  future, 
according  to  James  K.  Batten,  president  of  Knight-Ridder 
Newspapers,  Inc. 

Batten,  whose  company  now  provides  one  of  the  only 
commercial  videotex  services  in  America,  told  SNPA 
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publishers  that  he  believes  there’s  a  vast  difference 
between  the  conventional  newspaper  and  the  electronic 
newspaper.  As  a  result,  newspapers  shouldn’t  have  to 
worry  about  the  “electronic  juggernaut’’  for  at  least  the 
rest  of  this  decade. 

Batten  said  things  appear  to  be  looking  up  in  the  news¬ 
paper  industry,  with  the  20  year-long  falloff  in  household 
penetration  apparently  slowing,  everyday  daily  news¬ 
paper  readership  increasing,  and  reader  per  copy  figures 
averaging  2.7. 

“Our  numbers  are  looking  better  —  we  have  some  real 
momentum,’’  he  said. 

He  said  he  has  three  suggestions  for  newspapers  as  they 
move  into  the  1990s. 

“IVe  brought  a  good  deal  of  it  down 
on  ourselves,”  said  Patterson. 

Batten  said  the  first  is  to  strive  to  be  good — to  be 
indispensable  to  the  reader,  every  day.  The  newspaper 
industry  is  now  emerging  from  an  era  in  which  readers 
were  taken  too  much  for  granted,  he  said.  The  concept  of 
so-called  editors’  papers  or  reporters’  papers  should  be 
changed  to  become  readers'  papers. 

The  second  suggestion  is  to  make  more  and  better  use  of 
explanatory  journalism.  “Readers  look  to  news¬ 
papers  ...  for  a  sense  of  focus.  Too  often,  I  think  we 
disappoint  (them),’’  Batten  said. 

His  third  suggestion:  “We're  going  to  have  to  do  a  vastly 
better  job  of  persuading  the  public  of  the  legitimacy  of  our 
role.” 

He  explained,  “Love  is  not  what  we're  looking  for.” 
Nor  should  a  newspaper  harp  on  the  sense  of  purpose  the 
founding  fathers  had  for  the  press.  Batten  said.  Accuracy, 
fairness,  balance,  and  energetic  and  courageous  reporting 
coupled  with  a  sense  of  warmth  and  understanding  of  the 
community  should  go  a  long  way  toward  helping  people 
understand  the  role  of  the  press,  he  concluded. 

‘7he  press  at  first  has  to  care  about  its 
own  rights,”  he  said.  In  the  future,  he 
warned  publishers,  “You’re  not  going  to 
be  able  to  look  to  the  courts  too  much 
to  protect  you.” 

Following  Batten  on  the  program  was  W.E.  “Ned“ 
Chilton  III,  publisher  and  president  of  the  Charleston  (W. 
Va.)  Gazette.  He  maintained  that  newspapers,  especially 
newspaper  editorial  pages,  are  too  boring. 

“Precious  few  of  us  practice  crusading  journalism  on  a 
day  to  day  basis,”  said  Chilton. 

He  said  he  believes  newspapers  should  be  expressing 
“sustained  outrage”  over  issues  like  unjust  tax  policy, 
overcharges  by  defense  contractors,  and  the  lack  of 
enforcement  of  federal  antitrust  laws. 

“Most  newspapers  are  not  using  the  editorial  page  as  the 
founding  fathers  intended,”  Chilton  cautioned.  If  news¬ 
papers  don’t  become  more  lively,  he  warned,  they  will  be 
“inviting  more  and  more  readers  to  get  their  news  and 
opinions  elsewhere.” 

Walter  Mattson,  president  and  chief  operating  officer  of 
the  New  York  Times  Company,  closed  the  session  with  a 
look  at  the  “insurmountable  opportunities”  newspapers 
will  encounter  over  the  next  few  years. 

He  maintained  that  the  fragmentation  of  the  network 
television  audience  and  increasing  competition  from 
other  media  sources  will  leave  newspapers  in  the  enviable 
position  of  being  the  last  mass  medium  —  a  single  com¬ 
plete  source  of  news  and  information  —  and  the  only 

EDITOR  &  PUBLISHER  for  November  26,  1983 


medium  available  to  the  advertiser  who  wants  to  reach  the 
mass  audience. 

Mattson  also  urged  newspapers  to  keep  cost-per- 
thousand  rates  in  line  with  competition. 

New  SNPA  officers 

Elected  president  of  the  SNPA  during  the  meeting  was 
David  J.  Whichard  II,  president  and  publisher  of  the 
Greenville  (N.C.)  Reflector;  elected  president-elect  was 
Ruth  Holmberg,  vice  president  and  publisher  of  the  Chat¬ 
tanooga  (Tenn.)  Times;  elected  chairman  was  J.  Stewart 
Bryan  III,  pubisher  of  the  Richmond  (Va.)  Times  Dispatch 
and  News  Leader;  and  elected  Treasurer  was  Tom  J. 
Hardin,  secretary  treasurer  and  general  manager  of  the 
Alexandria  (La.)  Daily  Town  Talk. 

Newsday,  Cleveland  PD  staffers 
win  World  Hunger  Media  awards 

Teams  of  staffers  from  Long  Island  (N.Y .)  New.sday  and 
from  the  Cleveland  (Ohio)  Plain  Dealer  have  each  been 
awarded  $10,000  for  the  best  newspaper  coverage  in  the 
second  annual  World  Hunger  Media  Awards  sponsored  by 
Kenny  and  Marianne  Rogers. 

Adrian  Peracchio,  Drew  Featherston,  Les  Payne,  Rex 
Smith  and  Sally  Bachman  of  Newsday  will  share  $10,000, 
as  will  Walt  Bogdanich,  Christopher  Jensen  and  Joe  Frolik 
of  the  Plain  Dealer. 

Awards  were  presented  at  a  special  ceremony  at  the 
United  Nations  in  New  York  on  November  21. 

Cash  prizes  in  the  the  World  Hunger  Media  Awards 
total  $100,000.  Awards  were  also  presented  for  best 
magazine  coverage;  best  book  coverage;  best  tv  coverage; 
and  best  radio  coverage. 

The  World  Hunger  Media  Awards  were  established  by 
the  Rogers  in  March,  1982,  to  “encourage,  honor,  and 
reward  those  members  of  the  media  who  have  made  sig¬ 
nificant  contributions  in  bringing  public  attention  to  the 
critical  issues  of  world  hunger.” 

The  panel  of  judges  for  the  1983  World  Hunger  Media 
Awards  was  composed  of:  Ann  Crittenden,  former  renor- 
ter  for  the  New  York  Times  and  winner  of  the  1982  award 
for  best  newspaper  coverage;  Roy  Fisher  outgoing  dean  of 
the  School  of  Journalism,  University  of  Missouri;  Patricia 
Carbine,  publisher  of  Ms.  magazine;  Marge  Benton, 
chairperson  of  Save  the  Children;  Anwarul  Karin  Chow- 
dhury.  Minister,  Bangla  Desh  Mission  to  the  United 
Nations;  and  William  Ayers,  member  of  the  board  of 
directors  of  World  Hunger  Year,  the  non-profit  organiza¬ 
tion  that  administers  the  awards  program. 

Articles  appearing  in  print  and  on  the  electronic  media 
between  July  1,  1982,  and  June  30,  1983,  were  eligible. 

In  announcing  the  award  winners,  Kenny  Rogers  said, 
“Hunger  isn’t  glamorous,  but  we  hope  this  awards  pro¬ 
gram  encourages  the  media  to  focus  on  it.” 

He  added,  “Last  year  we  were  very  heartened  by  the 
letter  we  got  from  Richard  Harley,  a  winner  of  one  of  the 
1982  Newspaper  Awards,  who  wrote  to  tell  us  his  award 
had  inspired  and  enabled  him  to  take  a  leave  of  absence 
from  his  job  at  the  Christian  Science  Monitor  to  write  a 
book  on  hunger.  This  is  exactly  what  we  set  out  to  do.” 

The  Rogers  conceived  the  World  Hunger  Media  Awards 
with  the  help  of  their  late  friend,  singer/song  writer  Harry 
Chapin. 

In  addition  to  the  cash  awards,  each  winner  received  a 
spoon  with  sterling  silver  designed  and  manufacturered  by 
Cartier.  A  similar  spoon  is  presented  to  the  organization 
that  was  responsible  for  publishing  or  broadcasting  the 
winning  work. 
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UPl  offers  new  stock  database  system 

Newspapers  will  r^ot  get  exclusive  use 
but  UPl  says  there  are  many  benefits  for  newspapers 


By  Andrew  Radolf 

United  Press  International  has  developed  an  on-demand 
stock  quotation  service  which  the  public  can  access  for 
free  simply  by  pressing  the  keypad  of  any  touchtone  tele¬ 
phone. 

UPl  has  already  begun  selling  systems  which  provide 
the  service,  called  StoxQuote,  to  local  newspapers. 

“The  great  value  of  this  is  it  uses  no  special  terminal 
gear.  The  user  doesn’t  have  to  buy  a  thing,”  said  C.  Robert 
Woodsum,  UPl  vice  president  for  financial  news  services, 
who  developed  the  system  and  heads  the  marketing  effort. 

Ten  newspapers  have  bought  the  system  so  far.  Wood- 
sum  said,  but  they  requested  not  to  be  identified.  Wood- 
sum  said  UPl  hopes  to  sell  at  least  500  StoxQuote  systems 
by  year-end. 

There  are  two  types  of  StoxQuote  systems  which  a 
newspaper  can  buy.  The  video  system  provides  the  acces¬ 
sed  stock  information  on  a  tv  screen  and  is  designed  to 
interface  with  a  newspaper’s  cable  channel.  The  audio 
system  provides  computerized  “voice”  information  over 
the  telephone. 

StoxQuote  responds  to  an  inquiry  by  providing  the 
stock  name,  dividend,  volume,  high  price,  low  price,  last 
price  and  net  change.  The  StoxQuote  system  can  be  pro¬ 
grammed  by  its  operator  so  that  users  can  access 
information  on  more  than  one  stock  in  a  single  phone  call. 

Woodsum  said  UPl  will  generate  revenues  from  Stox¬ 
Quote  through  the  sale  of  the  “proprietary”  database  to 
newspaper  customers.  UPl  will  send  a  fresh  database  of 
stock  information  from  the  New  York  and  American  stock 
exchanges  and  from  over-the-counter  listings.  The  prices 
will  be  updated  throughout  the  day  in  15  minute  cycles. 

UPl  developed  a  patented  six-digit  coding  system  for 
accessing  StoxQuote  information.  The  code  uses  the  num¬ 
ber  buttons  in  combination  with  the  asterisk  key.  Coleco’s 
access  code,  for  example,  is  1*21*5. 

UPI’s  rates  for  providing  the  database  will  be  based  on 
the  size  of  a  newspaper’s  market,  Woodsum  said. 

The  cost  of  computer  equipment  to  handle  StoxQuote 
starts  at  around  $15,000  for  an  “entry  level”  system, 
Woodsum  said,  but  the  size  of  the  investment  will  depend 
basically  on  how  many  phone  calls  a  newspaper  wants  the 
system  to  handle  at  once.  Entry  level  systems  can  transmit 
three  audio  or  six  video  responses  simultaneously.  Modular 
expansion  in  four  audio  response  increments  costs  $5,500 


per  unit  and  in  eight  video  response  increments  cost  $6,000 
per  unit. 

Woodsum  said  UPl  has  not  decided  if  it  will  sell  the 
StoxQuote  hardware  itself  or  “bring  vendors  and  news¬ 
papers  together.”  He  added  that  UPl  has  “identified” 
several  possible  vendors  for  StoxQuote  hardware,  but 
declined  to  name  them. 

Since  the  public  uses  StoxQuote  for  free,  Woodsum  said 
newspapers  can  generate  revenue  from  the  service 
through  the  sale  of  advertising  in  three  ways. 

The  first  way,  he  said,  is  by  selling  ads  on  StoxQuote 
itself.  He  said  that  local  brokerage  houses  are  one  poten¬ 
tial  source  of  ads  since  they  would  want  to  have  their 
phone  numbers  on  the  system. 

Woodsum  added  that  StoxQuote  would  also  be  a  good 
promotional  vehicle  by  having  newspaper’s  name  “auto¬ 
matically  generated”  with  the  stock  information. 

A  second  source  of  revenue  is  through  advertising 
sold  for  the  StoxQuote  directory.  Woodsum  pointed  out 
that  StoxQuote  will  have  about  8,000  stocks  listed  and  said 
UPl  will  license  to  newspapers  the  rights  to  publish  their 
own  local  directories. 

The  third  source  of  revenue,  Woodsum  said,  is  the  sale 
of  more  financial  ads  in  the  newspaper.  He  maintained  that 
by  having  StoxQuote,  a  newspaper  will  create  “new 
opportunities  for  salesmen  calling  on  the  financial  commu¬ 
nity.” 


“It  uses  no  special  terminal  gear.  The 
user  doesn’t  have  to  buy  a  thing.” 


Although  UPl  has  targeted  newspapers  as  its  main 
customers  for  StoxQuote,  Woodsum  said  the  service  will 
not  be  sold  on  an  exclusive  basis. 

Other  potential  customers  for  UPl  include  brokerage 
houses  themselves,  hotels,  telephone  companies,  banks, 
retailers  like  Sears  getting  into  financial  services,  cable 
operators  and  broadcast  stations. 

Woodsum  remarked  that  despite  the  lack  of  exclusivity, 
he  is  sure  that  newspapers  are  the  businesses  ideally  suited 
to  operating  Stoxquote,  selling  local  advertising  around  it, 
and  promoting  the  service  to  the  public  on  a  daily  basis. 


Soviet  leader  responds  to  Iowa  editor 


James  Gannon,  editor  of  the  Des  Moines  Register  was 
“intrigued”  to  receive  a  response  from  Yuri  V.  Andropov 
to  his  Nov.  6  open  letter  in  the  newspaper  inviting  the 
Soviet  leader  to  visit  Iowa,  but  Gannon  also  remarked  that 
“no  one  knows”  what  Andropov  meant. 

Gannon  recalled  in  his  letter  that  when  Nikita  S.  Krush- 
shev  stopped  in  Iowa  during  his  1959  U.S.  visit,  he  “left 
behind  a  new  hope  for  peace  in  the  world  and  good  will 
among  nations.” 

Gannon  suggested  to  Andropov  that  a  visit  to  Iowa  now, 
when  tensions  between  the  U.S.  and  Soviet  union  once 
again  are  high,  would  have  a  similar  beneficial  effect.” 

Gannon’s  letter,  at  the  editor’s  request,  was  delivered  to 
Soviet  officials  by  John  Chrystal,  a  banker  from  Coon 
Rapids,  who  was  going  to  Moscow. 


Andropov’s  reply  to  Gannon  was  given  to  Chrystal  by 
Mikhail  S.  Gorbachev,  the  politburo  member  responsible 
for  agriculture. 

Andropov  did  not  say  if  he  would  make  a  trip  to  Iowa, 
but  said  he  wishes  “all  American  farmers”  success  in  their 
endeavors. 

The  Soviet  leader  also  said  that  his  country  “has  always 
been  striving  to  live  in  peace”  with  all  nations  and  wants 
“to  develop  mutually  beneficial  cooperation  with  the 
United  States,  including  such  a  creative  sphere  as  agricul¬ 
ture.” 

Gannon  noted  that  it  “would  have  been  easy  to  totally 
ignore”  his  letter  and  that  is  what  he  expected.  He  said 
that  although  he  was  pleased  to  get  a  response,  “no  one 
knows  what  it  means.” 
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Appeals  court  overturns  copyright  decision 

By  a  2-1  vote,  court  rules  that  magazine  did  not  violate 
copyright  law  by  publishing  info  based  on  Ford  memoirs 


A  three-judge  panel  of  the  U.S.  appeals  court  in  Man¬ 
hattan  by  2  to  1  overturned  a  lower  court  decision  and 
ruled  that  the  Nation  magazine  did  not  violate  copyright 
laws  by  publishing  an  article  in  1979  which  was  based  on 
information  taken  from  President  Ford’s  memoirs  before 
they  were  published. 

Harper  &  Row  and  Reader’s  Digest  Association, 
publishers  of  A  Time  to  Heal,  the  title  of  Ford’s  book,  had 
brought  the  suit. 

The  2,250  word  article  by  Victor  Navasky,  editor  of  the 
Nation,  dealt  mostly  with  Ford’s  pardon  of  President 
Nixon. 

Time  magazine  bought  the  right  to  print  excerpts  from 
the  book  for  $25,000.  After  Navasky’s  article  appreared. 
Time  decided  not  to  publish  the  excerpts  and  did  not  make 
the  final  $12,500  payment. 

Judge  Irving  R.  Kaufman  of  the  U.S.  Court  of  Appeals 
for  the  Second  Circuit,  wrote  the  majority  opinion.  He  said 
the  article  “was  no  more  than  reporting  the  political 
decisions  at  the  highest  level  of  government.  The  para- 
phrasings  concern  the  very  essence  of  news  and  history.’’ 


Kaufman  also  said  that  the  article  “took  a  meager, 
indeed  an  infinitesimal  amount  of  Ford’s  original  lan¬ 
guage.’’ 

The  judge  noted  that  an  author’s  copyright,  which  is 
guaranteed  by  the  Constitution,  “protects  only  original 
works  of  authors’’  and  therefore  “grants  rights  not  in  ideas 
or  facts,  but  in  expression.  Courts  have  accordingly  held 
that  neither  news  events,  historical  facts  nor  facts  of  a 
biographical  nature,  is  deserving  of  the  protection  of  the 
(copyright)  act.’’ 

Kaufman  said  that  if  the  copyright  law  were  extended  to 
cover  the  paraphrased  material  in  the  Nation’s  article,  the 
result  would  be  that  “an  individual  could  be  the  owner  of 
an  important  political  event  merely  by  being  the  first  to 
depict  that  event  in  words.’’ 

Floyd  Abrams,  an  attorney  for  the  Nation,  said  the 
decision  assured  “that  the  copyright  laws  will  not  be  used 
to  prevent  journalists  from  reporting  news  to  the  public." 

Attorneys  for  the  publishers  have  not  yet  decided  if  they 
will  seek  a  hearing  before  the  full  11 -member  Court  of 
Appeals. 


New  Jersey  Senator  introduces  ‘truth’  bill 


A  New  Jersey  state  senator  has  introduced  a  bill  which 
would  require  newspapers  that  print  false  information  to 
give  the  “truth”  the  same  amount  of  space. 

Sen.  Edward  T.  O’Connor  said  libel  laws  are  an 
inadequate  remedy  for  people  falsely  accused  of  wrongdo¬ 
ing  and  added  that  newspapers  too  often  bury  corrections 
and  exonerations  in  their  back  pages. 

The  bill  states  that  newspapers  which  publish  “any  false 


statement  or  allegation”  would  have  to  print  “in  proper 
language  the  truth”  on  demand  from  affected  persons. 

The  correction,  which  would  be  verified  by  sworn  state¬ 
ment,  would  have  to  be  published  within  48  hours  and 
given  a  position  and  type  size  similar  to  the  falsehood. 
Violators  could  be  fined  up  to  $1,000. 

O’Connor  said  his  bill  will  probably  die  in  committee 
this  year,  but  he  might  pre-file  it  for  next  year’s  legislative 
session. 


Los  Angeles  media  may  challenge  news  tax  In  court 


Los  Angeles  City  Council,  by  a  vote  of  1 1-3,  has 
imposed  a  business  license  tax  on  the  news  media 
that  appears  headed  for  the  courts. 

The  tax,  the  first  in  the  city’s  history,  is  expected 
to  add  about  $1.2  million  a  year  to  the  municipal 
budget.  Newspaper  officials  have  said  the  gross 
receipts  tax  of  $1.25  per  $1,000  is  discriminatory 
compared  to  the  rate  for  movie  producers,  who  pay  a 
maximum  city  tax  of  $3,750. 

Prior  to  the  approval  of  the  levy  tax  last  week, 
William  A.  Niese,  assistant  general  counsel  of  the 
Times  Mirror  Company,  declared  that  “the  media 
are  resigned  to  the  fact  that  we  will  have  no  choice 
but  to  challenge  it  in  court.” 

Los  Angeles  Herald  Examiner  publisher  Francis 
Dale  also  has  threatened  to  sue  the  city  over  the  tax. 

Zev  Yaroslavsky,  chairman  of  the  Council’s  fi¬ 
nance  and  revenue  committee  which  recommended 
the  tax,  responded: 

“Let  them  take  us  to  court.  If  they’re  right,  we’II 
adjust  it;  if  not,  we’ll  be  in  control  of  our  own  des¬ 
tiny.  Sue!  Sue!” 

An  indication  of  litigation  also  came  from  Mike 
Dorais,  general  manager  and  general  counsel  of  the 
California  Newspaper  Publishers  Association,  who 
stated: 


“I  would  characterize  the  situation  as  a  foregone 
conclusion  that  we  will  sue.  The  way  the  media  is 
being  taxed  is  blatantly  unconstitutional.” 

Los  Angeles  newspapers  and  broadcasters  have 
fought  the  tax  bitterly.  Receipts  will  come  largely 
from  circulation  and  advertising  sales. 

The  tax  is  part  of  a  $18.5  million  business  package 
that  also  for  the  first  time  taxes  the  local  liquor 
industry,  railroads,  air  freight  carriers,  steamboats 
and  other  businesses. 

Attorneys  for  various  television  stations  also  have 
said  they  plan  to  sue  the  city  over  the  tax. 

Assistant  city  attorney  Richard  Dawson  told  the 
Council  he  had  misgivings  about  the  new  measure 
because  it  distinguished  between  newspapers  and 
broadcasters  and  the  movie  business,  all  of  which  he 
considered  First  Amendment  industries. 

However,  he  said  he  would  defend  it  because  he 
was  unable  to  find  case  law  on  the  issue. 

In  Minneapolis  Star  and  Tribune  Company  v. 
Minnesota  Commissioner  of  Revenue,  the  Supreme 
Court  ruled  that  Minnesota’s  paper  and  ink  tax  vio¬ 
lated  free  speech  guarantees.  The  tax  was  applied 
only  to  newspapers  using  more  than  $100,000  worth 
of  the  materials. 
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Press  comes  under  attack  at  SPJ,  SDX  convention 

IrvinOj  Schmertz  and  big  city  mayors  berate  the  media; 

Creed  Black,  Salant,  others,  defend  the  role  of  the  press 


By  M.L.  Stein 

An  assertion  that  the  government’s  Grenada  news  ban 
was  justified  because  of  the  questionable  loyalty  of  report¬ 
ers  who  might  have  covered  the  invasion,  touched  off  a 
heated  exchange  at  the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi  convention  in  San  Francisco. 

The  charge  was  made  at  a  panel  discussion  on  media 
guidelines  by  Reed  Irvine,  chairman  of  Accuracy  In  Media 
(AIM),  who  said,  “The  government  was  correct  in  doing 
what  it  did  .  .  .  many  reporters  have  made  it  clear  they  are 
not  on  our  side.” 

When  someone  in  the  audience  asked  what  side  he 
meant,  Irvine  replied,  “The  United  States.  America. 
O.K.?’’ 

Creed  C.  Black,  president  of  the  American  Society  of 
Newspaper  Editors,  who  was  on  the  same  panel,  termed 
Irvine’s  remarks  a  “totally  unwarranted  slur  on  the 
patriotism  of  the  American  press.’’ 

Another  panelist,  Richard  Salant,  president  of  the 
National  News  Council,  told  Irvine:  “You  don’t 
understand  the  role  of  the  press  in  a  democracy  .  .  .  you 
are  an  advocate.  You  don’t  like  stories  because  they  don’t 
come  out  the  way  you  like.” 

‘They  (media)  can’t  have  it  both  ways,” 
Irvine  continued.  ‘They  can’t  say  ‘give  us 
your  secrets  because  you  can  trust  us’ 
and  then  make  it  clear  they  can’t  be 
trusted.” 

Irvine  had  compared  today’s  correspondents  with  those 
of  World  War  II,  saying  there  was  a  “big  difference”  in 
their  respective  attitudes  toward  American  military 
action. 

Recalling  his  own  World  War  II  service  as  a  Marine, 
Irvine  remarked  of  that  conflict,  “I  didn’t  know  any 
reporters  not  on  our  side  —  that  were  out  to  make  us  look 
bad,  embarrass  us  and  undercut  the  homefront  morale.” 

Irvine,  whose  conservatively-oriented  organization 
calls  itself  a  media  “watchdog,”  accused  “any  number  of 
media  people”  of  proclaiming  “they  have  a  duty  to  dis¬ 
cover  and  publicize  all  secrets.” 

“They  (media)  can’t  have  it  both  ways,”  Irvine  contin¬ 
ued.  “They  can’t  say  ‘give  us  your  secrets  because  you  can 
trust  us’  and  then  make  it  clear  they  can’t  be  trusted.” 

Salant,  former  president  of  CBS  news,  observed  that 
Irvine  was  enunciating  an  idea  that  there  can  be  a  free  flow 
of  information  only  when  the  government  determines  the 
press’  responsibility. 

“This  means  you  do  not  understand  what  a  free  flow  of 
information  is  supposed  to  be  about,”  Salant  declared. 
“The  government  must  not  and  can  not  withhold  on  the 
basis  of  its  determination  of  what  is  responsible  and  what 
isn’t.” 

Earlier,  attorney  Bruce  W.  Sanford,  the  Society’s  First 
Amendment  counsel,  said  that  123  American  correspon¬ 
dents  have  been  covering  wars  since  1940  and  that  Presi¬ 
dent  Reagan  had  “insulted  them  and  their  memory”  when 
the  government  invoked  the  excuse  of  safety  for  banning 
reporters  during  the  Grenada  landing. 

Another  panelist,  Sacremento  Bee  ombudsman  Art 
Nauman,  attributed  public  support  for  the  Administra¬ 
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tion’s  decision  on  keeping  the  press  out  of  Grenada  to 
media  arrogance  and  a  failure  to  listen  to  reader’s  com¬ 
plaints. 

“We  are  our  own  worst  enemy,”  Nauman  said.  “It 
comes  as  no  surprise  to  me  that  the  public  has  been  cheer¬ 
ing  the  Grenada  blackout.  I  got  that  on  the  phone  on  the 
first  day  (of  the  invasion).” 

In  the  discussion.  Black,  who  also  is  chairman,  and 
publisher  of  the  Lexington  (Ky.)  Herald-Leader,  con¬ 
tended  that,  despite  its  imperfections,  the  American  press 
is  doing  a  better  job  than  ever  before. 

“I  further  believe  .  .  .  most  American  newspapers  are 
more  willing  to  investigate,  admit  and  publicly  correct 
their  errors  than  at  any  time  in  the  past  .  .  .  criticism  and 
distrust  of  the  press  are  nothing  new,”  he  said. 

Black  expressed  a  disdain  for  ombudsman,  press  coun¬ 
cils  and  press  rules  and  guidelines,  stating  the  media 
should  police  itself. 

“Newspaper  publishing  does  not  lend  itself  to  a  tidy  set 
of  rules,  and  attempts  to  codify  universal  standards  for  a 
free  press  are  not  only  a  delusion  but  can  be  a  snare,”  he 
said. 

The  session  was  in  keeping  with  “The  Media  on  Trial” 
theme  of  SPJ ,  SDX’s  74th  Annual  Convention  Nov .  9- 1 2  at 
the  Fairmont  Hotel. 

During  much  of  the  proceedings,  the  750  attendees  lis¬ 
tened  to  the  press  being  flogged,  after  being  told  that  it’s 
doing  a  better  job  than  ever  before. 

One  of  the  critics.  University  of  California,  Berkeley, 
professor  Ben  H.  Bagdikian  noted  improvement  in  jour¬ 
nalism,  but  complained  “there  is  still  too  much  laziness  in 
the  news.” 

“There  are  too  many  owners,  editors  and  reporters  who 
do  a  minimal  job  at  a  minimal  cost  with  minimal  energy,” 
he  said  in  a  keynote  speech.  “We  continue  to  be  surprised 
by  events  whose  origins  are  ignored  in  the  news  until  there 
is  an  explosion.” 

The  former  Washington  Post  ombudsman  charged 
television  with  often  presenting  pictures  without  meaning 
and  newspapers  of  “cliche  thinking  and  simplistic  writ¬ 
ing.” 

Bagdikian  also  took  a  slap  at  market  analysts  who  make 
over  newspapers  or  tv  stations  to  boost  sales.  He  said  such 
strategists  are  not  concerned  with  what  “is  journalistically 
significant  but  look  only  for  quick  and  superficial 
changes.” 

Black  expressed  a  disdain  for 
ombudsman,  press  councils  and  press 
rules  and  guidelines,  stating  the  media 
should  police  itself. 

“We  see  splashy  graphics  and  doctrines  of  manipulating 
news,  mostly  because  these  are  quickly  visible  and  do  not 
require  any  careful  knowledge  of  society,  of  journalism,  or 
of  the  needs  of  the  public,”  Bagdikian  declared. 

“Real  and  long-lasting  improvements  in  audience 
loyalty  and  information  require  time,  talent  and  pro¬ 
fessional  integrity.  But  you  can’t  sell  those  in  slick  pack¬ 
ages  and  then  leave  town.” 

Business  coverage  came  under  the  lash  of  Herb 
Schmertz,  public  affairs  vice  president  for  Mobil  Oil, 
which  expresses  its  displeasure  over  media  reporting  in  a 
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series  of  newspaper  ads. 

Schmertz  called  for  a  halt  to  what  he  termed  an  adver¬ 
sary  relationship  between  business  and  the  media.  But  he 
made  it  clear  that  reforms  should  come  mainly  from  the 
media  side.  Especially  television. 

He  asked  that  reporters  be  better  prepared  when 
interviewing  business  executives,  advise  them  of  ques¬ 
tions  in  advance  so  they  can  do  their  homework,  and  give 
them  an  opportunity  to  comment  on  their  critics. 

“Information  can  best  be  solicited  from  the  business 
community  in  an  atmosphere  free  of  the  cat  and  mouse 
game,”  Schmertz  elaborated.  “Journalists  should  free 
themselves  from  the  '1  can  make  news’  syndrome.  They 
must  rediscover  the  objectivity  that  used  to  be  their  stock 
in  trade.  Most  businessmen  will  meet  them  halfway  and 
the  real  gainers  will  be  the  American  public.” 

Later,  however,  the  panel  became  less  amicable  when 
moderator  Chris  Welles,  Los  Angeles  Times  business  writ¬ 
er,  drew  from  Schmertz  an  admission  that  he  might  lie  to  a 
reporter  he  considered  irresponsible. 

“I’ve  dealt  with  reporters  who  in  my  opinion  are  totally 
irresponsible  and  1  think  I  owe  them  no  obligation,”  the 
Mobil  executive  snapped. 

This  drew  a  sharp  rebuke  from  another  panel  member, 
David  Horowitz,  syndicated  tv  and  newspaper  consumer 
reporter,  who  retorted: 

“What  difference  does  it  mean  to  tell  the  truth?  If  you 
tell  the  truth  you  tell  the  truth.  You  don’t  make  a  distinc¬ 
tion  on  who  you  tell  the  truth  to.” 

Schmertz  also  claimed  there  is  a  “high  degree  of 
incompetence”  among  business  reporters  and  criticized 
media  for  complaining  about  the  unethical  behavior  of 
business  without  examining  their  own  activities. 

“When  does  the  press  report  its  own  unethical 
behavior?”  he  asked. 

In  another  session,  newspapers  were  taken  to  task  for 
not  hiring  more  minority  members  and  publishing  more 
minority  news. 

Greg  Lewis,  of  the  Berkeley  summer  program  for 
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minority  journalists,  noted  that  more  than  15  years  after 
the  Kerner  Report  on  the  American  press,  60%  of  Amer¬ 
ican  newspapers  have  no  nonwhite  professionals  in  their 
newsrooms. 

Lewis  claimed  further  that  there  are  only  2,800  non¬ 
white  editors,  reporters  and  photographers  on  dailies, 
which  represents  5.6%  of  all  newsroom  professionals. 

“And  you  can  count  nonwhite  publishers  on  one  hand 
and  they  all  work  for  one  newspaper  chain,”  Lewis  added. 

If  the  situation  is  to  improve,  according  to  Lewis,  there 
must  be  ajoint  effort  of  editors,  publishers,  minority  jour¬ 
nalists,  minority  students,  journalism  schools  and 
educators. 

Media  coverage  of  the  Latino  community  was  hit  by  Dr. 
Felix  Guiterrez,  University  of  Southern  California  jour¬ 
nalism  professor,  who  said  it  falls  into  “predictable  pat¬ 
terns:  gangs  and  illegal  aliens.” 

He  conceded  that  reporting  of  Latino  life  is  improving 
but  said  that  “incidents  of  insensitive  or  inaccurate  cover¬ 
age  are  still  too  common.” 

Thumping  of  journalists  and  journalism  continued  at  a 
symposium  on  “Politics  and  Government”  in  which  met¬ 
ropolitan  mayors  offered  their  views  of  reporters  who 
cover  them. 

Following  the  obligatory  prelude  that  “by  and  large” 
City  Hall  reporters  are  doing  a  good  job,  Philadelphia 
Mayor  William  Green  proceeded  to  explain,  nevertheless, 
why  he  would  give  them  an  “A”  instead  of  an  “A  plus.” 
When  he  concluded,  however,  his  final  grade  seemed 
more  like  a  “B  minus.” 

He  griped  about  the  newspaper  practice  of  frequently 
rotating  reporters  in  and  out  of  City  Hall.  He  said  that 
many  of  them  are  unfamiliar  with  the  city  and  don’t  bother 
to  learn  about  it. 

Green  recalled  one  beat  man  who  began  an  interview 
with  him  by  asking  what  he  had  done  before  being  elected 
mayor.  The  speaker,  who  previously  had  served  seven 
terms  in  Congress,  said  he  was  appalled  by  the  reporter’s 
lack  of  knowledge. 

The  mayor  reserved  his  sharpest  barbs  for  television 
news,  blasting  the  “ambush”  technique  for  getting 
interviews.  Once,  he  recollected,  a  tv  reporter  waylaid  his 
two  young  daughters  on  the  street  during  a  school  con¬ 
troversy  to  ask  if  their  father  “hated  schoolchildren.” 

But  Green  castigated  both  newspapers  and  tv  for  var¬ 
ious  excesses,  declaring:  “The  First  Amendment  does  not 
give  you  absolute  right  to  say  anything  about  anyone  any¬ 
time.” 

Tve  dealt  with  reporters  who  in  my 
opinion  are  totally  irresponsible  and  I 
think  I  owe  them  no  obligation,”  the 
Mobil  executive  snapped. 

New  Orleans  Mayor  Ernest  “Dutch”  Morial  handed  the 
media  a  “C”  as  he  urged  that  the  relationship  between  the 
press  and  politicians  “serve  the  best  interests  of  the  pub¬ 
lic.” 

When  it  doesn’t,  he  suggested,  the  press  is  probably 
more  at  fault  than  officeholders.. 

“We  welcome  responsible  examination  by  the  media 
but  we  find  we  become  a  commodity  —  packaged  and  sold 
to  the  public  when  we  are  a  candidate,”  he  remarked. 
“After  election,  stories  are  slanted  to  make  a  profit,  to 
boost  circulation  or  ratings.  Too  often  the  emphasis  is  on 
personality  instead  of  substance.” 

Morial  assigned  tv  a  more  culpable  role,  saying,  “If  it’s 
not  controversial  or  shocking  it’s  not  news.  Do  I  have  an 
obligation  to  entertain  tv  audiences?” 
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we  provde  much  more  detail  in  demographics.  They  may 
be  getting  much  more  out  of  it  than  we  are.” 

B.  Stuart  Tolley,  vice  president  and  director  of  research 
for  the  Newspaper  Advertising  Bureau,  agreed  that  “there 
is  no  question  that  newspaper  data  is  better  than  broadcast 
data.  It’s  also  a  lot  more  expensive.” 

For  that  reason,  Tolley  said  his  personal  view  of  cross¬ 
selling  is  that  “I’m  not  sure  newspapers  will  benefit  from 
it.” 

However,  Tolley  also  felt  that  once  the  syndicated 
information  for  each  medium  is  online,  “than  anybody 
who  wants  it  can  get  it  through  his  ad  agency.” 

Tolley  said  his  personal  view  of 
cross-selling  is  that  “Tm  not  sure 
newspapers  will  benefit  from  it” 

He  noted  that  under  current  circumstances,  though,  the 
exclusivity  provisions  keep  either  medium  from  making 
use  of  the  other’s  information  in  its  promotional  and 
marketing  campaigns. 

He  said  that  at  this  point,  “it’s  not  likely”  NAB  will  be 
taking  a  position  on  the  matter. 

*  *  * 

All  four  officers  of  the  Newspaper  Research  Council 
were  unanimously  re-elected. 

They  are:  Phillip  Jack  Vernon,  research  manager,  St. 
Petersburg  Times  &  independent,  president;  Ronald 
Kuzoian.  research  director,  Boston  Globe,  vice  president; 
Michael  Kleibrink,  research  manager,  Houston  Post,  sec¬ 
retary;  Steven  Seraita,  vice  president,  Branham  News¬ 
paper  Sales,  treasurer. 

Four  new  directors  were  elected.  They  are:  Ronald 
Kuzoian  (3  years);  Mark  Schneider,  research  analyst. 
Courier  Journal  &  Louisville  Times  (3  years);  B.  Stuart 
Tolley,  vice  president,  director  of  research.  Newspaper 
Advertising  Bureau  (3  years);  Eleanor  F.  McConnell,  sur¬ 
vey  research  manager,  Chicago  Tribune  ( 1  year). 

*  *  * 

Albert  E.  Gollin,  vice  president  and  associate  research 
director  of  NAB,  was  the  first  recipient  of  the  annual 
Newspaper  Research  Council  Award  for  “excellence  and 
professionalism  in  newspaper  research.” 

The  award  was  established  by  the  San  Jose  (Calif.) 
Mercury-News  in  memory  of  Gerold  Zarwell,  its  former 
research  director. 

Gollin’s  award-winning  report,  “The  Newspaper  in 
Readers’  Minds,”  used  innovative  techniques  to  study 
readers’  editorial  content  perceptions  and  motivations. 
The  study,  conducted  for  the  Newspaper  Readership  Proj¬ 
ect,  was  published  in  mid-1982. 

Gollin  Joined  the  Bureau  in  1977,  after  holding  research 
positions  at  Columbia  University  and  the  Bureau  of  Social 
Science  Research  Inc.,  in  Washington,  D.C. 

*  *  * 

Paul  Martin,  formerly  promotion  manager  of  the  New 
York  Daily  News,  was  appointed  executive  director  of  the 
Newspaper  Research  Council.  He  replaced  Frank  Oren- 
stein  who  resigned  to  pursue  a  full-time  career  as  a  myst¬ 
ery  novel  writer. 

Martin,  who  has  been  a  media  promotion  consultant 
since  1981  writes  the  Windsor  Report,  a  newsletter  on 
computer  applications  to  media  research. 

Frank  Orenstein’s  first  book,  “Murder  on  Madison 
Avenue,”  was  published  in  May  of  this  year.  His  second 
novel  will  be  published  in  1984. 


U.S.  committee  opposes 
informal  IPI  meetings 

The  Executive  Committee  of  the  American  Committee 
of  the  International  Press  Institute,  at  an  emergency  meet¬ 
ing  Nov.  17  in  New  York  City,  asked  its  International 
Board  of  Directors  “to  disassociate  IPI  from  the  totally 
unacceptable  Geneva  ‘informal  discussions’  concerning 
identity  cards,  requesting  funds  from  UNESCO,  etc.” 

The  outcome  of  the  meeting  was  announced  by  Robert 
M.  White,  editor  of  the  Mexico  (Mo.)  Ledger,  chairman  of 
the  American  Committee.  The  IPI  Board  is  to  meet  in 
Rome  Nov.  28-29. 

The  group  also  asked  the  board  “to  review  and  replace 
any  IPI  policies  permitting  the  Executive  Director  or  any 
other  employee  of  IPI  to  participate  in  formal  or  informal 
discussions  with  other  international  organizations  in  the 
name  of  IPI  without  a  searching  review  by  the  Board.” 

The  “informal  discussion”  at  Geneva  Sept.  5  was  held 
without  consultation  with  IPI  international  officers  or 
members,  and  attended  by  the  IPI  Director  and  Chairman 
with  officers  of  th  Prague-based  International  Organiza¬ 
tion  of  Journalists,  the  International  Federation  of  News¬ 
paper  Publishers,  the  International  Federation  of  Editors- 
in-Chief,  and  the  International  Commission  of  Jurists. 

After  reviewing  the  developments  since  then,  the  Exec¬ 
utive  Committee  asked  Richard  Leonard,  Milwaukee 
Journal,  an  International  Vice  President,  to  represent  the 
U.S.  group  at  the  Rome  meeting  and  instructed  him  to 
press  the  traditional  American  position  against  licensing  in 
any  form  or  dealing  with  UNESCO. 

The  Committee  also  endorsed  the  various  efforts  being 
made  to  list  practical,  field-tested  suggestions  offering 
greater  safety  for  journalists  on  hazardous  assignments 
and  announced  it  would  be  appointing  a  sub-committee  to 
draw  up  its  own  recommendations. 

Those  attending  the  N.Y.  meeting  were:  White;  Leo¬ 
nard;  Howard  (Tim)  Hays,  Riverside  (Calif.)  Press- 
Enterprise,  also  an  International  Vice  President;  Tom 
Winship,  Boston  Globe',  Paddy  Sherman,  Ottawa  Citizen; 
David  Laventhol,  Newsday,  L.L;  Dwight  Sargent,  Hearst 
Newspapers;  William  Small,  UPI;  John  Kohler,  AP;  Mar¬ 
tin  Casey,  American  Newspaper  Publishers  Association; 
and  Robert  U.  Brown,  Editor  &  Publisher. 


Printer’s  Error 

As  a  result  of  an  error  by  our  printing  company,  the 
identifications  under  the  photos  of  Katharine  Graham  and 
Allen  Neuharth  on  page  10  of  the  November  19  issue  of 
Editor  &  Publisher  were  transposed. 

The  photos  with  correct  identifications  appear  below. 


Graham  Neuharth 


16 


EDITOR  &  PUBLISHER  for  November  26,  1983 


K)SS:K.„ATTHE 
BALTIMORE  SUN 

A  systems  blueprint  on  edition 
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DIGITALLY  CONTROLLED^ 
AUTOMATIC  ROLL 
LOADING  (ARL) 


TELESCOPING ' 
TRUCK  LOADERS 


From  reelroom  to  mailroom,  The 
Baltimore  Sun’s  automated  system 
is  so  sophisticated  it’s  designed  to 
maximize  productivity  and 
accountability  well  into  the  future. 

The  system,  including  the  four 
nine-unit  Goss  Metroliner®  presses 
with  Automatic  Roll  Loading, 

PCS  II  and  a  Goss  News-Trac  II 
Mailroom  System,  has  enough  in¬ 
herent  capacity  to  not  only  fulfill 
future  circulation  but  also  to  keep 
production  costs  to  a  minimum. 

“The  automated  systems  are 
designed  to  help  us  meet  the  de¬ 
mands  of  rising  circulation  and  get 


the  most  out  of  our  investment,” 
says  Louis  Franconeri,  vice  presi¬ 
dent  of  operations  at  The  Sun. 
“Now  we’ll  be  able  to  meet  the 
continuing  needs  of  our  daily 
morning,  evening  and  Sunday 
editions,  and  have  the  potential 
of  being  a  large  offset  publi¬ 
cation  house. 

“In  addition,"  Franconeri  con¬ 
tinued,  “we  strongly  believe  that 
good  process  color  will  be  very 
important  to  our  future  growth. 
That’s  why  we’ve  equipped  our 
presses  with  five  color  halfdecks 
for  each  nine-unit  press. 


“And  with  Goss  turnkey  service," 
Franconeri  recalls,  “we  got  the 
kind  of  single-source  responsibility 
that  expedites  installation  and 
makes  for  efficient  startup.  In  addi¬ 
tion,  Goss  assisted  us  in  develop¬ 
ing  a  very  effective  and  innovative 
training  program" 

The  end  result:  a  total  system 
so  sophisticated  it  can  meet  the 
manufacturing  challenges  of  the 
future. 

Goss  Products,  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 
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IVere  Marine  families  intruded  upon? 


By  Richard  P.  Cunningham 

Three  years  ago  readers  accused 
the  press  of  intruding  heartlessly 
upon  the  families  of  Americans  held 
hostage  in  Iran. 

Last  month  with  reporters  asking 
questions  about  Marines  killed  or 
missing  in  Lebanon,  two  news 
ombudsmen  asked  families  and 
reporters  if  they  felt  the  process  was 
intrusive. 

Milwaukee  Journal  reporter  Alan 
Borsuk  answered  Ruth  Wilson,  the 
Journal’s  reader-contact  editor: 

“We  are  in  a  very  real  sense  the 
medium  of  public  concern  in  cases 
such  as  this.  We  tell  the  public  about 
the  person  who  died  and  at  the  same 
time  tell  the  family  of  the  person  that 
the  public  regards  that  person  as  an 
important  figure  ....’’ 

The  families  often  find  that  a  com¬ 
fort,  Borsuk  said.  For  example,  he 
said,  Judyth  Gander,  mother  of  a 
Marine  killed  in  the  Beirut  bombing, 
“told  me  when  I  went  to  see  her  that 
all  the  attention  had  been  a  help  to 
her.” 

Another  reporter,  Linda  Fibich, 
told  Wilson  that  on  her  way  to 
interview  the  parents  of  another  dead 
Marine  she  passed  a  young  boy  riding 
a  bicycle. 

As  she  interviewed  the  family,  it 
was  very  much  in  her  mind  that  the 
bicycle  rider  could  have  been  that 
young  Marine  six  or  seven  years  ago. 

“My  job,”  Fibich  told  Wilson,  “is 
to  convey  that  sense  (of  person)  to 
readers,  that  these  are  not  numbers 
but  actual  lives.” 

A  third  reporter,  Dennis  McCann 
described  to  Wilson  the  restraint 
exercised  by  reporters  and  photo¬ 
graphers  at  the  funeral  of  still  another 
Marine,  this  one  killed  by  sniper  fire 
in  Beirut.  After  the  funeral  the 
Marine’s  father  thanked  reporters 
and  photographers  for  their  stories 
and  pictures  and  urged  them  to  keep 
up  their  work  “so  people  will  know 
what’s  going  on.” 

The  father’s  response  was  not  sur¬ 
prising  to  Wilson.  She  noted  that 
more  often  than  not  complaints  about 
intrusion  are  made  not  by  the  families 
but  by  outsiders.  Wilson  concluded 
that  for  print  journalists,  at  least,  the 

(Richard  Cunningham  is  an  associ¬ 
ate  director  of  the  National  News 
Council  and  editor  of  the  Council’s 
monthly  newsletter  “Excerpts,” 
which  is  based  on  the  columns  and 
public  memos  of  the  32  members  of  the 
Organizations  of  News  Ombudsmen.) 


reporters  who  had  been  “pushy.”  1 
But  the  father  did  drop  off  a  picture 
image  of  a  mass  of  insensitive  jour-  for  the  Star  and  Tribune,  and  later  he 
nalists  badgering  a  grieving  parent  is  a  told  Gelfand  that  Furst  “acted  very 
false  image.  fine”  in  his  questioning.  Other  report- 

Said  Wilson:  “It  is  not  the  press’  ers,  said  the  father,  “They’re  trying  to 
role  to  make  it  more  difficult  for  those  make  you  say  things  you  don’t  want  to 
suffering  loss,  but  rather  to  translate  say  ...  for  sensationalism.” 
into  personal  terms  the  statistics,  the  .  ,  ...  ^  , 

cold  facts  into  warm  humanity  so  that  Another  Marine  mother  told  Gel- 

readers  can  feel  the  reality  instead  of  [and  that  all  the  news  media  reporters 
becoming  inured  to  it.  At  times,  as  had  been  considerate  ofher.  The  head 
Mrs.  Gander  told  Borsuk,  members  of  Minnesota  s  Su^pport  Our  Service- 
of  the  press,  acting  with  sensitivity,  "len,  which  provides  information  and 
can  even  help  ”  moral  support  for  Marine  families. 

At  the  Minneapolis  Star  and  Tri-  told  Gelfand  that  she  had  talked  with  a 
bune,  Kent  Gardner,  assistant  manag-  number  of  families  ^d  could  report 
ing  editor,  tried  to  limit  the  intrusion  dtat  the  Star  and  Tribune  had  not 
by  restricting  his  reports  to  one  call  hugged  anyone, 
per  day  to  the  families  of  Marines  Gelfand’s  last  call  was  to  a  Marine 
whose  fate  was  not  yet  known  after  father  who  had  earlier  helped  out  by 
the  Beirut  bombing.  Then  Lou  Gel-  delivering  a  picture  of  his  son  to  the 
fand,  the  paper’s  reader’s  representa-  newspaper  to  meet  a  deadline.  When 
tive,  called  families  to  ask  their  reac-  Gelfand  called  to  ask  the  father  if  Star 
tion  to  Star  and  Tribune  reporters.  and  Tribune  reporters  had  been 
One  father  refused  to  let  Star  and  intrusive,  a  friend  answered  the 
Tribune  reporter  Randy  Furst  come  phone.  “He’s  home,”  said  the  friend, 
to  his  house  to  pick  up  a  picture,  “But  he  just  got  the  news.  His  son 
because  he  was  irritated  by  other  won’t  be  coming  home.” 

Publishers  wary  of  joining  local  groups 

A  survey  of  suburban  newspaper  tions  or  become  board  members  of 


A  survey  of  suburban  newspaper 
publishers  conducted  earlier  this  year 
found  that  approximately  half  of  the 
respondents  said  their  involvement  in 
community  organizations  created  a 
conflict  of  interest. 

John  Reddy,  vice  president/' 
editorial  of  Suburban  Com¬ 
munications  Corp.  in  Livonia,  Mich., 
mailed  his  survey  on  publishers’  atti¬ 
tudes  and  community  activities  to  207 
Suburban  Newspapers  of  America 
members.  Ninety-two,  or  44%,  re¬ 
sponded. 

Forty-nine  percent  of  the  respon¬ 
dents  said  that  their  involvement  with 
a  local  organization  at  one  time  or 
another  had  posed  a  conflict  of 
interest.  Forty-two  percent  of  respon¬ 
dents  said  they  experienced  having 
something  published  in  their  news¬ 
papers  cause  them  professional 
embarrassment  with  the  organiza¬ 
tions  they  joined. 

Of  the  respondents,  15%  had  a  writ¬ 
ten  policy  describing  the  publisher’s 
expectation  of  employee  involvement 
in  the  community.  Forty-eight  per¬ 
cent  had  an  unwritten  policy. 

The  survey  found  90%  of  the  re¬ 
spondents  were  at  one  time  involved 
with  local  business  or  professional 
organizations,  while  76%  were 
involved  with  charitable  organiza¬ 
tions. 

The  survey  found  publishers  were 
least  likely  to  join  fraternal  organiza- 


other  local  businesses. 

Eighty-five  percent  of  the  respon¬ 
dents  said  they  would  not  have  any 
problem  being  elected  president  or  to 
the  board  of  a  local  charitable  or  serv¬ 
ice  organization.  However,  90%  of 
the  respondents  said  publishers 
should  not  run  for  public  office,  and 
61%  were  against  publishers 
accepting  an  appointment  to  public 
office. 

The  respondents  split  50/50  on 
whether  sales  managers  should  be  re¬ 
quired  to  join  local  business  organiza¬ 
tions.  They  were  far  less  insistent  that 
editors,  circulation  mangers,  or  pro¬ 
duction  managers  join  such  organiza¬ 
tions. 

About  40%  of  the  respondents 
noted  their  editors  have  expressed 
concern  that  membership  in  commu¬ 
nity  groups  could  lead  to  conflicts  of 
interest. 

Less  than  20%  of  the  respondents 
have  established  a  community 
advisory  board  to  assess  reader  and 
non-reader  attitudes. 


AP  trophy 


The  trophy  awarded  each  year  by 
the  Associated  Press  to  college  foot¬ 
ball’s  national  champion,  will  be 
named  after  the  late  Paul  “Bear” 
Bryant,  the  winningest  college  coach 
in  history. 
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One&  a  realtor: 

Oneisirt. 


As  you  know,  the  terms  “REALTOR®”  and  “real  estate 
broker”  are  not  interchangeable.  Because  not  every  real  estate 
broker  is  a  REALTOR®.  Only  a  member  of  the  NATIONAL 
ASSOCIATION  OF  REALTORS®  can  properly  be  identified 
as  a  “REALTOR®” 

So  remember  to  ask  yourself,  “Is  the  person  I’m  writing 
about  really  a  REALTOR®?”  Before  you  write  it  in,  check  it  out. 

REALTOR'^  is  a  registered  collective  membership  mark  which  identifies  a  real  estate 
professional  who  is  a  member  of  the  NATIONAL  ASSOCIATION  OF  REALTORS"  and 
subscribes  to  its  strict  Code  of  Ethics. 


NATIONAL  ASSOCIATION  OF  REALTORS^ 


Get  it  right  before  you  write  it. 


<^'198;)  NATIONAL  ASSOtTATION  OK  RKALTORS" 


Packaged  makes  perfect... 

Our  “Special  Section  Packages’ ’'were  so  well  received  in  1983  that  we’re  going 
I*  to  be  bringing  you  even  more  of  a  good  thing  in  1984.  Twice  as  much,  in 
c  J  *  fact — 23  packages  in  all.  We’ve  added  a  number  of  new  packages  to  this  service 

to  UPl  subscribers.  Among  them  are  fashion,  personal  investing,  and  real  estate. 

All  our  packages  will  be  arriving  in  plenty  of  time  for  you  to  use  for  story  planning  and  potential  ad  sales. 

For  information  contact  your  local  UPl  representative  or  John  E.  Mantle,  UPl  Senior  V.R  for  Newspaper  Services.  Call  1-202-289-0708. 


UPl 

‘Special  Section  Packages” 
1984  Schedule 

For  your  FREE  “Special  Section 
Packages”  Calendar,  telling 
you  copy  movement  and  release 
dates,  contact  your  local  UPl 
representative  or  John  E.  Mantle, 
UPl  Senior  V.P  for  Newspaper 
Services.  Call. 
1-202-289-0708 

WINTER  1984 

Weddings 

Fashions  (Spring/Summer) 
Gardening 

Tnvesting  Your  Money 
Graduation/Careers 
Baseball  ’84 

SPRING  1984 

Real  Estate 

(How  to  buy,  sell,  move) 
Vi3e6/Stereo/Photo 
Cars 

(Model  year,  summer  care) 
Vacations 

.  (Summer  travel/leisure) 

Cr  v.  Olympics  Preview 
Care  (Summer) 

SUMMER  1984 

Health  &  Fitness 
Fashions  (Fall/Winter) 
Back-to-School 

Home  Entertainment 
(Appliances,  table  settings, etc.) 

Football  ’84-’85 

FALL  1984 

Entertainment  (Fall/Winter) 
Winter 

(Vacations/travel/leisure) 
Home  Furnishings 
Health,  Home,CarCare for  Winter 
Holidays  I 
Holidays  II 

* 

(Packages  are  timed  to  move  well  in 
advance  of  when  sections  on  these 
subjects  are  generally  published. 
Packages  are  illustrated  to  UPl 
Newspicture  subscribers.) 

UNITED  PRESS  INTERNATIONAL 

UPl 

One  Up  on  the  World 


Newsweek  raids  dailies  to  bolster  coverage 


As  part  of  its  expansion  of  the 
magazine’s  coverage  of  Central 
America,  Newsweek  recently  hired 
Robert  Rivard  away  from  the  Dallas 
Times  Herald  to  be  its  correspondent 
for  a  newly  established  El  Salvador 
bureau. 

The  magazine  hired  Tracy  Dahlby 
away  from  the  Washington  Post  to  be 
its  Tokyo  bureau  chief.  She  was  the 
Post’s  Northeast  Asia  bureau  chief 
based  in  Tokyo 

Newsweek  also  hired  Daniel 
Pederson  of  the  Des  Moines  Register 
to  be  a  correspondent  in  the  maga¬ 
zine’s  Los  Angeles  bureau,  where  he 
will  handle  a  broad  range  of  general 
assignment  reporting  responsibilities. 

Rivard  was  the  Times  Herald’s 
Central  America  correspondent, 
based  in  San  Jose,  Costa  Rica,  since 
June  1981.  He  was  the  recipient  of  the 
national  journalism  society  Sigma 
Delta  Chi’s  Distinguished  Service 
Award  for  Foreign  Correspondence 
in  1982.  Rivard  also  contributed  to  the 
Times  Herald’s  Sunday  magazine. 


Westward  and  worked  on  various 
national  and  regional  projects. 

For  the  past  two-and-a-half  years, 
Pedersen  had  been  reporting  and  writ¬ 
ing  special  projects  and  news  features 
for  the  Register’s  Sunday  edition.  He 
joined  the  Register  in  1977  as  a  City 
Hall  reporter  and  less  than  a  year  later 
was  named  news  director  of  the  Iowa 
Poll,  the  oldest  newspaper  poll  in  the 
nation. 

He  was  charged  with  the  drafting  of 
questions  in  addition  to  analysis  and 
writing  of  the  poll’s  results.  Pedersen 
also  covered  the  state’s  hotly- 
contested  Clark-Jepsen  senate  race  in 
1978. 

Newsweek  has  also  established  a 
Miami  bureau,  to  be  staffed  by  newly- 
designated  bureau  chief  Ron  Moreau 
and  reporter  Linda  Prout. 

Joe  Contreras,  a  correspondent  in 
Newsweek’s  Los  Angeles  bureau, 
was  reassigned  to  Mexico  City  to  re¬ 
place  Beth  Nissen,  who  has  taken  a 
one-year  sabbatical  to  teach  and  write 
a  book  on  the  Central  America  crisis. 


News  organizations  form  videotex  service 


Three  major  California  newspaper 
organizations  have  formed  a  joint 
venture  to  operate  a  videotex  service 
aimed  at  California’s  agribusiness 
industry. 

The  service,  called  Grassroots 
California,  joins  Videotex  America, 
an  affiliate  of  Times  Mirror,  parent 
company  of  the  Los  Anf>eles  Times: 
McClatchy  Newspapers,  publisher  of 
The  Bee  Newspapers  in  Sacramento, 
Fresno  and  Modesto;  and  TBC,  Inc. 
publisher  of  the  Bakersfield  Califor¬ 
nian. 

Grassroots  California  will  provide 
information  services  for  the  state’s 
agribusiness  community.  Local  wea¬ 
ther  reports,  news,  stock  and  com¬ 
modity  prices,  chemical,  seed  and 
livestock  information,  as  well  as  a 
number  of  specialized  farm  manage¬ 
ment  programs  can  be  accessed 
through  terminals  that  attach  to  home 
television  sets.  Home  shopping  and 
banking  services  will  also  be  available 
to  subscribers. 

The  Californian  commissioned  an 
extensive  survey  earlier  this  year  to 


determine  the  potential  for  a  videotex 
service  in  California’s  $14  billion  a 
year  agriculture  industry. 

Ted  Fritts,  co-publisher  of  the  Cali¬ 
fornian  said,  “Our  research  has 
shown  an  enormous  enthusiasm  for  a 
service  like  Grassroots.  The  results  of 
interviews  with  more  than  400  San 
Joaquin  Valley  farmers  have  con¬ 
vinced  us  that  Grassroots  California 
will  be  a  tremendous  success.’’ 

Videotex  America  is  a  partnership 
between  Times  Mirror  and  Infomart 
of  Toronto,  Canada.  Infomart  is  a 
leading  developer  of  videotex  soft¬ 
ware  in  Canada  and  has  operated  an 
agricultural  videotex  service  in  Cana¬ 
da  since  1981.  Times  Mirror  will 
launch  GATEWAY®,  a  videotex 
service  for  the  home  consumer,  in 
mid-1984  in  Orange  County,  Cali¬ 
fornia. 

Grassroots  California  is  expected 
to  begin  service  in  late  1984  to  farmers 
in  the  San  Joaquin  Valley.  Plans  call 
for  the  service  to  eventually  be  avail¬ 
able  to  farmers  throughout  the  state. 


Belo  offers  shares  to  pay  for  tv  stations 


A.  H.  Belo  Corp.,  publisher  of  the 
Dallas  Morning  News  began  a  public 
offering  of  two  million  shares  of  its 
common  stock,  at  $36,125  a  share,  in 
order  to  help  finance  its  acquisition  of 
six  television  stations  from  Dun  & 
Bradstreet  for  $606  million. 

The  stations  were  owned  by  Dun  & 


Bradstreet’s  subsidiary,  Corinthian 
Broadcasting. 

Goldman  Sachs  &  Co.  is  managing 
the  underwriting  group. 

When  Belo  first  went  public  in 
December,  1981,  its  common  stock 
was  offered  at  $23  per  share. 
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Tennis  writers  offered  computerized  database 

Pro  tour  sponsor,  Virginia  Slims,  offers  reporters 


access  to  background  info 


By  Donna  Ventimiglia 

A  video  display  terminal  may  seem  somewhat  out  of 
place  at  a  tennis  match,  but  at  the  1983  Virginia  Slims 
Championship  Series,  portable  computers  are  becoming 
as  much  a  part  of  the  matches  as  rackets  and  balls. 

The  Virginia  Slimstat  is  an  information  device  that  gives 
sportswriters  up-to-the-minute  data  about  participants  in 
the  series.  An  on-site  public  relations  director  mans  the 
terminal  doling  out  information  to  reporters  —  information 
ranging  from  a  tennis  player’s  win-loss  record  to  her  year- 
to-date  earnings. 

But,  sportswriters  do  not  have  to  be  at  the  matches  to 
utilize  the  Slimstat  system. _ 

The  system  makes  writing  articles 
somewhat  easier  because  the  writer  can 
avoid  the  burdensome  task  of  looking 
through  numerous  files. 

Reporters  in  the  United  States  and  39  other  countries 
can  hook  into  the  Slimstat  system  for,  in  most  cases,  the 
cost  of  a  local  phone  call.  The  procedure  is  simple  —  the 
reporters  dial  a  local  GTE  Telenet  access  number  in  their 
particular  city  to  gain  access  and  by  entering  specific 
commands  in  their  computer,  receive  the  data,  which  is 
transmitted  over  telephone  wires. 

Reporters  with  CRTs  and  modums  can  plug  into  the 
system  from  their  offices  any  time  they  want  information 
on  the  matches. 

Martha  McCotter,  coordinator/marketing  com¬ 
munications  for  Virginia  Slims,  said  that  since  its  inception 
in  January,  the  system,  which  was  designed  by  Audits 
Surveys,  a  New  York-based  company,  has  been  upgraded 
and  is  now  “pretty  much  in  place.”  She  said  that  while  a 
lot  of  reporters  have  utilized  the  system  on  site,  few  know 
that  it  can  be  used  remotely. 

“We  want  the  system  to  be  used  more  remotely,”  said 
McCotter. 

Hawaiian  newspaper  anti 

Although  the  battle  between  the  former  mayor  of  Hon¬ 
olulu  and  the  city's  two  daily  newspapers  has  come  to  a 
close,  the  long-running  anti-trust  dispute  may  end  up  in  the 
Hawaiian  legislature  once  again. 

Former  Mayor  Frank  Fasi  and  two  state  senators  drop¬ 
ped  their  appeal  of  a  federal  court’s  ruling  to  uphold  the 
joint  operating  agreement  between  The  Advertiser  and  the 
Star-Bulletin. 

Under  a  1962  agreement,  the  two  newspapers,  though 
competitors,  are  run  by  the  Hawaii  Newspaper  Agency, 
Inc.,  which  operates  the  advertising,  production  and 
circulation  functions  of  the  publications. 

In  1981,  Mayor  Eileen  Anderson,  following  Fasi’s  lead, 
decided  to  file  suit  challenging  the  validity  of  that  arrange¬ 
ment  and  claiming  other  newspapers  are  discouraged  from 
entering  the  market  because  of  it. 

However,  in  1982,  due  to  a  hung  jury,  a  mistrial  was 
declared  and  a  year  later,  a  federal  judge  ruled  in  favor  of 
the  newspapers  and  said  the  challengers  had  waited  too 
long  to  file  suit  against  the  agreement. 

The  judge  said  the  newspapers  had  entered  the  agree- 


on  all  top  tennis  players 


To  do  so,  reporters  should  call  McCotter  at  her  New 
York  City  office  to  obtain  a  user  name. 

Bob  Green,  a  sports  writer  with  the  Associated  Press 
whose  expertise  is  tennis,  said  he  finds  the  system  useful, 
particularly  when  writing  about  new  arrivals  on  the  tennis 
scene. 

“It’s  very  helpful  for  newcomers,”  says  Greene, 
because  there  are  likely  to  be  no  files  for  those  players. 

Greene  says  he  uses  the  system  about  once  a  month,  but 
will  use  it  at  least  two  or  three  times  for  a  given  story.  He’s 
also  used  the  Slimstat  on  location. 

Greene,  who’s  been  a  sports  writer  for  20  years,  said 
he’s  seen  no  system  comparable  to  the  Slimstat  and  sug¬ 
gests  it  might  be  wise  for  other  sports  to  follow  Virginia 
Slims’  lead.  Ginny  Apple,  a  sports  reporter  for  the  Hart¬ 
ford  (Conn.)  Courant,  considers  the  Slimstat  a  “great 
resource.” 

“It  allows  you  to  get  information  that  would  otherwise 
take  you  forever  to  get,”  Apple  said.  She,  like  Greene, 
said  the  system  is  particularly  helpful  with  regard  to 
obtaining  information  on  obscure  tennis  players. 

Apple,  who’s  worked  at  the  Courant  for  nine  years,  said 
the  system  should  also  be  praised  for  its  speed. 
Information,  she  said,  is  available  “almost  at  the  snap  of  a 
finger.” 

The  system  makes  writing  articles  somewhat  easier 
because  the  writer  can  avoid  the  burdensome  task  of  look¬ 
ing  through  numerous  files. 

The  system  was  designed  to  help  the  media  in  its  cover¬ 
age  of  the  Championship  Series,  where  the  top  women 
tennis  pros  compete  for  the  title  of  World  Champion. 

Slimstat  offers  data  from  250  singles  players  and  more 
than  100  doubles  teams.  Other  data  supplied  includes  — 
biographical  information,  year-to-date  match  reports,  life¬ 
time  summary  reports,  year-to-date  earnings  reports, 
career  earnings  reports,  head-to-head  and  team-to-team 
reports,  Virginia  Slims  Series  points  standings.  Womens 
Tennis  Association  Computer  rankings  and  Daily  Match 
Notes. 

-trust  battle  lingers  on 

ment  in  good  faith  and  met  the  test  of  the  federal  statute  — 
the  U.S.  Newspaper  Preservation  Act  —  which  allows 
such  joint-operating  agreements  if  a  newspaper  is  in  dire 
financial  trouble.  The  Advertiser,  in  1962,  had  claimed 
such  trouble. 

After  the  Honolulu  City  Council  refused  to  appeal  that 
decision,  Fasi,  State  Senators  Duke  Kawasaki  and  Lehua 
Fernandes-Sailing,  and  Alexander  H.  (Lex)  Brodie  and  his 
firm.  National  Tire  of  Hawaii,  Ltd.,  filed  their  own  appeal. 

Thomas  T.  Watts,  attorney  for  the  group,  said  the 
appeal  was  dropped  because  a  judge  ruled  that  if  it  failed, 
the  group  would  be  liable  for  legal  fees  incurred  by  the 
newspapers. 

Watts  said,  however,  Kawasaki  and  Fernandes-Sailing 
are  planning  to  take  the  matter  to  the  legislature,  where 
they  will  challenge  the  state  statute  regarding  the  joint 
operating  agreement. 

“  It  is  my  understanding  that  the  two  legislators  intend  to 
pursue  the  question  through  the  legislature,”  Watts  said. 

However,  sources  said  Kawasaki  has  in  the  past  tried  to 
challenge  the  statute  unsuccessfully. 

EDITOR  &  PUBLISHER  for  November  26,  1983 


22 


CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  MAKE 
EDUCATION  MORE  EXCITING. 

GM  GOT  BEHIND  A  GOOD  IDEA. 


A  semi-weekly  televi¬ 
sion  program  “Why  in  the 
World”  has  a  lot  of  high 
school  students  talking.  Not 
to  mention  thinking,  reading, 
and  asking  questions.  Fi¬ 
nanced  with  a  grant  from 
General  Motors,  the  PBS 
series  is  in  its  third  season 
of  helping  to  make  students 
aware  of  how  world  events 
relate  to  their  studies. 

“Why  in  the  World” 
uses  television  to  bring 
some  very  special  guests 
to  our  nation’s  high  schools. 
Each  program  features  a  dif¬ 
ferent  guest  who  helps  a 
group  of  students  explore  the 
way  the  news  is  related  to 
the  host’s  special  talents  or 
professional  expertise.  Hosts 
have  included  farm  labor 
leader  Cesar  Chavez,  New 
York  Mayor  Ed  Koch,  Brit¬ 
ish  Ambassador  Sir  Oliver 
Wright,  political  media  con¬ 


sultant  David  Garth,  film 
director  Peter  Bogdanovich, 
editors,  an  astronomer,  a 
Senator,  an  orchestra  conduc¬ 
tor,  among  others. 

The  show  encourages 
students  to  look  beyond 
news  headlines  for  causes, 
effects  and  consequences 
of  current  events.  Here’s 
a  sample:  how  a  major  news¬ 
weekly  cover  story  on  mili¬ 
tary  preparedness  took  shape. 
What  Shakespeare  reveals 
about  the  problems  of  aging. 
Do  the  ups  and  downs  of  the 
stock  market  really  reflect 
the  health  of  the  economy? 

“Why  in  the  World”  will 
be  on  the  air  throughout  the 
1983-84  school  year.  We  en¬ 
courage  high  schools  around 
the  country  to  tape  the  broad¬ 
casts  on  local  PBS  stations 
and  use  them  in  classroom 
discussions. 

If  you’re  a  teacher  and 
would  like  information  about 
future  programs  in  the  “Why 
in  the  World”  series,  please 
write  for  a  free  monthly 
newsletter  with  details  of 
guests  and  topics.  “Why  in 
the  World’,’  c/o  KCET,  4401 


Sunset  Boulevard,  Los 
Angeles,  CA  90027. 

General  Motors  is  proud 
to  lend  its  support  to  this 
innovative  and  exciting  con¬ 
cept  in  instructional  tele¬ 
vision.  Today’s  students  are 
tomorrow’s  leaders,  and  we 
want  to  make  sure  they 
know  the  value  of  thinking 
critically  and  asking  ques¬ 
tions.  After  all,  that’s  what 
democracy  is  all  about. 

This  advertisement  is  part  of 
our  continuing  effort  to  give 
customers  useful  information 
about  their  cars  and  trucks  and 
the  company  that  builds  them. 


MAM  or  EXCEUENa 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 
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NEWSPEOPLE  IN  THE  NEWS 


James  J.  Heavey,  formerly  with 
the  Washinfiton  Star,  joined  the 
editorial  page  staff  of  the  San  Francis¬ 
co  Examiner  as  an  editorial  writer.  He 
was  night  city  editor  and  then  editorial 
writer  at  the  Star  from  1968  until  it 
closed  in  1981  and  then  worked  two 
years  for  the  U.S.  House  of  Repre¬ 
sentatives  before  joining  the 
Examiner. 

*  *  * 

Frank  J.  Vega,  vice  president/ 
circulation  of  USA  Today,  was  named 
assistant  to  Robert  T.  Coi.eins,  pres¬ 
ident  of  the  Gannett/Mid-Atlantic 
Newspaper  Group.  Before  joining  the 
planning  stages  for  USA  Today  in 
1980,  Vega  was  circulation  director  of 
the  Oakland iCaUf.)  Tribune  and  earl¬ 
ier  an  executive  with  Harte-Hanks 
Communications. 
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Sandra  Mims  Rowe  has  been 
appointed  managing  editor  of  the 
morning  Virginian-Pilot  and  the  after¬ 
noon  Norfolk  Ledger-Star.  Rowe, 
formerly  managing  editor  of  the  Led¬ 
ger-Star,  became  managing  editor  for 
afternoon  operations  and  features 
following  the  1982  merger  of  morning 
and  afternoon  news  staffs. 

William  G.  Connolly,  managing 
editor/news  of  the  merged  newsrooms, 
resigned  November  5.  He  was  manag¬ 
ing  editor  of  the  Virginian-Pilot  before 
the  staff  merger. 

Rowe  joined  the  Ledger-Star  in 
1 971  and  served  successively  as  repor¬ 
ter,  assistant  city  editor,  feature  sec¬ 
tion  editor,  assistant  managing  editor 
and  managing  editor.  She  is  married 
to  Norfolk  attorney  Gerald  P.  Rowe 
and  they  have  two  children. 


John  A.  Betterman,  advertising 
director  of  Pueblo  Publishers,  Inc., 
Glendale,  Ariz.,  was  appointed  pub¬ 
lications  manager  with  responsibility 
for  operation  of  the  newspaper 
division.  He  joined  Pueblo  last  year 
and  previously  was  co-owner  of 
Travel  host  magazine. 

*  *  * 

Appointments  at  the  Tampa  Tri¬ 
bune  in  the  newspaper’s  production 
and  data  processing  departments 
include  the  following: 

Greg  Stewart,  former  data  pro¬ 
cessing/systems  manager,  was  named 
assistant  production  director. 

Fare  Bowermaster,  mechancial 
superintendent,  assumed  additional 
duties  as  permanent  composing  room 
superintendent. 

Joy  Fernandez,  was  appointed 
data  processing  manager  with 
responsibility  for  all  such  operations 
except  systems  maintenance. 


JAME.S  P.  Dolan,  director  of  cable 
services  for  News  America  Publish¬ 
ing  since  last  February  and  previously 
executive  editor  of  the  San  Antonio 
Express-News ,  was  appointed 
director  of  the  company’s  New  Media 
Group  headquartered  in  New  York 
City.  The  group  researches  and  evalu¬ 
ates  business  opportunities  for  New 
America  in  a  broad  area  of  business 
concentrating  on  electronic  media. 

*  *  * 

Promotions  at  the  Peninsula  Times 
Tribune,  Palo  Alto,  Calif.,  include: 

La  Rhee  Webster,  formerly  art 
and  design  manager,  to  promotion 
manager. 

Deborah  Sarba,  previously  assis¬ 
tant  art  and  design  manager,  to  move 
up  to  Webster’s  former  post.  Cynthia 
Hall,  a  designer  in  the  department, 
adds  responsibility  as  assistant  mana¬ 
ger. 

*  *  * 

Harry  Montevideo,  former  busi¬ 
ness  manager/advertising  director  for 
the  Independent  Florida  Alligator, 
serving  the  University  of  Florida, 
Gainesville,  was  named  general  man¬ 
ager  of  the  Red  and  Black,  University 
of  Georgia,  Athens. 

*  *  * 

Joyce  Low,  publisher  of  the  Lam¬ 
pasas  (Texas)  Dispatch-Record,  was 
elected  president  of  the  West  Texas 
Press  Association.  Named  to  serve 
with  her  were:  Brad  Tooley,  Slaton 
Slatonite,  first  vice  president;  David 
Werst,  Big  Lake  Wildcat,  second 
vice  president;  Barbara  Craig, 
Hamlin  Herald,  secretary-treasurer. 
*  *  * 

Craig  Smith  was  promoted  to 
general  manager  of  the  Macon  (Mo.) 
Chronicle-Herald,  from  his  former 
post  of  classified  advertising  manager 
at  Donrey  Media’s  Fort  Smith  (Ark.) 
Southwest  Times  Record.  At  Macon 
he  replaced  Bill  Hall,  who  resigned 
to  devote  time  to  personal  business. 
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New  staff  members  at  the  Kansas 
City  Star  are; 

Bill  Dalton,  to  suburban  reporter 
from  special  projects  reporter  for  the 
Grand  Rapids  (Mich.)  Press. 

Michelle  Ruess,  to  suburban 
reporter  from  capitol  reporter  for  the 
Columbia  (Mo.)  Daily  Tribune. 

Joyce  Peterson,  to  special  assign¬ 
ments  reporter  from  capitol  reporter 
for  the  Daily  Oklahoman,  Oklahoma 
City. 

Ann  Hellmuth,  to  medical  writer. 
She  has  worked  for  the  Associated 
Press,  and  newspapers  in  Canada, 
South  Africa  and  England. 

♦  *  ♦ 


PHOENIX  GAZETTE  TITLES  CHANGE  — 

Loyal  Meek,  Phoenix  Gazette  editor,  will  retire  at  the  end  of  the  year  and 
his  title  will  be  dropped  from  the  paper.  Meek  went  to  the  Gazette  1 1  years 
ago  from  the  Milwaukee  Sentinel. 

Publisher  Darrow  Tully,  in  announcing  Meek's  retirement,  also  said  that 
Jay  Brashear  has  been  named  editor  of  the  editorial  pages,  succeeding  Mark 
Genrich,  who  became  opinion  editor.  Reporter  Richard  DeUriarte  moved  to 
editorial  writer. 

Brashear  began  his  career  33  years  ago  as  a  high  school  correspondent  for 
the  Gazette  and  was  a  reporter/photographer  before  joining  the  editorial 
staff.  Genrich  has  been  in  charge  of  the  editorial  pages  since  1977. 


Jack  Bucholz  is  the  new  adver- 
tisng  director  of  the  Lapeer  (Mich.) 
County  Press.  He  retired  several 
months  ago  from  the  Oakland  Press, 
Pontiac,  Mich.,  and  then  after  serving 
as  consultant  to  the  County  Press  was 
asked  to  join  its  staff  full  time. 

*  *  * 

Annemarie  Brisson  Gillette  has 
been  promoted  from  account  execu¬ 
tive  to  advertising  sales  manager  of 
the  Pawtuxet  Valley  Daily  Times, 
West  Warwick,  R.I. 

*  *  * 

Marlene  Masini  Rathgeb  was 
appointed  to  the  new  position  of 
director  of  creative  services  for  Para¬ 
de  magazine.  She  was  with  Knapp 
Communications  as  director  of  pro¬ 
motion  and  marketing  services  for 
Architectural  Dif>est  magazine  and 
before  that  with  Mademoiselle 
magazine  for  17  years. 


Diane  N.  Bates  was  named  promo¬ 
tion  manager  of  the  Gwinnett  Daily 
News,  Lawrenceville,  Ga.  She  joined 
the  staff  two  years  ago  as  NIE  coordi¬ 
nator  and  earlier  was  a  college  and 
high  school  instructor  in  the  Atlanta 
area.  She  has  worked  for  several 
Louisiana  newspapers. 

*  *  * 

Michael  Townsend  was  named 
editor  of  the  Baltimore  Smai’s  new 
Harford  County  zoned  edition  with 
responsibility  for  the  four-member 
news  staff  and  the  editorial  and  graph¬ 
ic  content  of  the  tabloid  publication. 
The  Harford  Sun  appears  as  a  regular 
insert  in  the  Sunday  paper. 

Townsend  previously  was  manag¬ 
ing  editor  of  the  Carroll  County 
Times. 

Diana  Dodson,  sales  training  coor¬ 
dinator  in  the  advertising  department, 
was  promoted  to  advertising  manager 
for  the  new  zoned  edition. 
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Group  marketing  director 
responsibilities  have  been  assumed 
by  Terry  Brennen  for  three  Texas 
newspapers — the  Valley  Morning 
Star,  Harlingen;  the  McAllen  Moni¬ 
tor;  and  the  Brownsville  Herald. 

*  *  * 

Joseph  Palmer,  a  30-year  veteran 
in  the  newspaper  printing  industry, 
has  been  named  production  director 
of  the  New  York  Daily  News.  He 
joined  the  paper  last  November  after 
serving  1 2  years  as  production  mana¬ 
ger  of  the  Buffalo  Evening  News. 

^  * 

Wally  Simmons  joined  the  Pampa 
(Texas)  Daily  News  as  managing  edi¬ 
tor.  Recently  he  has  been  Borger 
(Texas)  News-Herald  editor. 

(Continued  on  page  26) 
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NEWSPEOPLE  IN  THE  NEWS 


Henry  BennerJr.,  formerly  finan¬ 
cial  officer  with  Worrell  Newspapers, 
Inc.,  Charlottesville,  Va.,  has  been 
appointed  president  and  chief  execu¬ 
tive  officer  of  the  Brown  Publishing 
Co.,  parent  company  of  the  Urhana 
(Ohio)  Daily  Citizen.  Prior  to  working 
with  Worrell,  Benner  served  eight 
years  as  president  of  the  First  Virginia 
Bank-Central  in  Charlottesville. 

Clarence  J,  Brown  Jr.,  who  is 
Deputy  Secretary  of  Commerce  of  the 
United  States,  is  chairman  of  the 
board  and  principal  owner  of  Brown 
Publishing  Co. 

*  *  * 

Michael  Perricone,  retail  sales 
supervisor  at  the  Tampa  Tribune,  was 
promoted  to  the  newly  created 
administrative  post  of  assistant  to  the 
advertising  director  John  Roell. 

Tony  DiSalvo,  sales  supervisor 
for  the  zoned  editions  in  Hillsborough 
county,  moved  to  Perricone’s  former 
post. 

*  *  * 

Robert  T.  Zito  has  joined  CN 
Communications  International,  Inc., 
as  director  of  public  relations.  Most 
recently  he  was  with  Hill  and  Knowl- 
ton,  Inc.,  and  earlier  with  the  Bridf>e- 
port  (Conn.)  Post  and  Telegram. 


EDITORS'  PRESIDENT - 

Judith  McCluskey,  feature  editor  of  the 
Cleveland  Plain  Dealer,  is  the  new  presi¬ 
dent  of  The  American  Association  of  Sun¬ 
day  and  Feature  Editors.  Serving  with  her 
as  vice  president  is  Tony  Bembridge,  news 
feature  editor  of  the  London  (Ont.)  Free 
Press;  and  as  second  vice  president  is 
Phyllis  Singer,  assistant  managing  editor/ 
features,  Newsday,  Long  Island.  Jack 
Richman,  features  editor  of  the  Houston 
Chronicle  is  secretary  of  the  association 
and  treasurer  is  Rosalie  Muller  Wright, 
Sunday  feature  editor,  San  Francisco 
Chronicle. 

Newly  created  posts  of  regional 
directors  are  held  by  Paul  Adams,  fea¬ 
tures  editor  of  the  Portland  Oregonian, 
and  Carol  Weber,  assistant  managing 
editor/features,  the  Miami  Herald. 


Paul  Palango  was  appointed 
sports  editor  of  the  Toronto  Globe 
and  Mail.  He  has  served  as  a  general 
reporter,  copy  editor,  sports  feature 
writer  and  covered  the  provincial 
government  for  the  Globe  and  Mail. 

Donald  Hendry,  formerly  assis¬ 
tant  sports  editor,  was  named  assis¬ 
tant  city  editor. 


When  the  subject  is 
rail  freight,  call 
this  line  before  >ou 
write  one. 
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This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  houndation. 

^  American  Railroad  Foundation 


John  E.  Seng  and  Thomas  J.  Mur¬ 
phy  have  been  appointed  advertising 
sales  representatives  in  the  New  York 
office  of  Parade  magazine.  Seng  was 
in  advertising  sales  at  Redbook 
magazine,  most  recently  as  eastern 
advertising  manager.  Murphy  was 
with  Simmons  Market  Research 
Bureau  in  New  York  as  an  account 
executive. 


Obituaries 


Anne  Crutcher,  64,  editor  of  the 
Washington  Times  editorial  pages 
and  a  former  reporter  and  writer  for 
both  the  Washington  Daily  News  and  | 
the  Washington  Star,  died  November 
5  at  her  home.  She  had  battled  cancer 
over  a  decade. 

The  Times  announced  it  was  creat¬ 
ing  The  Anne  Crutcher  Visiting  Fel¬ 
lowships  in  her  memory.  The  pro¬ 
gram  will  bring  journalists  from 
around  the  world  to  Washington 
under  auspices  of  the  newspaper, 
aimed  at  providing  experience  and 
exposure  to  Washington  that  they 
otherwise  would  not  have. 

*  ♦  * 

Charles  Brunelle,  71,  a  former 
reporter  for  the  Brooklyn  Eagle  who 
turned  to  a  40-year  career  as  head  of 
his  own  Hartford,  Conn.,  advertising 
agency,  died  October  31  in  Sedgwick, 
Me. 

*  *  * 

Frank  J.  Talarico,  advertising 
director  of  the  Vineland  (N.J.)  Times 
Journal,  died  October  15  after  a  brief 
illness.  He  formerly  was  classified 
advertising  manager  of  the  Bridgeton 
(N.J.)  Evening  News. 
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NOTES  ON  PEOPLE 


Max  Desfor  retires 
for  second  time 

Max  Desfor,  photo  director  of  U.S. 
News  &  World  Report,  is  retiring  at 
the  end  of  the  year.  This  is  his  second 
go  at  retirement,  having  tried  it 
once — for  a  month. 

Desfor  had  spent  45  years  with  the 
Associated  Press  before  reaching  the 
then-mandatory  retirement  age  in 
1978.  One  month  later  he  joined  U.S. 
News  &  World  Report  as  a  photo  edi¬ 
tor  and  was  named  photo  director  in 
May  of  1980. 

Desfor,  awarded  a  Pulitzer  Prize  in 
195 1  for  photo  coverage  of  the  Korean 
War,  will  continue  as  a  consultant  to 
the  magazine,  working  on  special  pro¬ 
jects  from  time  to  time. 

His  long  AP  career  in  photojournal¬ 
ism  started  as  a  messenger  in  New 
York  and  then  came  transfers  to  Balti¬ 
more  as  a  photographer  and  on  to 
Washington  in  1939.  Desfor  went  to 
the  Far  East  as  a  World  War  II  corre¬ 
spondent  and  stayed  on  in  Asia  in 
post-war  assignments  until  a  1949 
transfer  to  Rome.  Next  came  the  Ko¬ 
rean  War  in  1950.  Once  back  in  New 


York  in  1954  as  head  of  AP’s  Wide 
World  Photos,  Desfor  stayed  until 
1%8  and  then  returned  to  Tokyo  as 
Asia  photo  editor,  from  which  post  he 
took  his  first  retirement. 


First  minority  award 

Yanda  Yancey  of  Atlanta  is  the  first 
recipient  of  full  four-year  scholarship 
to  Spelman  College,  Atlanta  Univer¬ 
sity  Center,  in  a  new  Minority  Jour¬ 
nalism  Scholarship  Program  for  Col¬ 
lege  Study.  The  program  was  started 
last  year  by  Cox  Enterprises,  Inc., 
parent  company  of  the  Atlanta  Jour¬ 
nal  and  Constitution,  for  the  express 
purpose  of  encouraging  minority  high 
school  seniors  in  the  Atlanta  area  to 
pursue  careers  in  journalism. 

As  the  first  winner  of  the  award, 
Yancey  will  be  entitled  to  room, 
board,  books  and  tuition  for  four 
years  of  study  and  in  addition  is  elig- 
ible  for  part-time  newspaper 
employment  during  the  school  terms, 
summer  jobs  at  the  Journal- 
Constitution  and  will  be  considered 
for  full-time  employment  upon 
graduation. 


Wanda  Yancey 

The  Cox  scholarship  is  awarded  for 
study  at  either  Georgia  State  Univer¬ 
sity  or  one  of  the  colleges  of  the  Atlan¬ 
ta  University  complex.  Participants 
may  take  a  major  in  any  field  but  must 
at  least  pursue  a  minor  in  journalism. 
Information  may  be  had  by  contacting 
Ellen  Gilbert,  vice  president  of  com¬ 
munity  affairs  for  the  Journal  and 
Constitution  and  spokesperson  for 
the  fund. 
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NEWS/TECH 


Goss  unveils  flexo  press  design 


The  conversion  of  eight  ietterpress  units  to  fiexo 
at  the  Washington  Post  wiii  include  design  elements 
heretofore  unseen  in  flexographic  newspaper  printing. 


Little  more  than  a  year  from  now, 
the  newspaper  industry  will  begin  to 
get  a  clear  view  of  the  capabilities  of 
the  flexographic  printing  process  in 
the  high  production  newspaper 
environment. 

An  eight-unit  flexographic  press, 
actually  a  converted  eight-unit  Goss 
Mark  I  letterpress,  will  be  operational 
at  the  Washington  Post  by  October, 
1984,  providing  no  serious  snags 
develop  during  the  design  and  testing 
of  a  prototype  unit  or  the  conversion 
project.  The  press,  the  result  of  ajoint 
research  and  development  effort 
between  the  Graphic  Systems 
Division  of  Rockwell  International, 
Goss,  and  the  Paper  Converting 
Machine  Company  (PCMC),  of  Green 
Bay,  Wisconsin,  will  incorporate 
many  design  elements  that  have  not 
been  seen  in  other  flexo  newspaper 
presses. 

Chief  among  these  design  elements 
is  a  system  that  allows  both  the 
impression  cylinder  and  the  anilox 
roller  to  be  thrown  on  and  off  as  well 
as  independently  adjusted  on-the-run 
to  the  plate  cylinder  on  both  the  drive 
and  operating  sides  of  each  unit.  Goss 
says  that  if  testing  proves  that  fewer 
adjustments  are  necessary,  the  design 
will  be  modified. 

The  inking  system  also  includes 
new  designs.  It  is  a  self-contained 
module  with  the  pivoting  point  added 
to  the  existing  Mark  I  unit  frames. 
Anilox  roller  adjustment  is  accom¬ 
plished  within  this  module. 

The  throw-off  function  will  release 
the  anilox  roller  from  the  plate 
cylinder,  but  the  doctor  blade  will  re¬ 
main  in  full  contact  with  the  anilox 
roller.  The  air-loaded  doctor  blade 
has  an  independent  throw-off.  And 
the  anilox  roller  mounting  has  been 
designed  for  quick  roller  removal. 

Another  new  design  is  the 
incorporation  of  support  carts  in  the 
total  system  that  will  allow  delivery  of 
anilox  rolls  to  and  from  printing  units 
without  press  crews  having  to  lift 
them. 


The  project  began  in  May  when 
Goss  and  the  Post  entered  into  an 
agreement  to  test  the  flexo  process  in 
the  Post’s  downtown  plant.  Goss  had 
been  talking  to  several  newspapers 
about  conducting  a  test,  but  since  the 
Post  uses  both  letterpress  and  offset 
presses  in  daily  production  —  and 
keeps  close  tabs  on  all  production  var¬ 
iables  —  Goss  believed  it  was  the  best 
place  to  conduct  a  comprehensive 
test.  Goss,  with  PCMC,  agreed  to  pro¬ 
vide  the  engineering  expertise  and  the 
Post  agreed  to  provide  an  eight-unit 
Goss  Mark  I  letterpress. 

The  Post  shipped  one  Mark  1  unit  to 
PCMC,  where  the  inking  system  is 
being  designed.  Both  PCMC  and 
Goss  are  using  Computer  Aided 
Design  (CAD)  equipment  to 
accomplish  the  engineering  designs. 

Once  PCMC  had  designed  the  ink¬ 
er,  it  shipped  magnetic  tapes  contain¬ 
ing  the  ink  system  designs  to  Goss, 
where  the  designs  were  merged  with 
with  total  unit  assembly  drawings. 
This  will  allow  Goss  to  use  the  designs 
in  Computer  Aided  Manufacture 
(CAM)  of  the  press  parts. 

The  prototype  unit  is  scheduled  for 
print  testing  in  February,  1984,  after 


all  mechanical  and  electrical  elements 
of  the  design  have  been  evaluated. 
Once  PCMC  and  Goss  are  satisfied 
with  the  prototype,  in-plant  conver¬ 
sion  of  the  eight-unit  press  will  begin. 

According  to  Goss,  there  were 
several  reasons  a  conversion  was 
chosen  over  the  design  and  man¬ 
ufacture  of  a  new  printing  press.  One, 
conversion  offers  the  potential  for  a 
relatively  economical  and  quick 
method  of  change  to  the  flexo  proc¬ 
ess.  Two,  numerous  productive  let¬ 
terpress  units  are  still  in  operation, 
many  suitable  for  flexo  conversion. 
And  third,  from  an  engineering  stand¬ 
point,  conversion  of  a  letterpress  to 
the  flexo  process  offers  advantages  in 
that  both  are  relief  processes  requir¬ 
ing  similar  components  and  the  basic 
cylinder  geometry,  and  the  web  paths 
for  letterpress  and  flexo  are  similar, 
making  the  conversion  of  a  letterpress 
to  flexo  more  direct  than  letterpress  to 
offset  conversion. 

Goss  and  PCMC  are  developing 
and  will  build  three  new  flexo  color 
halfdecks  for  the  converted  press. 

The  converted  press  will  be  true 
flexo,  using  a  soft  relief  plate  backed 
with  packing,  water-based  inks  and 
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FLEXO  CX)UPLE 

- IMPRESSION  CYLINDER 

/ - RELIEF  PLATE 

/ —  UNDERPACKING 

-  ANILOX  HOLLER 

1  INKING  MODULE 

WATER  BASE  INK 

Dallas  Times  Herald  to  modernize  pressroom 

The  Dallas  Times  Herald  plans  to  invest  some  $25  million  in  its  downtown 
printing  plant  in  a  pressroom  modernization  program  that  will  involve  the 
purchase  of  a  new,  nine-unit  offset  press  and  the  conversion  of  three, 
nine-unit  letterpress  presses  to  offset. 

Officials  of  the  Times  Mirror  Corporation,  parent  firm  of  the  Times  Herald, 
announced  the  expansion  program,  slated  for  completion  by  early  1986.  The 
new  press  is  scheduled  to  be  operational  by  mid  1985. 

The  Times  Herald  is  currently  negotiating  with  several  vendors  for  the 
purchase  of  the  new  press  and  the  conversion  of  the  letterpress  presses.  A 
spokesman  said  that  both  projects  would  not  necessarily  be  awarded  to  the 
same  vendor. 

In  order  to  accommodate  the  new  press,  the  Times  Herald  will  expand  its 
downtown  building  by  up  to  30,000  square-feet  on  multiple  levels.  The 
an  engraved  anilox  roller.  The  press  newspaper  recently  received  a  variance  from  the  city  of  Dallas  to  allow  for 
will  have  no  form  rollers  or  offset  construction  of  the  addition. 

blankets.  Commenting  on  the  expansion  and  modernization  plans.  Times  Herald 

Once  the  press  is  operational,  chairman,  Lee  J.  Guittar,  said,  “The  company  believes  very  strongly  in  the 
Goss,  PCMC  and  the  Post  will  care-  Dallas  market  and  intends  to  do  what  it  has  to  do  to  increase  its  market 
fully  evaluate  print  quality,  paying  share.” 
particular  attention  to  the  platemak¬ 
ing  operation  Goss  believes  the  con  PAGE  dCldS  EdWafClS,  SchrOGder 
sistent  production  of  high-qualitv 

plates  in  a  hi^-production  environment  Publishers  Associated  to  Gain  Economy  (PAGE),  the  newly  formed 
Tn.  success  o  exo.  newspaper  publishers' purchasing  cooperative,  has  added  to  its  staff  former 

The  effect  of  impression  interference  ^nPA  director  of  membership  Harry  W.  Edwards,  and  Virgil  P.  Schroeder, 
vanation  on  the  entire  press  of  eight  operations  management  for  several  large  newspapers.  Both 

uni  s  and  three  halfdecks  and  the  abil-  consultants  to  PAGE. 

ity  to  maintain  ^ceptable  uniform  ink  Edwards,  who  retired  from  his  ANPA  post  this  summer,  will  serve  as  a 
density  on  all  19  printmg  couples  will  membership  consultant  to  the  organization.  His  focus  will  be  on  developing 
be  carefu  ly  evaluated.  Another  ele-  membership  development  in  the  Northeast  and  Midwest, 
ment  that  will  be  evaluated  is  the  Schroeder,  who  has  been  with  Landmark  Communications,  the  New  York 
degree  of  rub  resistance  of  the  water-  Da/Vy  News,  Field  Newspapers  and  the  Wasliinf>ton  Post  during  his  career, 

1  1  ,  .  •  r  will  serve  as  negotiation  consultant  to  PAGE. 

A.so  to  be  evaluated  is  the  ease  of  PAGE  was  conceived  by  former  newspaper  publisher  H.  Charles  Berky, 
operation  and  maintenance  of  the  fie-  secretary  of  the  PAGE  board  and  the  organization's  coordinator,  to  negotiate 
xo  press.  The  frequency  and  ease  of  large-volume  discounts  on  commonly  used  supplies  by  pooling  the  purchasing 
changing  expendables  such  as  the  p^^er  of  its  members. 

am  ox  ro  er,  octor  b  ade  and  plate  ^  recent  E&P  story  concerning  the  appointment  of  PAGE'S  board  of 

cushion  will  be  evaluated  under  directors,  a  director  and  officer  was  inadvertently  omitted.  P.E.  “Pete” 
eman  mg  mu  ip  e-press  conditions,  gygriy  m  g  director  of  the  Bloomsbury  (Pa.)  Press  Enterprise,  is  a  member 
The  parties  will  also  examine  the  J  the  board  and  serves  as  treasurer  of  the  organization, 
degree  of  sensitivity  in  setting 
impression  and  web  tension  to  obtain 
acceptable  results.  And,  the  supply  of 
ink  to  the  press  and  the  auto  washup 
system  will  be  evaluated  on  all  print¬ 
ing  couples,  a  system  that  the  parties 
in  the  agreement  beleive  is  critical  to 
the  success  of  flexo. 

Finally,  once  acceptable  print  qual¬ 
ity  is  attained,  the  flexo  process  will 
be  weighed  against  letterpress  and 
offset  in  terms  of  the  cost  of  producing 
newspapers  in  a  high-volume,  fast- 
paced  environment.  Producitivty, 
waste  control,  manpower  require¬ 
ments,  energy  and  material  costs  will 
be  closely  monitored. 

Goss  has  designed  the  plate  cylind¬ 
ers  to  accommodate  any  one  of  three 
types  of  plate  lockups.  Magnetic  lock¬ 
up  system  parts  are  already  in  the 
Goss  lab.  Two  mechanical  plate  lock¬ 
ups  will  be  tested  for  non-metallic 
backed  plates  since  Goss  believes 
that  these  plates  offer  operational  and 
economic  advantages,  if 
dependability  goals  can  be  met. 


Are  you  getting 
your  just  rewards? 

If  not,  maybe  it’s  time  you  iid. 

Look  for  our  insert 
in  the 

December  3rd  issue. 

DEV  Industries,  Inc. 
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Kansas  daily  plans 
automated  mailroom 

An  automated  mailroom,  employ¬ 
ing  computerized  stacking  and  wire¬ 
less  lapped  stream  conveyors  in  both 
horizontal  and  vertical  con¬ 
figurations,  is  being  installed  by  the 
Lawrence  (Kans.)  Journal-World. 

The  seven-day,  20,000-circulation 
newspaper  is  undertaking  the  project 
to  meet  its  own  production  needs  as 
well  as  printing  and  processing  of 
USA  Today. 

The  new  60x68'  mailroom,  which  is 
expected  to  be  ready  by  year’s  end,  is 
being  built  in  existing  space  between 
two  buildings  on  the  newspaper's 
property.  Ralph  Gage,  general  mana¬ 
ger,  says,  “We  are  planning  an  auto¬ 
mated  line  which  will  provide 
accurate,  quality  handling  of  products 
printed  by  us.  The  line  will  include 
provisions  for  off-line  inserting.” 

One  of  the  key  components  will  be 
IDAB’s  Beltveyor  11  system,  which 
will  carry  the  stream  to  processing 
points.  There  will  be  a  vertical  rise  at 
the  press  and  a  70  foot  horizontal  con¬ 
veyor  leading  to  a  flying  switch.  Here 
the  stream  will  be  directed  either  to  a 
Count-A-Veyor,  used  to  supply  the 
jackets  during  insert  runs,  or  to  a 
NS660  used  for  all  final  stacking.  The 
remainder  of  the  wireless  conveyor 


AT  LAST! 

A  Computer  Typesetting 
System  Designed  For 
The  Small  Paper 

...  by  a  former  publisher.  Uses  the 
TRS-80  Model  II,  12  or  16,  A  COM¬ 
PLETE  system  that  simply  “plugs  in” 
to  your  Comp.  Jr,  Compuwriter,  Comp 
II,  Trendsetter  or  Unisetter.  Also  the 
Comp  IV  and  the  4961  soon.  No  wires 
to  hook  up  inside  your  typesetter,  just 
one  plug.  No  changes  to  typesetter  or 
computer.  Everything  is  included, 
nothing  else  to  buy  or  learn.  Com¬ 
puter  can  be  located  up  to  1 ,000  feet 
away  from  typesetter.  Use  the  Radio 
Shack  Model  100  as  a  remote  ter¬ 
minal.  You  buy  the  computer,  plug 
everything  in  and  start  writing  stories. 
The  computer  and  your  typesetter 
worry  about  the  type.  Install  for  less 
than  $1 ,800  complete.  If  you  think  it’s 
too  good  to  be  true,  check  with  the 
Kansas  and  Missouri  papers  now  us¬ 
ing  it  daily. 

For  the  full  story 
on  RimWriter,  contact: 

Genesys  Systems 

Box  277,  Ellinwood,  KS  67526 
316-564-3636 


will  include  stream  conditioning, 
horizontal  turn  sections,  and  ver¬ 
ticals,  one  of  them  to  deliver  the  Mul¬ 
ler  inserter  output  to  the  NS66(). 

One  specification  set  by  the  Jour¬ 
nal-World  is  that  the  system  reduce 
ink  set-off  to  minimal  levels.  This  is 
accomplished  through  two  4"  wide  pa¬ 
rallel  belts  on  the  Beltveyor  which  act 
as  the  carrying  surface. 

The  stacker  will  be  IDAB's  newest 
NS660  model  with  microprocessor- 
based  control.  Using  a  keypad  and 


The  Graphic  Arts  Technical 
Foundation  (GATF)  is  about  to  begin 
an  intensive  two-year  study  of  the 
flexographic  printing  process. 

The  purpose  of  the  study  is  to 
determine  the  process  capabilities 
and  print  quality  potential  of  flexogra¬ 
phy.  The  study  should  accelerate  the 
development  of  the  flexographic  prit- 
ing  process  for  applications  that  re¬ 
quire  higher  levels  of  quality  on  news¬ 
print  and  other  papers  than  was  pre¬ 
viously  thought  attainable  using 
flexography. 

In  the  past,  flexography  has  been 
considered  suitable  only  for  printing 
paperback  books,  toweling,  and 
packaging  materials.  However,  a 
great  deal  of  progress  has  been  made 
recently  in  the  development  of  photo¬ 
polymer  plates  and  flexographic  equip¬ 
ment.  Advantages  of  the  process 
include  reduced  makeready  waste, 
lower  energy  requirements  in  press 
operation,  less-expansive  paper,  long 
run  capabilities,  and  more  environ¬ 
mentally  acceptable  printing  inks.  The 
limited  ability  to  produce  high-quality 
printing  has  been  flexography’s  draw¬ 
back. 

The  use  of  water-based  inks  will  be 
a  major  area  of  study.  The  variables 


display,  the  operator  can  confirm  set 
values  of  daily  run  requirements,  call 
up  production  totals,  and  be  informed 
of  error  conditions.  Further,  a 
separate  keyboard  control  will  direct 
the  stacker  to  produce  bundles  in 
variable  size  and  sequence  needed. 

The  Journal-World  line  also  will 
include  a  roller  slat  conveyor  with 
pacer  and  work  apron,  bottom  wrap 
I  device,  Signode  strapper,  and 
I  telescoping  truck  loaders.  Two  load- 
I  ing  positions  will  be  provided.. 


prmtability  of  flexography  and  how 
the  best  flexography  compares  with 
the  best  web  offset  and  gravure  will  be 
analyzed. 

A  commercial  flexographic  press  at 
Greater  Buffalo  Press,  Buffalo,  New 
York,  will  be  utilized  for  press  testing. 
Anticipated  specific  studies  are  the 
effects  of  paper,  plate,  and  ink  var¬ 
iables  on  runnabiiity,  variables  con¬ 
tributing  to  dot  gain  and  tone  control 
in  spot  and  process  color  reproduc¬ 
tion,  doctor  blade  angle  and  pressure, 
and  development  and  use  of  print  tar¬ 
gets  in  controlling  print  fidelity.  Pres¬ 
sure  between  the  anilox  roller  and  the 
plate  and  between  the  plate  and 
impression  roller  will  also  be  studied. 

Other  possible  studies  will  involve 
holding  color  register,  ink  perform¬ 
ance  after  quick  stops,  image 
degradation  symptoms  and  causes, 
paper  surface  roughening  after  print¬ 
ing,  the  effect  of  high-velocity  hot  air 
on  ink  drying  with  various  papers,  and 
optimizing  anilox  roller  engravings. 

The  study’s  findings  will  remain 
confidential  to  the  1 1  suppliers  and 
three  printers  who  are  underwriting 
the  study  for  a  period  of  two  years 
after  completion  of  final  reports. 


GATF  to  study  flexographic  printing 

that  affect  the  runnabiiity  and 
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Brooks  launches 
new  Conn,  weekly 

Brooks  Community  Newspapers, 
Inc.,  launched  the  weekly  Greenwich 
(Conn.)  News  Nov.  3,  the  sixth 
publication  in  the  Connecticut  group. 
B.V.  Brooks,  real  estate  broker,  laun¬ 
ched  Westport  News  in  1964,  now 
twice-weekly,  and  also  publishes  the 
twice-weekly  Fairfield  Citizen,  the 
weekly  Norwalk  News,  the  Darien 
News-Review  and  the  monthly  Car¬ 
riage  Trader  of  New  Canaan  and 
Wilton. 

Lawrence  Fellows,  who  left  the 
New  York  Times  in  1978  after  25 
years,  to  be  director  of  com¬ 
munications  for  Gov.  Ella  Grasso’s 
successful  re-election  bid,  is  editor. 
He  became  editor  of  the  Westport 
News  in  1979  for  two  years,  then  was 
editor  of  the  daily  Greenwich  Time  for 
a  year,  and  is  rejoining  the  Brooks 
group. 

Dow  Jones  union 
elects  officers 

Employees  represented  by  Dow 
Jones  &  Co.’s  largest  union  elected 
new  top  officers  recently. 

The  union.  Independent  Associa¬ 
tion  of  Publishers’  Employees  Inc., 
(lAPE),  represents  reporters,  editors, 
advertising  and  business  personnel  of 
the  Wall  Street  Journal,  Barron’s 
magazine,  AP-Dow  Jones  News 
Service  and  other  Dow  Jones  proper¬ 
ties. 

Eric  Frankland,  a  British-born 
insurgent  in  the  company  union  was 
elected  president,  279-236,  defeating 
interim  president  and  former  vice 
president  Raymond  A.  Joseph. 

Frankland  is  a  copy  editor  and  has 
been  employed  by  Dow  Jones  for  the 
past  16  years;  Joseph,  a  Haitian-born 
reporter,  has  been  with  the  company 
for  about  13  years. 

Frankland's  running  mates,  Guy 
M.  Riotto,  a  news  assistant,  was 
elected  vice  president  (268-240)  over 
Michael  Waldholz,  a  reporter.  The 
secretary-treasurer  race  attracted 
two  newcomers.  The  winner,  Jeff 
Reynold,  a  tape  editor  in  the  Broad¬ 
cast  Department,  running  on  Frank- 
land’s  ticket,  got  270  votes  to  defeat 
Charles  McGroarty,  employed  as  a 
Journal  statistician.  McGroarty 
received  226  votes. 

The  new  slate  took  office  Oct.  1, 
and  the  union  is  ready  to  begin 


bargaining  for  a  new  labor  contract. 
The  current  3-year  agreement  expires 
Jan.  31,  1984. 

Early  in  1983,  a  routine  check  of  the 
union’s  records  disclosed  numerous 
altered  expense  receipts.  The  secret¬ 
ary-treasurer  resigned  and  made 
restitution  of  over  $2,500;  the  union’s 
governing  board  agreed  it  wouldn’t 
sue.  However,  a  member  complained 
to  the  Labor  Department  and  that 
agency  is  conducting  inquiries. 

ANPA  to  honor 
George  R.  Hall 

The  American  Newspaper  Publish¬ 
ers  Association  will  honor  veteran 
press  room  equipment  installer  and 
machinist  George  R.  Hall  by  naming 
the  technical  library  conference  room 
at  its  new  technical  research  facility 
for  him. 

When  the  new  ANPA  building 
opens  on  December  7  at  ANPA’s  Res- 
ton,  Va.  center,  the  library  con¬ 
ference  room  will  be  called  The 
George  Hall  Conference  Room. 

Hall  is  the  founder  of  George  R. 
Hall,  Inc.,  a  Scripps-Howard  com¬ 
pany,  which  is  a  leading  installer  of 
press  room  equipment.  Its  wholly 
owned  subsidiary.  Hall  Systems, 
Inc.,  is  a  leading  supplier  of  mailroom 
systems. 

Small  papers  should 
not  depend  on  wires 

Joel  H.  Walker,  publisher  of  the 
1 1 ,000-circulation  Troy  (Ohio)  News, 
says  that  smaller  newspapers  should 
consider  sending  reporters  to  cover 
major  world  and  national  events, 
rather  than  depending  solely  on  wire 
reports. 

“Readers  of  an  11,000-circulation 
newspaper  don’t  expect  any  less  from 
their  newspaper  than  they  would 
expect  from  an  111  ,000-circulation 
newspaper,’’  he  said. 

Walker  said  reporters  from  the 
Troy  News  will  cover  both  political 
conventions  in  1984,  Olympic  Games 
in  Los  Angeles,  and  two  weeks  of  Cin¬ 
cinnati  Reds  spring  training  in  Tampa. 

“We’re  proud  of  our  coverage  of 
Vietnam,’’  Walker  said.  “We  sent  a 
writer  to  Vietnam  for  a  month  each 
year  for  three  years.  Several  months 
before  we  sent  out  writers,  we  ran  an¬ 
nouncements  in  the  paper  trying  to 
learn  where  local  people  were  sta¬ 
tioned.  We  wrote  about  50  stories 
each  year  on  Ohioans  in  Vietnam, 


and  ran  them  in  the  News,  complete 
with  photos.’’ 

Walker  plans  to  send  reporters  to 
the  Olympics,  but  he  said  that  the 
Olympics  credentials  commission  is 
refusing  to  issue  credentials  to  news¬ 
papers  with  circulations  under 
100,000.  Walker  reported  that  his 
newspaper  is  now  trying  to  buy  tick¬ 
ets  for  selected  Olympic  events. 

“We  think  our  readers  want  our 
perspectives  from  Los  Angeles,’’  he 
said. 

Dow  Jones  delivers 
Japanese  newswire 

Kyodo  News  International,  said 
that  its  news  service,  Japan  Eco¬ 
nomic  Newswire,  is  now  available  on 
Dow  Jones’  news  dissemination. 

Japan  Economic  Newswire  carries 
news  of  the  day’s  government,  busi¬ 
ness  and  industry  activities  of  Japan. 
It  will  be  delivered  every  business  day 
to  JEN  subscribers  by  7:00  a.m.  over 
specifically  modified  Dow  Jones 
teleprinters.  * 

In  addition  to  industry  news,  sur¬ 
veys  and  government  releases,  JEN 
carries  Tokyo  Stock  Exchange  clos¬ 
ing  prices,  a  daily  stock  exchange 
summary,  commodity  listings,  for¬ 
eign  stock  closings,  yen/dollar  activ¬ 
ity,  Interbank  Exchange  rates,  old 
prices,  gensaki  yields  and  bond 
quotations. 

JEN  will  be  sold  by  the  Dow  Jones 
News  Service  sales  staff  and  will  also 
be  available  through  Kyodo  News 
International  representatives.  A  one- 
month,  free-trial  is  available  along 
with  discounts  for  long-term  con¬ 
tracts. 

Professorship 
honors  Phelps 

A  professorship  in  constitutional 
law  in  honor  of  Ashton  Phelps,  Sr., 
the  late  president  of  the  Times- 
Picayune  Publishing  Corporation,  has 
been  established  at  the  Tulane  Uni¬ 
versity  School  of  Law. 

The  professorship  is  endowed  by  a 
$750,000  gift  from  the  Times- 
Picayune  Publishing  Corporation. 

In  addition  to  teaching  and  research 
in  constitutional  law,  the  Phelps  pro¬ 
fessor  will  work  with  the  publishing 
corporation  to  develop  an  award 
recognizing  individuals  or  institutions 
who  have  distinguished  themselves  in 
matters  relating  to  protection  of  the 
First  Amendment  to  the  Constitution, 
which  protects  freedom  of  speech  and 
of  the  press. 
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Foreign  press  group 
honors  pr  execs 

The  Foreign  Press  Association 
announced  that  three  public  relations 
executives  will  receive  the  first  Dis¬ 
tinguished  Service  Awards  in  the 
organization's  65  year  history. 

Maurice  Adams,  president  of  the 
250-member  organization  and  U.S. 
correspondent  for  the  Canberra 
Times  of  Australia,  said  the  award  is 
being  shared  by  three  individuals  for 
“their  efforts  in  focusing  world  atten¬ 
tion  on  the  role  of  the  foreign  press 
corps  in  the  United  States.” 

Named  to  receive  the  FPA’s  Dis¬ 
tinguished  Service  Awards  were: 
Eleanor  FitzSimons,  senior  vice  pres¬ 
ident,  Grey  &  Davis  Inc.,  public  rela¬ 
tions  subsidiary  of  Grey  Advertising 
Inc.;  Edward  J.  Gerrity,  Jr.,  senior 
vice  president/public  affairs,  ITT 
Corporation;  and  Louis  Weintraub, 
senior  vice  president  of  Grey  &  Davis 
Inc. 

Davis  said,  “the  contributions  and 
unstinting  efforts  of  the  three  reci¬ 
pients  made  it  possible  for  the  Foreign 
Press  Association  to  mark  its  65th 
anniversary  with  the  awarding  of  its 
first  Medal  for  Sterling  Service  to 
Humanity  to  former  New  York  Gov¬ 
ernor  and  diplomat  W.  Averell  Harri- 
man  at  a  gala  luncheon  at  the  Waldorf- 
Astoria  on  October  25.  Of  the  more 
than  350  who  attended,  150  were  for¬ 
eign  correspondents. 

Kansas  City  dailies 
give  away  ad  space 

The  Kansas  City  Star  and  Times 
has  unveiled  a  52-week  campaign  to 
give  away  advertising  space  worth 
more  than  a  quarter  of  a  million  dol¬ 
lars  to  “promote  pride”  in  Kansas 
City. 

The  details  of  the  “Pride  in  Print” 
program  were  explained  to  over  200 
representatives  of  the  advertising 
community  and  local  government 
leaders  at  the  Westin  Crown  Center 
Hotel  on  November  2. 

The  Star  and  the  Times  will  give 
away  a  full-page  black-and-white  ad 
once  a  week  for  a  year  to  full-service 
advertising  agencies  and  design  stu¬ 
dios. 

The  agencies  and  studios  were 
invited  to  submit  full-page  advertise¬ 
ments  about  an  important  aspect  of 
the  city:  the  people,  the  history,  the 
culture,  the  landmarks,  and  com¬ 
merce  of  any  other  subject  of  their 
choice. 


“The  advertising  community  will 
have  an  opportunity  to  show  its 
creativity;  we  will  provide  the  sup¬ 
port  to  the  artist;  and  the  city  as  a 
whole  will  benefit,”  said  Jeffrey  Hall, 
the  Star's  vice  president  for  market¬ 
ing  and  distribution. 

Racing  writer 
wins  $16,000 

A  racing  writer  for  the  Baltimore 
(Md.)  News  American  placed  third  re¬ 
cently  in  the  Penn  National  Race 
Course's  handicapping  contest. 

Charles  Lamb  netted  a  $16,000 
prize  and  was  the  only  professional 
handicapper  to  win  a  top  prize  in  the 
contest,  held  in  Grantville,  Pa.  Lamb 
said  he's  been  in  the  contest  since  it 
started  eight  years  ago  and  this  is  the 
first  time  he's  won  a  prize. 

Approximately  150  amateur  and 
professional  handicappers  compete  in 
the  contest  and  to  date,  no  pro¬ 
fessional  has  won  first  place. 

Lamb  attributed  that  to  the  fact  that 
amateurs  spend  a  good  amount  of 
time  at  horse  races. 

“These  amateurs  come  to  the  races 
quite  often  and  they're  very 
knowledgeable,”  Lamb  said. 

Lamb  said  the  contest  is  really  not  a 
true  form  of  handicapping,  but  more 
that  of  a  money  management  test. 
Participants  start  with  a  mythical 
$1,000  bankroll  and  bet  through  rac¬ 
ing  programs. 

A  26-year-old  Maryland 
accountant  won  first  prize  and  took 
home  $90,000. 

Contestants  from  14  states  and 
Canada  competed  for  $160,000  in 
prizes. 

Warning  issued 
to  cable  operators 

Although  there  is  “little  or  no  case 
law”  covering  newspapers  and  cable 
systems  in  the  antitrust  field,  news¬ 
papers  can  expect  to  start  coming 
under  scrutiny  from  government  reg¬ 
ulators,  particularly  on  the  state  level, 
according  to  Pam  Riley,  assistant 
general  counsel  for  the  American 
Newspaper  Publishers  Association. 

“You  may  be  considered  a  mono¬ 
polist  dealing  with  another  monopol¬ 
ist,”  Riley  stated  at  a  telecommunica¬ 
tions  seminar  in  Dallas,  Oct.  24-27, 
sponsored  by  AN  PA  and  the  News¬ 
paper  Advertising  Bureau. 

She  remarked  that  newspapers  can 


“be  sure”  that  their  competitors 
“who  did  not  get  on  the  (cable)  system 
will  be  very  quick  to  blow  the  whistle  if 
they  smell  an  unfair  deal.” 

Riley  offered  a  series  of  suggestions 
for  newspapers  to  follow  in  order  to 
minimize  the  risk  of  antitrust  viola¬ 
tions  in  their  cable  dealings. 

“Be  very  wary  of  forced  tie-ins” 
that  require  cable  advertisers  to  also 
advertise  in  the  newspaper,  she  said. 
“Be  careful  about  how  you  set  com¬ 
bination  rates.  They  need  to  be  cost 
justified. 

“Be  wary  of  leasing  more  channels 
than  you  can  program.  That's  called 
hoarding  of  scarce  channel  space.” 

And  lastly,  Riley  advised  newspa¬ 
pers  to  “be  wary  of  exclusive  dealing 
arrangements  between  yourselves  and 
cable  operators.” 

Gee  to  head 
Paper  Institute 

Edwin  A.  Gee,  chairman  and  chief 
executive  officer.  International  Paper 
Company,  New  York  City,  has  been 
elected  chairman  of  the  American 
Paper  Institute  (API)  board  of 
directors. 

Albert  F.  Duval,  chairman  and 
chief  executive  officer,  Hammermill 
Paper  Company,  Erie,  Pennsylvania, 
was  elected  vice  chairman. 

Gee  succeeds  T.  Marshall  Hahn, 
Jr. ,  president  and  chief  executive  offi¬ 
cer,  Georgia-Pacific  Corporation, 
Atlanta,  Georgia. 

The  American  Paper  Institute  is  the 
national  trade  association  serving  the 
pulp,  paper  and  paperboard  industry. 

$700  million 
in  free  ad  space 

“Take  a  bite  out  of  crime,”  “Give 
to  the  College  of  Your  Choice,” 
“Give  a  Kid  a  Job  This  Summer”  and 
“Take  Stock  in  America.” 

They're  all  familiar  slogans  aimed 
at  furthering  one  cause  or  another, 
and  in  1982,  the  Advertising  Council 
—  the  bearer  of  those  messages  — 
reaped  nearly  $700,000,000  worth  of 
advertising  space  from  the  media. 

At  its  1983  awards  luncheon,  held  at 
the  Waldorf-Astoria  in  New  York 
City,  the  Ad  Council,  in  its  1982-1983 
report,  said  the  media  contributed 
$668,305,409  worth  of  traceable 
advertising  time  and  space  to  its  pub¬ 
lic  service  ad  campaigns. 
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New  titles  for  your  library  from  the  special  selection 
of  newspaper-related  reading  available  by  mail  from  E&P 


382— REPORTING/WRITING/EDITING,  The  Quill 
Guides  to  Journalism,  edited  by  Ron  Lovell.  Ron 
Dorfman  and  Harry  Fuller,  Jr.  Selected  articles  by 
knowledgeable  professionals  and  journalism  educa¬ 
tors  providing  guidance  for  improving  journalistic 
skills.  First  in  a  series  planned  by  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi.  Paperback. 
148  pages.  $9.95. 


383— HOW  TO  GET  THE  RIGHT  JOB  IN  PUBLISH¬ 
ING  by  William  H.  Scherman.  A  former  promotion 
executive  tor  Time,  Inc.,  and  Newsweek  draws  on 
four  decades  of  experience  in  counselling  others  on 
what  is  needed  to  get  a  job  in  books,  magazines  and 
newspapers,  and  what  those  prospective  employers 
are  looking  for  in  you.  Paperback.  222  pages.  $9.95. 


384— THE  DIARY  OF  JAMES  HAGERTY,  Elsen¬ 
hower  In  mid-course,  1954-1955,  edited  by  Robert 
H.  Ferrell.  Eisenhower's  press  secretary,  close  friend 
and  confidant — previously  an  experienced  news¬ 
man — kept  a  diary  only  for  14  months  while  in  the 
White  House.  Reporting  some  of  President's  intimate 
comments  on  McCarthy,  Korea,  Vietnam,  and  some 
newspaper  people.  269  pages.  $19.50. 


385— OGILVY  ON  ADVERTISING  by  David  Ogiivy. 
Illustrated  with  185  advertisements,  this  creative  ge¬ 
nius  tells  why  he  believes  certain  advertising  tech¬ 
niques  sell  and  which  don't  sell.  224  pages.  $24.95. 


386— THE  ENCYCLOPEDIA  OF  AMERICAN 
JOURNALISM  by  Donald  Paneth.  Over  1 ,000  alpha¬ 
betically-organized  entries  covering  all  forms  of  jour¬ 
nalism  including  newspapers,  all  other  media,  trends, 
issues,  technology  as  well  as  people.  600  pages.  Il¬ 
lustrated.  $49.95. 


387— MASTERING  GRAPHICS.  Design  and  Pro¬ 
duction  Made  Easy,  by  Jan  V.  White.  Covers  all  the 
key  efforts  of  graphics  and  leads  the  amateur  or  pro¬ 
fessional  through  the  processes  and  terminology  of 
design,  layout  and  printing.  13  chapters  well  illustrat¬ 
ed.  Paperback,  180  pages.  $24.95. 


388— SIGN  OFF,  The  Last  Days  of  Television,  by 
Edwin  Diamond.  An  examination  of  the  institution  of 
television,  its  performance  through  its  prime  years,  at 
a  time  when  it  is  about  to  go  through  major  changes 
with  the  proliferation  of  cable  outlets.  Other  media — 
newspapers,  magazines  and  radio— are  examined 
also  on  how  they  present  other  major  institutions  of 
American  life.  Paperback.  273  pages.  $6.95 


389— BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR,  1983  Edition,  edited  by  Charles  Brooks.  More 
than  350  editorial  cartoons  reflecting  the  work  of  130 
cartoonists.  A  special  section  highlighting  those  that 
won  awards  of  distinction  such  as  Pulitzer,  etc. 
Brooks  is  past  president  of  Association  of  American 
Editorial  Cartoonists.  Paperback.  160  pages.  $9.95. 


390— AUTHOR  LAW  &  STRATEGIES,  A  Legal 
Guide  for  the  Working  Writer,  by  Brad  Bunnin  and 
Peter  Beren.  Advice  offered  on  contracts,  agent 
agreements,  copyright,  defamation,  marketing  and 
promotion,  libel,  slander,  etc.  Paperback.  294  pages. 
Indexed.  $14.95. 


391— THE  WRITER’S  SURVIVAL  MANUAL,  The 
Complete  Guide  to  Getting  Your  Book  Published 
Right,  by  Carol  Meyer.  The  beginners  guide  to  find¬ 
ing  a  publisher,  an  agent,  writing  a  contract,  etc.,  with 
illustrations  on  contracts,  marketing  techniques,  etc. 
310  pages.  Indexed.  $13.95. 


392— HOW  TO  BE  A  FREELANCE  WRITER,  A 
Guide  to  Building  a  Full-Time  Career,  by  David 
Martindale.  A  detailed  guide  from  developing  story 
ideas,  to  researching,  setting  up  interviews,  dealing 
with  editors,  etc.  216  pages.  Indexed.  $12.95. 


393— INFORMATION  TECHNOLOGY,  An  Intro¬ 
duction,  by  Peter  Zorkoczy.  For  the  non-specialist 
about  the  applications  of  the  new  technology  in  indus¬ 
try  and  commerce  as  well  as  leisure,  medicine  and 
welfare.  Computers,  telecommunications  and  data 
networks  explored.  140  pages.  Indexed.  $29.95. 


394— FREELANCE  WRITING  FOR  PROFIT,  A 
Guide  to  Writing  &  Selling  Nonfiction  Articles,  by 

John  Boeschen.  Exactly  that.  Well  illustrated  and  in¬ 
dexed.  Paperback.  167  pages.  $6.95 


395— BREAKING  IN,  A  Beginner's  Guide  to  News 
Writing  for  Print  and  Radio,  by  Sam  Schraeger.  A 
primer  written  by  a  newsman  and  publicist  with  40 

order.  Allow  six  to  eight  weeks  for  delivery, 

casting.  Paperback.  65  pages.  $7.95. 
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Cartoonists  fight  tax  iaw 

Art  Pac  and  Association  of  American  Editoriai  Cartoonists 
gearing  up  for  major  effort  next  year  to  change  federai 
statute  governing  tax  deductions  for  donated  works 


By  David  Astor 

When  cartoonists  want  to  donate 
their  drawings  to  institutions,  they 
can  only  deduct  the  cost  of  raw  mate¬ 
rials  when  tax  time  comes  around. 
This  usually  comes  to  only  a  few  dol¬ 
lars.  Yet  collectors  donating  drawings 
purchased  from  these  selfsame  car¬ 
toonists  can  deduct  the  fair  market 
value  of  the  works.  This  sometimes 
comes  to  a  few  thousand  dollars. 

The  controversial  14-year-old 
federal  tax  law  that  allows  for  this 
situation  has  not  only  frustrated  car¬ 
toonists  and  other  creators,  but  also 
institutions  (who  would  like  to 
receive  the  works)  and  the  public 
(who  would  like  to  see  them). 

“Gifts  to  museums,  libraries  and 
colleges  have  virtually  stopped,”  said 
Bob  Bedard,  director  of  Art  Pac,  the 
bipartisan  political  action  committee 
supported  by  cartoonists,  painters, 
sculptors,  novelists,  composers,  per¬ 
formers,  and  others.  “(Creators)  are 
selling  their  work  outright  or  holding 
on  to  it  to  see  if  the  law  changes.” 

Getting  this  law  changed  is  a  major 
priority  for  the  two-year-old  Art  Pac. 
The  Senate  Finance  Committee  last 
year  passed  the  measure ,  but  it  did  not 
reach  the  full  Senate  for  a  vote. 
Bedard  feels  that,  with  the  help  of 
organizations  such  as  the  Association 
of  American  Editorial  Cartoonists 
(AAEC),  there  is  a  chance  that  the 
legislation  will  finally  be  approved  by 
Congress  in  1984  as  an  amendment  to 
an  as  yet  unspecified  larger  tax  bill. 

But  it  is  still  an  uphill  battle — and  an 
expensive  one.  Much  of  the  money 
that  will  finance  the  lobbying  cam¬ 
paign  (and  Art  Pac’s  other  efforts, 
such  as  helping  Democratic  and  Re¬ 
publican  candidates  who  support  the 
arts)  was  raised  at  a  November  2 
event,  in  Washington,  D.C.,  that  fea¬ 
tured  the  sale  of  original  drawings 
donated  by  cartoonists  such  as  Tony 
Auth  (Washington  Post  Writers 


Group),  Jim  Borgman  (King  Features 
Syndicate),  Paul  Conrad  (Los  Angeles 
Times  Syndicate),  Jules  Feiffer  (Uni¬ 
versal  Press  Syndicate),  Jeff  MacNelly 
(Tribune  Company  Syndicate),  Bill 
Mauldin  (Field  Newspaper  Syndicate), 
Pat  Oliphant  (Universal),  Mike  Peters 
(United  Feature  Syndicate),  Jerry 
Robinson  (Cartoonists  &  Writers  Syn¬ 
dicate)  and  Dan  Wasserman  (LATS). 
(MacNelly  and  Oliphant  are  members 
of  Art  Pac’s  organizing  committee 
along  with  such  notables  as  Ed  Asner, 
Peter  Benchley,  Red  Grooms,  Jasper 
Johns,  Edward  Koren,  Roy  Lichten¬ 
stein,  Norman  Mailer,  Robert  Raus¬ 
chenberg  and  Cliff  Robertson.) 

Bedard  told  E&P  that  the  fund¬ 
raising  event  netted  about  $15,000 
(“we  sold  a  lot  more  cartoons  than  we 
expected”),  created  a  lot  of  publicity 
(all  three  networks  sent  tv  crews),  and 
was  attended  by  approximately  200 
people,  including  Senators  Edward 
Kennedy  (D-Mass.),  Claiborne  Pell 
(D-R.l.)  and  Ernest  F.  Hollings  (D- 
S.C.),  and  other  members  of  Congress. 

“Legislators  now  see  (arts  people) 
as  an  organized  group,”  said  Bedard, 
who  noted  that  Art  Pac  plans  to  hold 
other  fund-raising  events  in  the  fu¬ 
ture. 

Congressional  hearings  on  the  tax 
deduction  bill  (which  will  be  called  the 
National  Heritage  Resource  Act  of 
1984)  may  take  place  in  the  spring, 
said  Bedard.  At  that  point,  Jerry 
Robinson  (“Life  with  Robinson,” 
“Flubs  &  Fluffs”)  is  hoping  to  mobil¬ 
ize  a  group  of  AAEC  and  National 
Cartoonists  Society  members  to  tes¬ 
tify  before  Congress  on  the  issue.  He 
noted  that  past  personal  Con¬ 
gressional  appearances  by  famous 
cartoonists  created  a  lot  of  publicity 
and  were  “very  effective.” 

Meanwhile,  Robinson — who  often 
handles  legislative-related  matters  for 
the  AAEC — will  be  asking  cartoon¬ 
ists  to  speak  with  and  write  Con- 


gresspeople  in  support  of  changing 
the  tax  deduction  law. 

“1  think  it's  a  very  unfair  law  for 
creative  artists,”  declared  Robinson, 
noting  that  it  does  not  take  into 
account  the  time,  effort  and  talent  that 
go  into  creating  a  work  of  art. 

Robinson  noted  that  the  tax  law 
was  originally  passed  14  years  ago  as  a 
way  of  curbing  donation  abuses,  such 
as  when  artists  would  make  false 
appraisals  of  their  work  or  govern¬ 
ment  officials  would  get  a  big  tax 
deduction  for  giving  away  papers  cre¬ 
ated  while  on  the  public  payroll.  “But 
you  shouldn't  penalize  the  innocent 
because  of  the  few  who  are  guilty,”  he 
said.  And  Bedard  of  Art  Pac  (based  at 
210  Seventh  St.,  S.E.,  Suite  A-18, 
Washington,  D.C.  20003)  added  that 
the  new  tax  law  would  be  designed 
with  safeguards  against  these  kinds  of 
abuses. 

If  the  law  is  passed,  Robinson  said 
it  would  indirectly  help  cartoonists 
with  another  tax  problem.  It  seems 
that  even  though  cartoonists  can  only 
deduct  the  cost  of  materials  on  their 
taxes  after  donating  cartoons,  the 
drawings  are  taxed  for  their  appraised 
market  value  after  the  creators  die. 

Robinson  noted  that  surviving 
spouses  can  consequently  be  hit  with 
crippling  tax  bills.  He  said  one  car¬ 
toonist  even  burned  many  of  his  draw¬ 
ings  to  avoid  this. 

The  new  tax  legislation  would 
indirectly  address  this  situation 
because  aging  cartoonists  could  then 
donate  their  cartoons  to  various 
institutions,  and  get  tax  deductions 
based  on  the  drawings'  appraised 
market  value  while  at  the  same  time 
reducing  the  stock  of  cartoons  that 
will  be  subject  to  heavy  inheritance 
taxes  after  they  die. 

But  Robinson  said  he  hopes  a  law 
directly  addressing  the  posthumous 
tax  matter  is  eventually  introduced 
and  passed. 
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‘Yellow  Kid’  doll  from  1897  surfaces  in  Texas 


A  “Yellow  Kid”  doll  purchased  in 
about  1897  has  been  donated  to  the 
Southwest  Journalism  Historical 
Center  at  Texas  Tech  University  in 
Lubbock. 

The  rare  doll  was  the  bequest  of 
Hybernia  Grace,  a  former  Texas  high 
school  history  teacher  who  died  last 
year  at  the  age  of  91 .  Texas  Tech  pro¬ 
fessor  James  E.  Archer  secured  the 
doll  from  Grace  for  the  historical  cen¬ 
ter,  which  is  putting  it  on  permanent 
display  in  a  case  along  with  the  “Yel¬ 
low  Kid”  cartoon  and  a  description  of 
“Yellow  Journalism.” 

The  comic  character — a  big-eared, 
toothless  tenement  child  who  wore  a 
yellow  smock — was  first  drawn  by 
Richard  F.  Outcault  for  Joseph  Pulitz¬ 
er’s  New  York  World.  After  William 
Randolph  Hearst  lured  Outcault  (and 
much  of  the  rest  of  the  World  staff)  to 
his  New  York  Journal,  Pulitzer  hired 
another  cartoonist  to  continue  the 
“Yellow  Kid.” 

The  intense  circulation  battles 
between  Pulitzer  and  Hearst  for 
newspaper  supremacy  in  New  York 
City  led  to  sensational,  unethical  and 
often  totally  false  reporting  which 


Universal  column 

A  column  containing  serialized  ro¬ 
mance  novels  is  debuting  January  I  in 
over  50  newspapers,  including  the 
Denver  Post,  Houston  Chronicle, 
Dallas  Morning  News  and  Los 
Angeles  Herald  Examiner. 

Universal  Press  Syndicate’s  “Day 
Dreams”  will  feature  a  new 
installment  of  a  romance  novel  each 
day,  with  the  week’s  adventures  re¬ 
capped  every  Sunday. 

The  first  book  will  be  Interlude  at 
Big  Bend,  which  is  set  in  the  “wild, 
untamed  badlands  of  Big  Bend 
National  Park  in  West  Texas”  and 
stars  “a  lovely  young  woman  whose 
vacation  turns  quickly  into  a  night¬ 
mare  of  violence,  terror  and  kidnap¬ 
ping.”  She. is  rescued  by  a 


came  to  be  known  as  “Yellow  Jour¬ 
nalism,”  primarily  because  of  the 
smocks  the  competing  comics  kids 
wore. 

Competition  between  the  rival  kids 
and  their  parent  papers  was  fiercest 
on  Sundays  and  resulted  in  the  evolu- 


“courageous  cowboy”  and  they 
make  a  “desperate  escape.”  The 
book  is  by  Dorothy  Garlock,  who  has 
written  1 1  best-sellers. 

Following  Garlock’s  novel  in  “Day 
Dreams”  will  be  Nashville  Fever, 
which  is  drawn  from  the  personal 
experiences  of  professional  songwri¬ 
ter  Susanna  Cross,  its  author. 

Overseeing  the  detail  and 
development  of  the  stories  is  Vivien 


Auction  aiding  jailed 

Numerous  syndicated  and  non- 
syndicated  cartoonists  have  contrib¬ 
uted  drawings  that  will  be  sold  at  a 
December  17  auction  in  Santa  Bar- 


-yi 


tion  of  color  comics.  When  Hearst’s 
Journal  produced  what  was  reported¬ 
ly  the  first  full-color  comics  section  in 
18%,  he  advertised  it  as  “eight  pages 
of  iridescent  polychromous  effulg¬ 
ence  that  makes  the  rainbow  look  like 
a  lead  pipe.” 


Jennings,  publisher  of  the  weekly  ro¬ 
mance  trade  newsletter  Bov  Meets 
Girl. 

Romance  novels,  which  account 
for  about  50%  of  best-selling  mass 

market  paperbacks,  are  read  by  over 
20  million  women  between  the  ages  of 
18  and  45.  The  average  romance  read¬ 
er  reportedly  spends  $60  to  $150  per 
month  on  books. 


Uruguayan  cartoonist 

bara,  Calif.,  benefiting  imprisoned 
Uruguayan  cartoonist  Francisco 
Laurenzo  Pons. 

A  1981  auction  conducted  by  the 
Association  of  American  Editorial 
Cartoonists  (AAEC)  and  Amnesty 
International  raised  $4,500  to  support 
the  family  of  Laurenzo,  who  was 
jailed  in  1978  with  no  charges  speci¬ 
fied  by  the  right-wing  Uruguayan  gov¬ 
ernment.  Laurenzo  is  suffering  from 
seriously  deteriorating  health  pro¬ 
blems  brought  about  by  torture, 
according  to  AAEC  foreign  affairs 
chairman  and  syndicated  cartoonist 
Jerry  Robinson  (E&P,  August  20). 

(Continued  on  page  37) 


Jeff  Danziger's  'McGonigle  of  the  Chronicle'  discusses  USA  Today. 


Harmon  L.  Morgan  (left),  director  of  the  Southwest  Journalism  Historical  Center  at 
Texas  Tech  University,  discusses  the  rare  'Yellow  Kid'  doll  donated  to  the  center  with 
Texas  Tech  professor  James  E.  Archer. 


features  serialized  romance  novels 


EDITOR  &  PUBLISHER  for  November  26,  1983 


35 


New  From  Heritage  Features — 
Americans  Fastest  Growing  Syndicate 

WASHINGTON 

WINDOW 

By  M.  Stanton  Evans 


Fresh,  controversial  and  not  part  of  the  "inside-the- 
Beltway  establishment" — that's  journalist  and  Voice 
of  America  commentator  M.  Stanton  Evans  whose 
three-a-week  column,  "Washington  Window"  is 
now  being  distributed  by  Heritage  Features 
Syndicate. 

The  hard-hitting  conservative,  syndicated  for  the 
past  nine  years  by  the  Los  Angeles  Times  Syndicate, 
pulls  no  punches  either  with  liberal  orthodoxy, 
Reagan  conservatism  or  the  long  entrenched 
Washington  establishment. 

His  perspective  on  national  affairs  comes  from  a 
mind  and  pen  trained  in  journalism  as  Editor 
of  the  Indianapolis  News  for  1 4  years  where  he  was 
cited  by  the  National  Headliners  Club  for  "consis¬ 
tently  outstanding  editorial  pages,"  commentator  for 
CBS  Radio  Network  and  author  of  six  books  includ¬ 
ing  the  best-selling  The  Future  of  Conservatism. 

Heritage  Features  is  proud  to  add  the  Stan  Evans 
column  to  its  group  of  outstanding  conservative 
columnists  and  cartoonists  who  have  made  us 
America's  fastest-growing  syndicate. 

For  more  information  on  how  you  can  subscribe  to 
"Washington  Window"  or  any  of  the  other  Heritage 
Features  Syndicate  columns  and  cartoons,  just  write 
(or  phone):  Andrew  C.  Seamans,  Managing  Editor, 

heritage  ^^Ratures^§yndicate 

214  Massachusetts  Ave.,  NE 
Washington,  D.C.  20002 
(202)  543-0440. 
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(Continued  from  page  35) 

The  prisoner  won  the  AAEC’s  1981 
Distinguished  Foreign  Cartoonist 
Award,  but  was  not  allowed  to  leave 
Uruguay  to  receive  it. 

Ken  Alexander,  Daniel  Aquila, 
Tony  Auth,  Jim  Berry,  Jim  Borgman, 


Sandy  Campbell,  Milt  Caniff,  Frank 
Evers,  Lee  Falk,  Jules  Feiffer,  Hank 
Ketchum,  Dick  Locher,  S.C.  Rawls, 
Hy  Rosen,  Paul  Szep,  Bob  Taylor  and 
Mort  Walker  were  among  the  syndi¬ 
cated  and  non-syndicated  cartoonists 
contributing  to  the  auction  as  of  mid- 
November,  according  to  Robinson. 


Changes  in  ‘Successful  Investing’ 


Andrew  A.  Leckey  has  replaced 
David  Sargent  as  writer  of  the  “Suc¬ 
cessful  Investing”  column  distributed 
by  the  Los  Angeles  Times  Syndicate. 

The  column  has  also  shifted  from 
five  times  a  week  (all  question-and- 
answer)  to  four  times  (two  question- 
and-answer  and  two  expository). 
There  is  roughly  the  same  number  of 
words  per  week,  however. 

Leckey  is  the  personal  finance  col¬ 
umnist  for  the  Chicago  Sun-Times. 
He  received  the  top  award  for  finan¬ 
cial  writing  in  Chicago  by  the  Chicago 
Newspaper  Guild  for  a  13-part  series 


on  changes  in  American  financial 
institutions.  He  also  has  hosted  a  13- 
part  tv  series  called  Your  Money 
Matters,  and  was  featured  twice- 
weekly  on  Chicago’s  WBEZ-FM 
public  radio  station. 

Prior  to  joining  the  Sun-Times, 
Leckey  worked  for  the  Phoenix 
Gazette  and  Salem  (Ore.)  Statesman. 
He  received  his  journalism  training  at 
the  University  of  Missouri,  and  was 
later  a  Walter  Bagehot  Fellow  at 
Columbia  University  and  a  Hughes 
Fellow  at  Rutgers  University’s  Sto¬ 
nier  Graduate  School  of  Banking. 


Buffalo  paper  expired  but  column  lived  on 


After  the  Buffalo  Courier-Express 
folded  last  year,  its  long-time  political 
writer  and  columnist  Ray  Herman 

began  self-syndicating  his  “Public 
Journal”  feature  on  a  full-time  basis. 

Herman — who  was  with  the 
Courier-Express  22  years — said  his 
column  focusing  on  New  York  state 


government  and  politics  now  appears 
in  41  New  York  newspapers, 
including  dailies  and  weeklies.  “Pub¬ 
lic  Journal”  discusses  everything 
from  the  New  York  legislature’s 
budget  process  to  how  energy  costs 
may  be  affected  by  state  policies. 

The  columnist  is  based  at  1 14  Oak- 
grove  Dr.,  Williamsville,  N.Y.  14221. 


Nothing  for  baby  Marvin  to  cry  about  lately 


An  animated  prime-time  tv  special 
based  on  Tom  Armstrong’s  “Mar¬ 
vin”  comic  is  being  developed  by 
Buzzco  Productions.  And  a  second 
trade  paperback  based  on  the  strip — 
Marvin  Explains  the  Facts  of  Life — 
has  been  released  by  Workman 


Publishing. 

These  two  pieces  of  information  are 
contained  in  The  Marvin  Crier,  a  new 
bimonthly  newsletter  from  Field 
Newspaper  Syndicate  that  features  the 
cartoon  baby  on  the  top  of  the  first 
page  screaming,  “WAAAH!” 


Deeb  sells  planned  tv  series  to  Multimedia 


Syndicated  television  columnist 
Gary  Deeb  has  sold  his  planned  week¬ 
ly  show  about  tv  (E&P,  August  13)  to 
Multimedia  Entertainment,  which 
produces  and  nationally  syndicates 
Donahue.  Deeb’s  tv  series  is  sched¬ 
uled  to  begin  next  fall. 


Deeb — who  also  covers  radio  and 
pay  and  cable  tv  in  his  thrice-weekly 
Field  Newspaper  Syndicate- 
distributed  column — is  the  media 
commentator  five  days  a  week  for 
WLS-TV,  the  ABC-owned  station  in 
Chicago. 


Doc  and  Katy  Abraham  won  first 
prize  for  their  newspaper  gardening 


N.Y.  14512 — have  written  “The 
Green  Thumb”  for  30  years.  The 


column  at  the  recent  Garden  Writers  authors  of  eight  horticulture  books 


. . .  also  from 
Heritage 
Features . . » 


‘Green  Thumb’  writers  win  garden  column  award 


The  ^ 
Economyf^ 
In  Mind  /• 


Warren  T.  Brookes 

"His  column  is  absolutely  splen¬ 
did,  the  best  thing  of  the  kind  I 
have  come  across,"  Milton  Fried¬ 
man. 

When  Warren  Brookes  writes  not 
everybody  "listens,"  just  those  who 
want  the  inside  track  on  the  na¬ 
tion's  economy.  That's  why  this 
veteran  Boston  hleratd  economic 
analyst  is  quoted  by  his  peers,  cited 
by  government  officials;  often  in 
the  headlines,  not  just  reporting 
them.  Call  the  New  Ideas  People 
today;  let  your  readers  profit  from 
Brookes'  insights. 

plus _ 


Symposium  in  Williamsburg,  Va. 


also  teach  college  gardening  classes. 


The  Abrahams — based  at  Naples,  and  have  local  tv  and  radio  programs. 


Minority 

View 


By  Walter  E.  Williams 


"A  powerful,  even  if  controver¬ 
sial,  new  voice  on  the  national 
column  scene,"  Dayton  Journal 
Herald. 

Insightful  and  innovative  columns 
on  social  and  economic  issues  by 
one  of  America's  new  breed  of 
conservative  thinkers. 

Dr.  Williams'  down-to-earth  ideas 
have  been  sought  out  by  NBC-TV, 
Time,  Newsweek,  Forbes,  The 
Washington  Post,  and  leading  pa¬ 
pers  from  coast  to  coast. 

Weekly  from  the 
New  Ideas  People  .  .  . 

heritage  ^Ihatures^^Syndicate 
214  Massachusetts  Ave.,  NE 
Washington,  D.C.  20002 
(202)  543-0440 
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Ownership  Changes 


Roy  H.  Park,  president  of  Park 
Communications,  Inc.,  announced 
the  purchase  of  the  assets  of  the  News- 
Virginian,  a  six-day  afternoon 
newspaper  in  Waynesboro,  Virginia, 
with  a  circulation  of  more  than  13,000. 

The  newspaper  was  purchased 
from  the  shareholders  of  the  Evening 
Post  Publishing  group  of  Charleston, 
South  Carolina. 

This  purchase  brings  to  24  the  nurp,- 
ber  of  daily  newspapers  in  the  Park 
group,  two  of  which  are  located  in  the 
Commonwealth  of  Virginia. 

The  purchase  of  the  News- 
Virginian  marks  the  first  acquisition 
by  Park  Communications  Inc.  since  it 
became  a  public  company,  with  the 
stock  traded  on  the  NASDAQ  over- 
the-counter  market. 

The  sale  of  the  News-Virginian  was 
handled  by  John  A.  Park,  Jr.,  of 
Raleigh,  North  Carolina,  represent¬ 
ing  the  sellers. 

*  *  * 

High  Country  Life,  a  free- 
distribution  weekly  newspaper  pub¬ 
lished  at  Big  Bear  Lake,  California,  in 
the  San  Bernardino  mountains,  has 
been  sold  to  Big  Bear  Life  &  The  Grizz¬ 
ly  of  Big  Bear  Lake. 

Bob  and  Shirley  Wood,  who  own 
and  publish  The  Grizzly,  a  paid- 
circulation  weekly  newspaper,  took 
possession  of  High  Country  Life  on 
November  1,  1983. 

The  sale  did  not  include  tangible 
assets,  except  for  a  small  subscription 
list.  High  Country  Life  will  become 
part  of  The  Grizzly,  but  will  be 
changed  to  a  tabloid  entertainment, 
recreation  and  tourist  guide.  The 
weekly  guide  also  will  appear  in 
motels,  stores  and  resorts  which 
serve  the  mountain  community’s 
4,000,000  annual  visitors. 

The  Grizzly  was  founded  in  1941 
and  merged  with  Big  Bear  Life  in  1962 
when  Bob  and  Shirley  Wood  pur¬ 
chased  the  two  weeklies.  High  Coun¬ 
try  Life  was  started  in  1977. 

Bob  Wood  is  past  director  of  the 
California  Newspaper  Publishers’ 
Association  and  is  first  vice  president 
of  the  California  Press  Association. 

Mel  Hodell,  newspaper  broker  of 
Montclair,  California,  acted  as  a  con¬ 
sultant  for  the  Woods. 

*  *  * 

North  Shore  Weeklies,  published 
by  William  S.  Wasserman,  Jr.,  and 
owner  of  North  Shore  Sunday  and 
eight  midweek  community  newspa¬ 
pers  serving  19  cities  and  towns  in  the 
suburban  market  north  of  Boston,  has 


purchased  Ipswich  Today  and  The 
Georgetown  Weekly  from  Today 
Newspapers,  headed  by  Joe  Fenton. 
The  broker  in  the  transaction  was 
W.B.  Grimes  &  Co.,  Inc.,  of  Wash¬ 
ington,  D.C. 

Ipswich  Today  was  established  in 
1970  and  was  acquired  by  Today 
Newspapers  in  1981.  In  November, 
1982,  the  same  co.apany  bought  the 
Georgetown  Weekly,  which  had  been 
founded  in  1955.  Both  publications 
now  will  be  merged  with  newspapers 
of  North  Shore  Weeklies  which  serve 
the  same  communities. 

♦  ♦  * 

The  Journal  of  the  San  Juan  Islands 
was  sold  October  1  to  Frank  Leeming, 
former  publisher  of  the  Kingsport 
(Tenn.)  Times-News,  and  his  wife, 
Joyce.  Larry  and  Rosalind  Duthie 
have  published  The  Journal  for  the 
last  five  years. 

The  Journal  is  a  4,600-circulation 
weekly  serving  San  Juan  County, 
which  is  composed  of  172  islands  in 
Puget  Sound. 

Leeming  had  been  publisher  of  the 
Times-News  since  1978. 

From  1971  to  1978,  Leeming  work¬ 
ed  as  business  editor,  city  editor, 
assistant  to  the  executive  editor  and 
circulation  sales  and  marketing  mana¬ 
ger  of  the  Philadelphia  Inquirer.  Ear¬ 
lier  Leeming  worked  for  the  St.  Louis 
Post-Dispatch,  Life  and  Lindsay- 
Schaub  Newspapers. 

He  was  invited  in  the  last  year  to 
address  22  national,  regional  and  state 
press  organizations  on  how  his  Ten¬ 
nessee  paper  succeeded  in  meeting 
the  changing  needs  of  its  changing 
readers  through  research  and 
improved  content. 

Leeming,  45,  will  be  publisher  of 
The  Journal.  Joyce  Leeming  will  be 
co-publisher. 

Duthie,  who  has  owned  weekly 
papers  in  Silverton,  Colo.,  and  the 
Mount  Shasta  area  in  California,  will 
remain  in  the  San  Juan  Islands  and 
embark  on  a  long-delayed  writing 
project. 

Under  his  direction.  The  Journal 
has  almost  doubled  in  circulation. 

*  *  * 

An  independent  owner  of  small 
community  newspapers  from  Castle 
Rock,  Colorado,  has  purchased  the 
Colorado  Transcript  from  the  Junction 
City,  Kansas,  company  that  had  own¬ 
ed  the  publication  for  the  past  five 
years. 


The  Transcript,  Inc.,  owned  by 
long-time  Colorado  newspaperman 
Jerry  Brock,  bought  the  state’s 
second  oldest  newspaper  from 
Montgomery  Publications  of  Col¬ 
orado,  Inc.,  which  is  headquartered 
in  Kansas. 

Purchase  price  was  not  disclosed. 
The  transaction  included  the  real 
estate,  name  of  publication  and  equip¬ 
ment. 

“This  is  a  challenge  and  opportu¬ 
nity  for  me,  and  I’m  quite  excited,’’ 
said  Brock.  The  46-year-old  native  of 
Nebraska  is  president  of  the  Douglas 
County  Publishing  Co.,  which  owns 
the  Douglas  County  News-Press  in  Cas¬ 
tle  Rock,  the  Parker  Daily  News-Press, 
the  Elbert  County  News  and  the  Col¬ 
orado  Legal  Squire.  Brock’s  partner  in 
that  publishing  company  is  James 
Adkins  Sr. 

Brock  named  newspaper  and 
advertising  veteran  Ed  Engler  general 
manager.  Engler  then  promoted  Tran¬ 
script  news  editor  Dean  Rowland  to 
editor. 

*  ♦  * 

Morris  Newspaper  Corporation  of 
Savannah,  Georgia,  has  sold  its  affili¬ 
ate  company,  Morris  Newspaper 
Corporation  of  New  York,  located  in 
Mount  Kisco,  to  James  N.  Brown, 
Michigan  printer  and  publisher.  The 
sale  was  finalized  October  26. 

Brown  also  owns  Inco 
Development  Corporation  of  Mason, 
Michigan,  a  web  offset  and  mailing 
firm. 

Charles  Morris,  president  of  the 
Morris  group,  said  he  will  be  con¬ 
centrating  on  his  other  properties 
which  include  twenty-four  dailies  and 
other  printing  plants  mainly  in  the 
South  and  West. 

Morris  Newspapers  Corporation  of 
New  York  operated  under  the  name 
Patent  Trader,  a  community  news¬ 
paper  and  commercial  printing  plant 
located  in  the  Hudson  Valley, 
northwest  of  New  York  City.  The 
newspaper  and  Patent  Trader  name 
were  sold  last  July.  Since  then  the 
commercial  printing  division  has  been 
operating  as  Mt.  Kisco  Printing.  The 
sale  of  the  web  offset  printing  facility 
and  four-acre  office  complex  to 
Brown  concludes  Morris’  New  York 
operations.  Under  the  new  owner¬ 
ship,  the  printing  company  has  been 
renamed  Inco  Graphics  of  New  York. 

The  company  specializes  in  the 
offset  printing  of  newspapers,  shop¬ 
pers,  magazines  and  circulars. 
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Production  manager 
jailed  for  bribery 

William  J.  Ryan,  production  mana¬ 
ger  of  the  McKeesport  (Pa.)  Daily 
News  was  sentenced  (Nov.  4)  to  three 
years  in  federal  prison  for  bribing  an 
Internal  Revenue  Service  agent. 

The  penalty  was  imposed  by  U.S. 
District  Judge  Donald  E.  Ziegler  in 
Pittsburgh,  who  said  Ryan’s  “station 
in  life  or  standing  in  the  community” 
should  not  affect  a  decision  in  a  brib¬ 
ery  case. 

Ryan,  who  also  owns  the  Ryan 
Printing  Co.  in  McKeesport,  held  his 
position  with  the  newspaper  for  37 
years.  He  is  58  years  old. 

The  newspaper  executive  was  ac¬ 
cused  of  giving  $10,000  in  nine  pay¬ 
ments  to  an  IRS  agent,  William  J. 
Tangalos,  who  recorded  all  con¬ 
versations  during  the  transactions,  in 
an  attempt  to  change  a  criminal 
investigation  of  income  tax  evasion  in 
1978  to  a  civil  action  and  then  drop  the 
probe  altogether.  Ryan  pleaded  guilty 
to  the  criminal  charge  last  April  22. 

Judge  dismisses 
libel  suit 

Judge  Paul  R.  Beckert  of  Bucks 
County  Court  in  Pennsylvania  has 
dismissed  a  libel  suit  filed  by  com¬ 
edienne  Joan  Rivers  and  contractor 
Thomas  E.  Pileggi  against  the  Phil¬ 
adelphia  Daily  News  and  columnist 
Jill  Porter  seeking  more  than  $20,000 
for  alleged  “public  scorn,  hatred  and 
ridicule”  resulting  from  a  Porter  col¬ 
umn  on  June  8  about  Pileggi’s  attitude 
toward  local  zoning  laws. 

In  throwing  out  the  suit.  Judge 
Beckert  said  that  Porter  was  within 
her  constitutional  rights  when  she 
wrote  that  Pileggi  had  a  “damn  the 
public”  attitude  about  zoning  laws. 

Rivers  and  the  contractor  are  part¬ 
ners  in  a.planned  venture  to  build  300 
luxury  condominiums,  a  movie  studio 
and  golf  club  in  Northhampton 
Township,  Bucks  County,  which 
involved  forming  a  borough  in  the 
township.  The  county  court  rejected 
the  borough  proposal  on  July  1. 

Newsday  presents 
NIE  workshop 

The  Newsday  Newspaper  in 
Education  department  and  four  mod¬ 
el  NIE  teachers  were  selected  by  the 
New  York  State  Reading  Association 
to  present  several  workshops  demon¬ 


strating  materials  and  methods  at  the 
association’s  17th  annual  conference 
held  beginning  November  8. 

The  Newsday  NIE  program  supplies 
copies  of  the  daily  paper,  along  with 
teacher’s  guides,  to  schools  for  use  as  a 
reading  tool  in  the  classroom.  During 
the  1982-1983  school  year,  44%  of 
Long  Island’s  schools  participated  in 
the  Newsday  NIE  program. 

The  New  York  State  Reading 
Association  is  a  professional  organ¬ 
ization  of  more  than  8,000  members 
dedicated  to  the  improvment  of  the 
quality  and  excellence  of  reading 
instruction. 

In  March,  under  the  joint  auspices 
of  the  New  York  State  Reading 
Association,  the  American  News¬ 
paper  Publishers  Association  and  the 
New  York  State  Publishers  Associa¬ 
tion,  a  Newspaper  in  Education  Week 
will  be  held. 

During  the  week  of  March  5-9,  local 
newspapers  throughout  New  York 
will  provide  materials  for  classes 
using  their  newspaper. 

L.A.  Press  Club 
sponsors  workshop 

A  series  of  seminars  and  workshops 
aimed  at  giving  reporters  more 
expertise  for  covering  complex  news 
have  been  produced  by  the  Greater 
Los  Angeles  Press  Club. 

Banks,  engineering  corporations 
and  other  business  firms  are 
cooperating  in  the  programs  to 
improve  reporting  of  such  areas  as 
energy  engineering,  computer  tech¬ 
nology,  entertainment  financing  and 
nuclear  accidents. 

Among  the  organizations  providing 
experts  at  the  workshops  have  been 
the  Fluor  Corp.,  the  U.S.  Nuclear 
Regulatory  Commission,  Apple, 
Digital  Equipment  Corp.  and  the 
Japan  External  Trade  Organization. 

The  program  also  has  obtained 
cooperation  from  local  universities, 
including  UCLA  and  the  California 
Institute  of  Technology.  The  orga¬ 
nizations  provide  a  panel  of  experts, 
who  explain  developments  in  their 
fields  and  take  reporters’  questions. 

Dick  Turpin,  president  of  the  Press 
Club’s  Educational  Foundation, 
which  stages  the  workshops,  said: 
“Since  Watergate  when  the  press 
became  part  of  the  news,  we  have  had 
to  be  more  serious  in  our  approach  to 
events.  The  whole  idea  of  these  meet¬ 
ings  is  to  improve  our  ablity  to  cover 
the  news.” 

Turpin,  who  is  the  Los  Angeles 


Times  real  estate  editor,  said  the  pro¬ 
grams  have  been  attracting  several 
younger  newsmen,  and  women,  who 
also  are  joining  the  Press  Club 
because  of  them. 

The  director  of  the  Educational 
Foundation  is  Buster  Susman,  who 
most  recently  set  up  a  “Media  Back¬ 
grounder”  on  the  U.S.  trade  with 
Canada  and  Canadian  investment  in 
California. 

Some  workshops  charge  a  fee  of 
$25  to  $50,  while  others  are  free.  Tur¬ 
pin  said  the  sessions  have  been  parti¬ 
cularly  helpful  to  television  and  radio 
stations  which  usually  do  not  have 
specialists  on  their  news  staffs,  rely¬ 
ing  on  general  assignment  reporters  to 
cover  complex  subjects. 

The  Educational  Foundation,  a  tax 
exempt  body,  has  received  a  $10,000 
grant  from  the  Times  Mirror  Founda¬ 
tion  and  another  $10,000  from  Mrs. 
Jack  Oakie,  widow  of  the  late  movie 
actor.  Further  funding  is  being 
sought. 

Sussman  said  future  plans  include  a 
series  of  workshops  on  reporting 
business  news  to  be  held  in  coopera¬ 
tion  with  the  University  of  Southern 
California. 

Mass,  daily  starts 
art  awards  program 

A  new  awards  program  for  art  in 
schools  has  been  developed  by  the 
Quincy  (Mass.)  Patriot  Ledger. 

The  Patriot  Ledger  Awards  for  Art 
in  schools  will  involve  elementary 
through  high  school  students. 

School  systems  in  29  towns  on  the 
South  Shore  and  west  of  Boston  in 
which  the  newspaper  circulates  are 
being  invited  to  participate  in  the  pro¬ 
gram. 

The  Patriot  Ledger  is  sponsoring 
the  program  in  cooperation  with  the 
South  Shore  Art  (Tenter.  The  cash 
awards  will  be  presented  in  conjunc¬ 
tion  with  the  29th  Annual  Shore  Art 
Festival  to  be  held  in  Cohasset, 
Mass.,  June  22-24,  1984. 

N.Y.  Times 
hikes  ad  rates 

Advertising  rates  in  the  New  York 
Times  will  be  increased  as  of  January 
1,  1984. 

While  the  changes  vary  by  cate¬ 
gory,  with  over  60  categories  repre¬ 
sented,  the  average  rate  increase  is 
9%.  In  1983,  the  average  increase  was 
12%. 
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Guidelines  for  reporters  on  dangerous  assignments 

‘Common-sense  guides’  emerge  from  lAPA  meeting 


“Common-sense  guides”  for  journalists  on  dangerous 
assignments  emerged  from  a  panel  discussion  at  the  39th 
annual  General  Assembly  of  the  Inter  American  Press 
Associaton  in  Lima,  Peru. 

The  suggestions,  ranging  from  the  basic  rule  that  a  story 
is  never  worth  a  journalist’s  life  to  the  mundane  practice  of 
carrying  a  white  flag,  resulted  from  three  hours  of 
exchange  among  seasoned  correspondents  and  editors. 

The  panelists  included  Peter  Eisner,  Associated  Press 
news  editor  for  Mexico  and  Central  America;  James  Nel¬ 
son  Goodsell,  Latin  American  correspondent  for  the 
Christian  Science  Monitor',  James  Brooke,  South  Amer¬ 
ican  correspondent  for  the  Miami  Herald',  and  Arturo 
Salazar,  editor  of  La  Prensa,  Lima,  Peru. 

The  panel  came  amidst  international  debate  about  the 
value  of  identity  cards,  especially  cards  based  on  govern¬ 
ment  criteria  as  to  who  is  a  journalist.  Panelists  were 
unanimous  in  saying  identity  cards  do  not  reduce  risks,  but 
rather  can  result  in  restrictions.  The  only  identity  card  any 
of  them  wanted  was  from  an  employer  simply  identifying 
whom  they  work  for. 

The  panel  moderator,  Edward  Seaton  of  Seaton  News¬ 
papers,  Manhattan,  Kansas,  said  the  panel  was  organized 
to  bring  to  light  practical  suggestions  to  help  journalists. 
Many  are  obvious,  but  there  is  value  in  articulating  them 
and  restating  them,  he  said. 

Seaton  said  lAPA  leaders  hope  ideas  from  the  panel  will 
result  in  a  handbook  for  journalists  who  face  danger,  and 
he  called  on  other  organizations  and  journalists  to  contrib¬ 
ute  material.  He  said  lAPA  believes  such  a  handbook  will 
benefit  journalists  in  areas  of  conflict  and  warlike  situa¬ 
tions  more  than  any  sort  of  identity  card. 

The  panelists’  suggestions  fell  into  different  categories: 
basic  rules  and  practical  suggestions. 

Basic  ruies 

•  You  are  more  important  than  the  story.  No  story  is 
worth  your  life. 

•  If  you  are  clearly  threatened,  get  out  as  fast  as  you 
can. 

•  If  authorities  can’t  guarantee  your  safety,  leave  the 
country. 

•  Never  carry  a  gun  or  other  weapon. 

•  Know  the  country,  the  region  and  the  people 
involved. 

•  Know  the  language  at  least  well  enough  to  identify 
yourself  and  talk  to  local  residents. 

•  Outcry  of  abuse  provides  protection.  Resist  abuse  by 
authorities  and  always  protest  such  abuse  of  yourself  or 
other  professionals. 

•  Always  use  care  in  selecting  competent  locals  as  driv¬ 
ers,  etc.  Their  presence  of  mind  is  a  protection. 

•  Avoid  unknown  risks.  Vague  promises  of  a  story  often 
come  from  persons  who  can’t  guarantee  your  safety. 

•  Do  not  masquerade  as  other  than  what  you  are.  It 
rasies  suspicions  and  creates  risks  for  other  professionals. 

•  Do  not  under  any  circumstances  work  for  intelligence 
agencies. 

•  A  professional  has  a  standard  of  truth  despite  risks 
and  dangers.  Some  stories  are  worth  more  risk  than  oth¬ 
ers. 


•  Stay  away  from  bias  on  one  side  or  the  other.  Do  not 
cross  the  line  between  journalists  and  active  participants. 

•  Weigh  what  you  know  about  the  risks  against  the 
possible  benefits  of  a  story.  Often,  a  story  is  just  as  good  if 
covered  from  a  distance. 

•  Distinguish  between  risk  and  present  danger.  Avoid 
obvious  danger  and  don’t  take  undue  risks.  Often,  discuss¬ 
ing  this  with  friends  and  colleagues  can  help. 

•  Avoid  reporting  from  both  sides  of  a  conflict  if  possi¬ 
ble.  Crossing  from  one  side  to  the  other  often  is  dangerous . 

Practicai  suggestions 

•  Always  carry  a  white  flag. 

•  Mark  your  car  as  journalist’s. 

•  Use  two  cars  where  practical  in  case  one  breaks 
down. 

•  Talk  to  local  residents  as  much  as  possible  and  listen 
to  their  advice.  Experience  is  a  key  to  reducing  risk,  and 
locals,  obviously,  have  more  of  it. 

•  Dress  appropriately.  This  may  vary.  Sometimes  you 
will  want  to  blend  into  a  crowd,  other  times  you  may  want 
obviously  not  to  be  one  of  the  group. 

•  If  authorities  use  water  hoses,  take  a  raincoat. 

•  Let  your  desk  or  editors  know  where  you  are  at  all 
times,  where  you  are  going  and  when  you  are  coming  back. 

•  Let  your  collegues  at  the  hotel  know  the  same  things. 

•  Know  your  role.  If  you  are  a  writer,  you  don’t  have  to 
watch  people  pull  triggers.  It’s  an  unneccesary  risk  and 
doesn’t  usually  contribute  to  the  story.  Leave  it  to  the 
photographers. 

•  When  confronted  by  hostile  persons,  identify  yourself 
in  their  language  and  attempt  to  convey  ideas  about  what 
you  are  doing. 

•  There  may  be  times,  such  as  when  physically  attacked 
by  surprise,  that  you  have  to  literally  fight  back — with 
fists. 

•  Think  through  your  mission,  how  best  to  get  the  story. 
For  example,  do  you  risk  sniper  fire  or  should  you  be  more 
circumspect? 

•  Keep  an  active  mind  regarding  risks  and  ask  yourself 
questions.  In  dangerous  situations  all  you  have  are  your 
wits  and  knowledge  of  the  area.  Your  editor  and  the  Gene¬ 
va  Convention  normally  can’t  help  you. 

•  Make  certain  you  know  the  local  meaning  of  symbols 
like  white  flags,  red  flags,  whistles,  gestures,  etc. 

•  Evaluate  your  physical  characteristics.  Do  not 
attempt  something  you  don’t  have  the  stamina  to  com¬ 
plete. 

•  Make  certain  your  employer  carries  insurance  that 
will  adequately  provide  if  you  are  injured  or  killed. 

•  Use  your  instincts  in  picking  local  residents  to  assist. 
Build  up  a  reliable  pool  of  officials,  taxi  drivers,  etc.  where 
possible. 

•  Editors  should  always  be  aware  of  the  risks  reporters 
or  photographers  are  running.  They  have  responsibility, 
too,  and  should  not  push  unreasonably. 

•  Convince  editors  of  the  importance  of  covering  the 
travails  of  journalists.  Protection  exists  in  the  outcry. 

•  There  is  a  reason  veterans  are  the  most  cautious  and 
conservative. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE  j 

1 

AUTOMOTIVE 

POLITICAL  COLUMNS 

DEAR  ABBY-type  Question  &  Answer 
column  solves  readers’  automobile  pro¬ 
blems,  boosts  ads.  For  sample,  rates: 
CAR  CARE  HOTLINE,  286  Garfield 
Place,  Brooklyn  NY  11215. 

TWICE  WEEKLY  colummn  on  national  as 
well  as  international  events  ranging  from 
he  Federal  Reserve  System  to  the 
udicial  system.  Phil  Brewer's  Spotlight 
Duts  the  "spotlight”  on  national,  state 
and  local  events  that  has  attracted  wide 
reader  interest  and  built  circulation  for 
the  past  twelve  years  for  weekly  news¬ 
papers.  For  FREE  samples  and  rates 
write  Phil  Brewer,  Public  Relations, 
3701  SW  62  Av,  Miami  FL  33155; 
(305)  667-3032. 

BUSINESS 

BUSINESS  AND  TECHNOLOGY 
Localized  Business  Page  News-Features 
(215)  862-5498 

ENTERTAINMENT 

RECIPES 

CELEBRITY  INTERVIEWS,  movie  re- i 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International  I 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

'VEGETARIAN  COOKING”  Text,  recipes 

Dy  leading  natural  foods  cook/author. 
Weekly.  Great  value.  PO  Box  570,  Oak 
Park  IL  60303;  (312)  848-8120. 

GENERAL 

RELIGION 

“A  LOOK  AT  HOLLYWOOD”  by  Frank  ' 
Barron,  noted  Screen  International  writ¬ 
er,  and  former  Hollywood  Reporter  Edi¬ 
tor.  For  the  insiders  view  on  todays  mov¬ 
ies.  Samples  and  rates.  Dickson- 
Bennett,  1324  North  3rd  St,  St  Joseph 
MO  64501  or  phone;  (816)  279-9315. 

COMPLETE  RELIGIOUS  news  sendee, 
optional  columns  and  cartoon.  Rates 
and  samples.  Publishers'  News  Senrice, 
1215  E.  Missouri,  Suite  C,  Phoenix  AZ 
85014;  (602)  246-9600. 

TAXES 

HUMOR 

FARM  TAXES,  acclaimed  nine-year-old 
weekly  feature  by  Mark  E.  Battersby. 
Rates  and  tearsheets  available  from: 
Cricket,  Box  527,  Ardmore  PA  19003.  | 

WEEKLY  COLUMN.  Skoglund  Features, 
1600  Oceanside  Dr,  Ste  400,  St  George 
ME  04857;  (207)  372-8052. 

MONEY 

WINE 

“MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

ENJOYING  WINE — Weekly  column  by  I 
best-selling  novelist/TV  personality  Paul 
Gillette.  Free  samples-Suite  300B, 
6515  Sunset,  Los  Angeles  CA  90028; 
(213)  461-9437. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

, 

ANNOUNCEMENTS 

ANNOUNCEMENTS  1 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

INVESTOR(S)  with  $10,000-$15,000 
needed  for  recently  organized  com¬ 
munications  company  in  southeast. 
Excellent  opportunity  for  investor 
participation.  Replies  confidential.  Box 
6614,  Editor  &  Publisher. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolltho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

MIDWEST  NEWSPAPER— Shopper- 
Commercial  Shop.  Business  established 
20  years.  Great  family  opportunity.  Very 
Solid  Business.  $250,000  firm.  Terms 
available  to  qualified  buyer.  Real  Estate 
also  available.  Box  6502,  Editor  &  Pub¬ 
lisher. 

NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

1  James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

RENT-A-NEWSPAPER.  Be  the  editor  of 
a  real  Hollywood  newspaper  In  your  area. 
Be  a  sponsor  and  share  in  the  profits. 
The  five  year  old  Los  Angeles  Globe  will 
be  shipped  to  you  weekly,  bi-weekly  or 
monthly  as  a  3000  run-ten  page- 
standard  size  family  newspaper.  An  easy 
way  for  you  the  entrepreneur  to  be  an 
instant  editor  of  a  paper  you  help  pub¬ 
lish.  Call  (213)  461-6046  or  write  for 
brochure  to:  Los  Angeles  Globe,  6541 
Hollywood  Blvd,  Hollywood  CA  90028. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


BILL  MAHHEW  COMPANY  conducts  : 
professional,  confidential  negotiations  ' 
for  sale  and  purchase  of  highest  quality  ' 
daily  and  weekly  newspapers  in  the  j 
country.  Before  you  consider  sale  or  pur-  \ 
chase  of  a  property,  you  should  call  I 
(813)  733-8053  daytime;  (813)  446- ' 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga- 1 
tion.  of  course. 


ED  0  MEYER,  Licensed  Broker- 1 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 


kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


ROY  HOLDING  &  ASSOCIATES 
Newspapers  Our  Only  Business 
•Brokers  'Appraisers ' 

PO  Box  212,  Galva,  IL  61434 
Phone  (309)  932-2270  ; 

Roy  Holding  Dave  Kramer ' 

(309)  879-24 12  (217)  784-4736  i 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPER  CONSULTANTS 


CREDITOR  COLLECTION  PROBLEMS  I 
Call  Walker 
(509)  248-6910 


NEWSPAPERS  FOR  SALE 


NORTHERN  NEVADA  prize  winning  | 
county  seat  adjudicated  weekly,  1500  | 
circulation,  $125,000  gross,  asking  i 
$125,000.  David  Shire,  PO  Box  704,  i 
Battle  Mtn  NV  89820. 


NORTHWEST 

Two  publications:  Established  1800 
weekly;  area  farm  bi-weekly.  Each  gross 
$38,000.  Great  place  to  live.  Small 
town  close  to  city,  skiing,  oeaches. 
$100,000;  $20,000  down,  balance 
10%.  Box  6624,  Editor  &  Publisher. 


ONLY  NEWS  &  advertising  media  for 
Carolina  County.  Paid  circulation  1900. 
Profitable  operation.  $125, 000/terms. 
Includes  real  estate.  (803)  681-5252. 
R.A.  MARSHALL  &  COMPANY,  MEDIA 
INVESTMENT  ANALYSTS  &  BROKERS. 
508A  PINELAND  MALL  OFFICE  CEN¬ 
TER,  HILTON  HEAD  ISLAND  SC 
29928. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


YOUR  OWN  weekly  advertiser  for 
$20,000.  Great  potential,  equipment 
included.  (605)  348-0066. 


NEWSPAPERS  WANTED 


RESPECTED  family  owned  daily  news¬ 
paper  publisher  wants  to  buy  small  daily- 
weekly-shopper  publication  in  New  Eng¬ 
land/zone  1.  Cash  or  terms  can  be  work¬ 
ed  out.  Reply  in  complete  confidence  to 
Box  6590,  Editor  &  Publisher. 


WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. _ 


ATTENTION!!! 

1983-1984 
JOURNALISM 
SCHOOL  GRADUATES 

Editor  &  Publisher  extends  to 
you,  as  a  graduation  gift,  one 
free  insertion  in  the  Positions 
Wanted  Section  of  its 
December  31,  1983  issue.  As 
an  added  bonus,  if  you  run  your 
ad  one  more  time  you  will  only 
be  charged  the  two  time  rate  of 
$2.50  per  line  for  the  second 
ad.  If  you  run  your  ad  two  more 
times  you  will  be  charged  the 
three  time  rate  of  $2.25  per  line 
for  the  second  and  third  issues, 
and  if  you  run  your  ad  three 
more  times  you  will  be  charged 
the  four  time  rate  of  $2.00  per 
line  for  each  of  the  last  three 
issues. 

Whether  or  not  you  take 
advantage  of  the  multiple  rate 
discount,  your  ad  in  our 
December  31,  1983  issue  is 
free. 

—GUIDELINES— 

1 .  Ads  must  not  exceed  7  lines 
(37  characters  per  line).  We  re¬ 
serve  the  right  to  edit  copy  to  fit 
space  requirements. 

2.  Use  of  E&P  box  numbers  will 
not  be  accepted. 

3.  Journalism  school  and 
graduation  date  must  be  speci¬ 
fied  to  E&P  (but  not  necessarily 
in  ad  copy). 

4.  All  ads  must  be  MAILED  to 
]  E&P  with  prepayment  en¬ 
closed  for  additional  insertions. 
No  telephone  calls,  please. 

5.  Deadline:  December  9, 

!  1983. 

I 

Editor  &  Publisher  would  like  to 
I  welcome  you  into  the  wonderful 
!  world  of  journalism! _ 


41 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


DAI  LY:  9000  +  circulation  in  non-metro 
area,  sought  by  financially  sound  news¬ 
paper  owner.  Box  6333,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  AVAILABLE 


“HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


PUBUCATIONS  FOR  SALE 


WEEKLY  TV  Tabloid/Shopper,  over  12 
years  in  growing  Zone  4  city.  Gross  over 
$180K,  one  third  net.  Fresh  manage¬ 
ment  can  do  much  more.  Composition 
equipment  only.  $135,000  cash.  Box 
6602,  Editor  &  Publisher. 


THE  BIG  BEAN — Young,  growing, 
established,  tabloid  shopper  serving 
affluent  bedrooms  of  Boston  ready  for 
absorption-$350,000.  Owner  finance. 
Box  73,  Hardwick  MA  01037. 


SHOPPING  GUIDES 


ADVERTORIAL  I 

100  copies  of  actual  ‘editorial’  ads.  Use 
as  spec's  and/or  guides  customize  to 
your  accounts.  Also  dozens  of  sample 
advertorial  pages.  Send  $100  to  Estil 
Cradick,  950  Parkwood  Dr,  Dunedin  FL  i 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


MARKETING  PAPERS  for  the  80’s  to  i 
sun/ive  through  the  90’s  and  beyond.  | 
From  carrier  to  mail  with  expertise  i 
in  .  .  .Renewal  systems  in  advance  j 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

SPECIALIZING  in  home  delivery  sales. 
Proven  program  with  results.  Will 
implement  within  your  organization. 
Qualifications  upon  reply.  Sam;  (213) 
823-6393. 


MARKETING  & 
READERSHIP  RESEARCH 


VYE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


EQUIPMENT  &  SUPPLIES  i 


CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling,  billing  and  reporting  for 
dailies  and  weeklies.  Third  generation 
software;  runs  on  most  microcomputers. 
Software  available  alone  or  with  com¬ 
plete  installed  system.  Free  sample  re¬ 
ports.  Pacific  Sun  Computer  Systems, 
Box  5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 


CIRCULATION-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box 68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


COMPUTERS 


COMPUTER  NEEDED— non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


RADIO  SHACK  Model  II  2-disk 
expansion.  Triple  your  online  capacity.  2 
years  old,  like  new;  maintained  under 
service  contract.  $600  +  shipping.  Call 
Eric  Jacobs;  (215)  898-6581. 


COMPUTER  TERMINALS 


9  VT71T-MA  editorial  terminal  (28K)  at 
$1000  each.  15  Rockwell  Image  III  ter¬ 
minal  (16K)  make  offer.  Send  inquiries 
to  Box  6564,  Editor  &  Publisher. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45'  and  90'  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SHERIDAN  72P  Inserter  in  excellent 
condition.  Available  for  shipment  in  60 
days.  Reply  to  Box  6291,  Editor  &  Pub¬ 
lisher. 


FOR  SALE: 

CUTLER-HAMMER  MARK  II  Counter- 
Stacker  with  star-wheel  counter.  Runs 
good-available  immediately-excellent 
for  spare  parts-$1200.  Marc  W. 
Anthony-Star-Herald  Publishing  Com¬ 
pany,  Scottsbiuff  NB  69361;  (308) 
632-0670. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MCCAIN  MODEL  660  Inserter  with  8 
insert  stations,  brand  new  condition,  2 
years  old.  Available  immediately.  Reply 
to:  Graphic  Management  Associates, 
Inc,  1 1  Main  St,  Southboro  MA  01772;  ! 
(617)  481-8562.  1 

24-P  AND  48-P  SHERIDAN/HARRIS 
STUFFERS.  Guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 

WANTED  TO  BUY:  48-P  and  72-P  late 
model  inserters. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


MISCELLANEOUS 


FOR  SALE 

1946  Clark  4000  pound  electric  lift 
truck  with  paper  roll  clamp  &  charger  in 
worki  ng  condition.  1  year  old  36  volt 
battery,  $2000.  Box  6613,  Editor  & 
Publisher, 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 
COMPUGRAPHIC 

7900  HR,  $7500;  2750  HR  Editwriter, 
$4800.  (3)  1750  HR  Editwriters  at 
$3500  each.  All  machines  under  service 
contract.  PACKAGE  DEAL-AII  five 
pieces  $21,500  with  lots  of  film  strips. 
Contact  Bob  at  Jenison  Printing  Co, 
7595  School  St,  Jenison  Ml  49428; 

(616)  457-1120. _ 1 

CG  UNISETTER  HR— 6-72  point,  for¬ 
mat  option.  Direct  entry  keyboard. 
Excellent  condition.  Can  be  interfaced  to 
classified  ad  terminal  and  printer  by  us. 
Graph-X,  Inc,  17  Bucknell  Court, 
Bethlehem  PA  18015;  (215)  867- 

2002. _ 

FOR  SALE:  Harris  2200  and  3  VDTs. 
Release  4  mod.  Call  between  12-6  p.m. 
(201)  265-2448. _ 

COMP  I  TG,  2  Strips,  rebuilt  1980, 
$2450;  COMP  II  JR,  12  Strips,  sup¬ 
ported,  $2000;  CG  7200D  LR  HEAD¬ 
LINER,  14  Strips,  $750,  Bob  Weber; 

(216)  831-0480. _ 

AM,  CG  TYPESETTERS.  Buy  &  Sell. 
10%  Commission.  Trades  accepted.  Re¬ 
conditioned  models  available.  Film¬ 
strips,  parts  kits,  spare  boards,  & 
accessories  in  stock.  All  equipment 
guaranteed.  WSI;  (216)  729-2858. 

WANTED:  Compugraphic  Unified  Com¬ 
poser.  Contact:  Concord  Monitor,  3  N 
State  St,  Concord  NH  03301;  (603) 
224-5301,  Pam  Byrne. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber.  (216)  831-0480 


(714)  556-7130 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 
LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  r  week  —$3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  tor  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdltM-  &  PvblifiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EDITOR  &  PUBLISHER  for  November  26,  1983 


EQUIPMENT  &  SUPPLIES  ! 


PHOTOTYPESETTING  1 


1  COMPUGRAPHIC  Unified  Connposer. 
1  Compugraphic  ACM  9000  Ad  Display 
machine.  1  Compu-Scan  Alpha  slow 
speed  scanner  (OCR).  For  information 
call  (815)  433-2000.  Ask  for  Jerry  Bat¬ 
tles,  The  Daily  Times. 

COMPUGRAPHIC  ACM  9000  HR  with 
DEK,  Parts  Kit,  10  Strips,  $1250;  CG 
UNIFIED  COMPOSER,  $2250;  COM- 
PUTAPEII,  10  Strips,  $1900.  Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 

FOR  SALE  ^ 

Autologic  APS-5  (serial  #  131)  with 
APS-4r  flatbed,  dependent  SCANNER. 
Works  on  DCRTU  software.  Factory- 
serviced  since  installation.  Call  Mark 
Lamb  at  (312)  482-3900. 

EDIT  7500  HR,  Rev  C,  $7750;  EDIT 
7500  HR,  Rev  (j,  5  Strips,  lease  12  at 
$520  plus  $800;  EDIT  1750,  Rev  C,  3 
years,  $2500.  Bob  Weber;  (216)  831- 
0480. 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  busi¬ 
ness  computer.  Total  control, 
total  versatility.  You  won't  want 
less.  You  don't  need  to  spend 
more.  Your  CompuWriter  is  not 
obsolete...  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that. 

Cybertext  Corporation 
Box  860  Areata,  CA  95521 
707-822-7079 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


4  unit  Goss  Community  folder,  manufac 
tured  1968/76 


Goss  Urbanite  5  units,  1972,  3  Cary 


-in  operation,  manufactured  1965- 
Goss  Urbanite  4  units  c,,K,„K,n 

Goss  Urbanite  6-1000  series  units  for  §  J  ^mril^fitc^^nhiPrhan 
gjj  3  unit  1000  series  Suburban 

Goss  Urbanite  10  units  new  1980  ^ 

Goss  Urbanite  1000  series  'A  folder  cme*  h 
Gregg  Flying  Imprinters  (for  Urbanite) 

&°lccSes uJblnile  addl  uniti  and  folders 
Goss  Community  5  units  1976  -IF  15  folder  with  heavy  duty  quarte, 


3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 

4  unit  Goss  Urbanite,  fully  reconditioned 
SU/Suburban  Folder 
Urbanite  tri-color  unit 


JF  1 5  folder  with  heavy  duty  quarterfold, 
1978 


Goss  Community  12  units  with  SC  fold-  i^oGunitVlSAwith  JF15folder,  1975/ 


ar°rP«oripT“"'‘''  Harris  VI 5A  add-on  units,  1975/76 

unTi Kr  '500&  leOOseries,  10  ^rv2''Kyifol'3lr:"mSnuffctured  197 
Goss  Suburban  add-on  units  (1000  ®  a'nlM'lLT 
pnee  uu  a  unite  K-IC  Heavy  duty  folder,  reconditioned 

Cnee  HU  A  .  ,n ite  KJ8  with  Upper  former  1976  folder 

Goss  Cosmo  ui^its  for  add-on  News  King  add-on  units 

HARRIS  F6r32  count6r/st3Ck6r,  r6Condition6d 

H3rris  1650  3dd‘0n  unit  i 

Harris  1650  6  unit  press  i^.  AND^NFw'^PAPni^^MA^^HlNFRY  i 

Harris  845  4  units,  Wr  INLAND  NEWSPAPER  MACHINERY  | 

H3rrls  845  8  units,  2  fold6rs  o  ca  r\r  D<^w  i  c^qqo 

Harris  V-25  5  units  1973  with  folders  105th  &^Sant^a  FeD^TOJox  15999 

(913)492-9050  Telex  4-2362  | 


Harris  V-25  8  units  1982  ,, 

Harris  V-1 5A  add-on  unit  1976  (913)  492-9050  Telex  4-2362 

Harris y-22  4  units  folder  REBUILT  URBANITE  UNITS 

H3rris  folders,  roll  st3nds.  upper  belloon 

formers  &  drives  j  Individual  components  or  complete 

3  Colorking  units  1969  ct.innnH  Hn,.,n  tn  thn  ciHn 

2  Newskinc  units  1979  Stripped  down  to  the  Side 

2  KJ-6^ folders  1979  ^  frames  and  restored  to  like  new  condi- 

MISCELLANEOUS  h,lt  nt  rnnl=.nn 

2  Martin  Flying  Pasters  rated  at  1400  3.  Cost  s  approximately  half  of  replace- 


FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba 
nite) 


ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 


1  Web  Specialities  3  Web  Angle  Bar  Nest  I  NC  97  Marquardt  Drive  Wheel- 

Baldwin  Count-O-Veyors  104,  105,  ‘^l^l  459-9700,  Telex 

me  ino  2U-b/bb. 


106,  108 

2  106  Count-O-Veyors 


CASH  FOR  Complete  pressi 

MARK  I,  IV,  V  PACESETTERS  separately 
LINOTRON  202-CG8600  WANTED:  Nev 

_ (614)  846-7025 _ ^  accessories 

EDIT  7700  HR,  Rev  C,  MCPO,  3  years, 

$10,000;  EDIT  7770  II  HR,  Rev  E,  4  ?7  Me 

years,  $11,500;  EDIT  2750,  Single  'Sin 

Disk,  3  years,  $3700.  Guaranteed.  Bob  (312)  459-970i 
Weber;  (216)  831-0480.  GOSS  SUBU 

-  50  HP 

_ PLATEMAKING _  (312)331-635; 

W.R.  GRACE-136  Platemaking  System 
(2)  with  2  Letterflex  135  Tower  Units 
and  associated  spare  parts.  This  equip¬ 
ment  was  purchased  3  /  74  and  in  ti 

operating  condition-Contact  Donald  H.  vaOSS  M 
Brown,  The  Evening  Times,  23  Cn,,r  Matrr 
Exchange  Street,  Pawtucket  Rl  02860.  I 

individually  i 

GOSS  METRO,  22",  6  units,  1982  as  a  packac 
Metro,  4  units,  1972  folder.  22%’ 

Urbanite,  6  units,  3-color  unit  Or  56"  vvel 

Urbanite,  5  units  and  4  units  nntir.nl  Far 

Urbanite  add  on  units,  3-color  unit  opiionj.  tac 
Suburban  1500  units  and  folders  With  pump  £ 
SSC  Community,  4  units,  1982  tem,  substr 

SC  Community,  6  units,  1973  iinitririuo  a 

SC  Community,  5  units,  1976  unnarive...a 

Community  add-on  units,  SC  folders  PPP  running 
Harris  1650,  6  units  after  Januar 

845,  4  units  and  7  units  1  Ken  Knice 

V25,  4  units,  1982  nirartnr 

V15D,  4  units,  1981  Director, 

V15D,  2  units,  1979  1  Newspaper 

V15A,  4  units,  1975 
Remanufactured  V 1 5A  and  V25  units 

Muller  259  and  288  counter  stackers  _ 

Cary,  Butler,  MEG,  Goss  splicers 

ONE  CORP/ Atlanta  _ 

(404)  458-9351  Telex  700563  ROLL  1 

-  EAP  ( 

GOSS  COMMUNITY  (oil),  4  units  with  wTa  mr 

14,000  P/H  folder,  20  HP  motor.  Avail-  ,,5 

able  now.  Bell-Camp  Inc,  PO  Box  97, 

Elmwood  Park  NJ  07407;  (201)  796- 

8442.  _ 

EDITOR  &  PUBLISHER  for  November  26,  1983 


HARRIS  V-15A  4  unit  web  press,  1971 


Complete  presses  or  components  sold  with  JF7  folder.  Newman  &  Associates; 
separately  (816)  756-3350. 

WANTED:  Newspaper  presses  and  _ 


accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206 


GOSS  SUBURBAN  Folder  51028 
50  HP  Drive  $10,000. 
(312)331-6352. 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  additions,  or 
as  a  package  with  double  2:1 
folder.  22%”  cutoff,  either  55” 
or  56"  web  width  (at  your 
option).  Each  unit  is  complete 
with  pump  and  rail  inking  sys¬ 
tem,  substructure,  RTP  and 
unit  drive-arranged  for  60,000 
pph  running  speed.  Available 
after  January  1, 1984.  Contact: 
Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348-5118. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


BATFn  COTTRELL  V-22 

HA  I  tu  Three  units  in  excellent  condition.  New 

Drive  in  1966.  Jaw  folder,  quarter  fold  and 

IL  60090  half  fold,  22V4  inch  cut-off,  roll  stands. 
Telex  206766  motor,  separate  water  mixer,  side-lay  cir- 
t; — -7  —  cumferential  registration  on  all  units. 

See  in  operation.  $70,000.00.  Call 

Danny  Dean;  (616)  683-2100,  The  Dai- 
_  ly  Star,  Niles,  Michigan, 


GOSS  COMMUNITY 
RECONDITIONED  AND  GUARANTEED 
5-74  with  SC  folder 

3- '74  units,  Vz-Vi  web  folder 
l-’77  3-color  Universal  unit 

4- '71  VI 5A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPLIES 


URBANITE-8  units-16  roll  stands-upper 
former-‘/2  and  'A  folder-gluer-very  good 
condition-can  see  running;  (404)  737- 
9494  Ed. 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
I  Napp  manual  platemaking  systems 
Beach  platemaking  systems 
I  Capitol  roll-handling  equipment,  new  & 

I  used 

We  have  or  can  get  what  you  need 
I  for  your  pressroom  or  mailroom. 

!  We  do  machinery  moving  and  erecting 
j  We  buy  printing  equipment. 

I  NORTHEAST  INDUSTRIES,  INC. 

I  (213)  256-4791 

WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22V4”  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTP’s.  Optional  oven  and 
chills  for  coated  paper.  Ideal  for  daily 
newspaper  with  high  pagination.  Priced 
reasonably.  Box  6263,  Editor  &  Pub- 

lisher. _ 

40R  8  UNIT  OFFSET.  Each  4  unit  press 
can  produce  32  page  tabloid  with  8 
pages  of  color  or  a  24  tabloid  with  4  color 
or  4  pages  at  30,000  per  hour.  4  units 
with  drive  $60,000.  8  units  with  bal¬ 
loon,  Vk  folder,  glue  pump,  and  2 
drives.. .$110,000.  Contact  B.C.  Sitton 
(916)  372-0910. 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

•I  DAB  440  counter  stacker 
•Muller  227  Inserter 
•Signode  MLN2  tying  machine 
Reply  to:  Graphic  Management  Associ¬ 
ates,  Inc,  11  Main  St,  Southboro  MA 
01772;  (617)  481-8562. 

WE  REQUIRE  1  three-color  Satelite 
Goss  Urbanite  unit  (color  deck  should  be 
on  10  side)  with  22%  inch  (22.8  inch) 
cut-off.  Machine  speed  should  be 
around  50,000  CPH,  year  of  man¬ 
ufacture  should  not  be  earlier  than 
1986. 

Please  quote  asking  price,  delivery  date 
and  guarantee  period  tO:  Mr.  Soh  Kee 
Fah,  Telex  RS  24514,  Singapore. 


GOSS  URBANITE,  3  units,  1  color  unit, 
folder,  3  Butlers,  1980,  Idab  Conveyor 
and  C/Stacker. 

Goss  Community,  S/C,  6  units,  1975. 
Goss  Suburban,  6  units,  1000-1500 

Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 
Harris  V-15A,  4  units,  JF7,  1975. 
Vanguard  V-1 5,  4,  3  units. 

Goss,  Mark  I,  2iy2",  4  units. 

Goss,  Mark  I,  22%”,  4  units. 

Goss,  Mark  I,  add  on  22%. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13026 


WANTED:  Used 
Muller-Martini 
Model  227 
Inserting 
Machines.  Must  be 
in  good  running 
condition.  Cali  C.D. 
Yeary;  (516)  582- 
4343. 

MULLBR-MAItTINI 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  to  teach  Jour¬ 
nalism  History,  Law,  writing  classes. 
Starts  September  '84.  MA  or  PhD. 
Experience  preferred.  Deadline: 
December  10.  Ernest  Wyatt,  LB  8091, 
Georgia  Southern  college,  Statesboro GA 
30460. 


ASSISTANT  PROFESSOR,  tenure  track 
news-editorial  position  beginning  Fall, 
1984.  PhD  with  strong  professional 
experience  preferred.  Salary  competi¬ 
tive.  Send  resume  and  application  letter 
by  January  16,  1984  to:  Edward  J. 
Smith,  Department  of  Communications, 
Texas  A&M  University,  College  Station 
TX  77843.  An  equal  opportunity/ 
affirmative  action  employer. 


GRADUATE  ASSISTANTSHIPS.  Teach¬ 
ing  assistants  to  study  for  MA  in  Com¬ 
munications  for  Fall  1984.  Monthly 
stipend.  Persons  with  undergraduate 
degree  in  print  journalism,  professional 
experience  and  a  3.0  grade  point  aver¬ 
age  are  invited  to  apply.  Should  take 
Graduate  Record  Examination  in 
February.  Contact  Dr.  Kent  Kurt,  Gradu¬ 
ate  Coordinator,  Department  of  Journal¬ 
ism,  Unversityof  Florida,  Gainesville  FL 
32611.  AA/EOE. 


FLORIDA  INTERNATIONAL 
UNIVERSITY  seeks  energetic 
chairperson  to  lead  its 
expanding  Communication 
Department  which  is  sched¬ 
uled  to  become  an  auto¬ 
nomous  school  of  applied  com¬ 
munication.  Desirable  charac¬ 
teristics  would  include:  (1) 
administrative  experience,  (2) 
demonstrated  scholarly  or 
creative  excellence,  (3)  pro¬ 
fessional  experience,  (4)  PhD 
in  relevant  field  desirable  but 
not  a  pre-requisite.  Send  a  one- 
page  application  and  detailed 
vita  to  J.  Arthur  Heise,  Chair¬ 
person,  Search  &  Screen  Com¬ 
mittee,  Department  of  Com- 
munication,  Florida 
International  University,  Bay 
Vista  Campus,  North  Miami  FL 
33181  by  December  15, 1983. 
FlU  is  an  equal  opportunity/ 
affirmative  action  employer 
and  is  a  member  of  the  State 
University  System  of  Florida. 


THE  MASS  COMMUNICATION 
Department  of  the  University  of  Wiscon- 
sin-Milwaukee,  is  inviting  applications 
for  a  probable  Fall  1984  opening  at  the 
Assistant  Professor  rank  in  newspaper 
writing  and  reporting.  PhD  OR  signifi¬ 
cant  and  lengthy  practitioner  back¬ 
ground  is  pre-requisite  for  considera¬ 
tion.  MINORITY  AND  FEMALE  AP¬ 
PLICATIONS  ARE  ESPECIALLY  AND 
SPECIFICALLY  INVITED.  Letters  stating 
interests,  with  vita,  should  be  addressed 
to  Chair,  Newspaper  Search  Committee, 
at  the  department,  Milwaukee  53201. 
Deadline  for  receipt  is  January  30, 
1984. 

THE  UNIVERSITY  OF  WISCONSIN- 
MILWAUKEE  IS  AN  EQUAL  OPPORTU¬ 
NITY  EMPLOYER. 


EAP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


HELP  WANTED 

_ ACADEMIC _ 

JOURNALISM.  Assistant  Professor;  te¬ 
nure  track.  Print  journalism;  mass  media 
theory  and  history.  PhD  and  professional 
experience  highly  preferred.  MA  re¬ 
quired.  Begins  August  1984.  Send  vita 
and  letter  of  application  only  by  January 
20,  1984,  to  E.A.  Tilley,  Chairman, 
Department  of  Language  and  Literature, 
University  of  North  Florida  32216.  AA/ 
EEO. 


MEMPHIS  STATE  UNIVERSITY  has 
three  fulltime  tenure-track  slots  for  fall 
1984;  1)  magazine  option  head  with 
three  years  magazine  writing/editing/ 
production,  assistant  or  associate  pro¬ 
fessor;  2)  broadcast  news  faculty  mem¬ 
ber  with  five  yearrs  RTV  news,  assistant 
professor;  3)  public  relations/advertising 
with  some  experience  in  both  areas, 
assistant  professor.  PhD  preferred  in  all. 
Yearsof  newspaper  writing/editinga  plus 
in  any  of  three  positions  and  might  sub¬ 
stitute  for  other  professional  background 
areas  listed.  Application  letters  by  Jan¬ 
uary  15tO:  Dr.  Gerald  Stone,  Journalism 
Department,  Memphis  State  University, 
Memphis  TN  38152.  An  EOAA  univer¬ 
sity  urging  letters  from  women  and 
minorities. 


SAN  DIEGO  STATE  UNIVERSITY  has 
two  10-month  faculty  openings 
beginning  fall,  1984,  in  advertising  and 
news/editoriai  sequences.  Advertising 
position  open  to  professor;  news/ 
editorial  position  open  to  associate  pro¬ 
fessor.  Terminal  degree  (or  ABD)  re¬ 
quired  for  tenure  track  appointment. 
Appointment  as  full-time  lecturer  possi¬ 
ble  for  person  with  Master's  degree.  Pro¬ 
fessional  experience  required  for  both 
positions.  Preference  given  to  candi¬ 
dates  with  research/publication  poten¬ 
tial.  Send  letter  of  application  and  curri¬ 
culum  vita  tO:  Dr.  Lee  Brown, 
Department  of  Journalism,  San  Diego 
State  University,  San  Diego  CA  92182. 
Application  must  be  postmarked  by  Jan¬ 
uary  16,  1984.  EEO/AA. 


ATWOOD  CHAIR 
OF  JOURNALISM 
University  of  Aiaska, 
Anchorage 

The  University  of  Alaska, 
Anchorage,  invites  nomina¬ 
tions  and  applications  for  the 
Atwood  Chair  of  Journalism. 
This  is  a  Distinguished  Visiting 
Professorship  for  the  academic 
year  1984-1985.  Salary  is 
$65,000  plus  benefits  for  nine 
months.  Moving  allotment. 

The  person  selected  will  be 
nationally  recognized  in  the 
communications  or  academic 
professions.  Previous  teaching 
experience  desirable  but  not 
required. 

Send  nominations  and 
,  inquiries  by  January  6,  applica¬ 
tions  by  February  1 ,  to  Dr.  Syl¬ 
via  Broady,  Department  of 
Journalism  and  Public  Com¬ 
munications,  University  of 
i  Alaska,  Anchorage,  321 1  Pro- 
j  vidence  Drive,  Anchorage, 
I  Alaska  99508. 
j  UAA  is  an  Equal  Opportunity/ 
i  Affirmative  Action  Employer 

I  and  Educational  Institution. 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER/PARTNER  wanted  for 
established  area  business  publication. 
Must  be  willing  to  Invest  some  funds  and 
take  over  management  of  publication  lo¬ 
cated  In  mid-south.  Best  candidate  Is  j 
experienced  advertising  manager.  VYrIte  j 
to:  Executive  Press,  PO  Box  3508,  j 
Louisville  KY  40201. 


PUBLISHER/CIRCULATION  DIRECTOR 
for  small  Washington  DC  monthly  poli¬ 
tical  magazine.  Should  have  magazine 
experience,  working  knowledge  of  news¬ 
stand  distribution  and  direct  mall.  Sal¬ 
ary  based  on  experience.  Send  resume  to 
Box  6632,  Editor  &  Publisher. _ 

CALIFORNIA  DAILY  (14,000)  with 
weeklies  &  shoppers  needs  2  aggressive 
managers,  1  Retail,  1  Classified.  Lovely 
foothill  area.  Salary,  Incentives, 
benefits.  Send  resume  to;  Ad  Director, 
Auburn  Journal,  Box  1488,  Auburn  CA 
95603. 


GENERAL  MANAGER  , 

For  Zone  3  weekly  In  booming  Middle  , 
Tennessee  city.  The  right  candidate  j 
must  have  experience  In  both  news  and  i 
advertising.  Salary  commensurate  with  I 
experience.  Reply  to  Box  6565,  Editor  &  i 
Publisher.  j 

GENERAL  MANAGER  to  oversee  a  mid-  | 
western  printing  and  newspaper  | 
operation.  Must  have  five  year's  sheet-  ] 
fed  printing  experience,  knowledge  of  ! 
accounting,  costing  and  bookkeeping 
and  the  ability  to  work  well  with  custom¬ 
ers  and  employees.  Send  resume  to  Box  i 
6579,  Editor  &  Publisher. 


HAVE  YOUR  PUBLICATION  distributed 
throughout  the  New  York  metro  area.  We 
offer  extensive  coverage  to  retail  outlets, 
daily,  weekly  or  monthly.  Call  or  write: 
Pelham  News  Co.,  3256  Bruner  Av, 
Bronx  NY  10469,  Attn:  Mr.  Vincent 
Orlando.  ’ 

ONE  OF  OUR  clients  is  looking  for  a  j 
general  manager-to  take  charge  of  their  | 
publishing  company.  The  company  pub¬ 
lishes  a  weekly  TMC  and  various  shopp¬ 
ers  with  total  circulation  of  approximate-  : 
ly  60,000.  Candidate  should  have  col- ! 
lege  degree  and  a  minimum  of  5  years  of 
newspaper  experience  with  emphasis  in 
general  ouslness,  advertising  and 
circulation.  Duties  will  include  total 
responsibility  for  day  to  day  operations. 
Salary  will  be  negotiated  according  to 
experience  and  type  of  bonus  and/or 
ownership  desired.  Please  send  resume  j 
and  salary  requirements  to  Ron  McCul¬ 
loch,  Investors  Property  Resources, 
3001  S  Berry  Rd,  Norman  OK  73069. 


ADVERTISING 


SALES  MANAGER 

“WE  ARE  PREPARED  TO 
BETTER  COMPETITIVE 
OFFERS  FOR  THE 
IDEAL  CANDIDATE” 

Exciting  original  concept  weekly  news¬ 
paper  now  charting  early  84  inaugural 
California  Issue  seeks  experienced 
Individual  to  develop  and  assume  | 
direction  of  advertising  department. 
Must  be  well-versed  in  all  aspects  of 
sales  management,  promotion,  recruit¬ 
ment,  training  and  layout. 

Salary  negotiable.  Bonus  and  profit- 
sharing  benefits.  Reply  with  full  particu- 
lars,  references  and  income 
expectations  to: 

GEORGE  HOBSON 
PO  BOX  2656 
VANCOUVER,  B.C. 

CANADA,  V6B  3X4 

(Women  and  minority 
applicants  welcome). 


HELP  WANTED 


ADVERTISING 


NEWSPAPER  Advertising  Sales — 
Rapidly  expanding  newspaper  group  has 
a  solid  career  opportunity  for  an 
experienced  outside  salesperson. 
Responsibilities  include:  developing 
new  business,  as  well  as  servicing 
established  accounts.  Layout  and  copy 
writing  experience  helpful.  Good  starting 
salary,  bonus  and  incentive  program, 
company  paid  benefits.  Interested 
candidates  should  send  resume  and 
cover  letter  tO:  Jack  O'Rourke,  The  Prin¬ 
ceton  Packet,  PO  Box  350,  Princeton  NJ 
08542.  EOE. 


"PENNY  SAVER"  CAREERS 

REGIONAL  SALES  MANAGER  (Zones 
4, 5, 6, 8, 9).  Two  expanding  media  con¬ 
glomerates  seek  experienced  "shopper" 
sales  managers.  Positions  offer  base  sal¬ 
ary  to  40K  -I-  bonus  expenses  +  reloca¬ 
tion  assistance. 

NATIONAL  ACCOUNT  EXECUTIVE 
(Zone  8).  Ground  floor  opportunity  for 
person  with  solid  background  in  com¬ 
mercial  printing,  shoppers,  and  mar¬ 
riage  mail.  This  position  will  initially 
involve  strong  personal  selling  abilities. 
As  department  grows,  you  will  hire,  train 
and  manage  entire  profit  center.  Com- 
pensation  commensurate  with 
experience. 

DIRECTOR  OF  SALES  (Zones  4,6,9). 
Positions  require  STRONG  sales  man¬ 
agement  skills  and  an  excellent  track 
record.  Superior  potential  for  personal 
and  financial  growth.  Base  to 
60K  bonus  -t  relocation  -h  +  + 

GENERAL  MANAGER  (Zones  4,6).  Title 
says  it  all.  Can  you  handle  full  P  &  L 
responsibility?  Salary  open. 

Please  send  resume  with  $  history  tO: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91355.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


CLASSIFIED  AD  MANAGER 
We're  looking  for  shirt-sleeve  aggressive 
manager  who  can  increase  revenue  in 
our  classified  department.  Ability  to 
hire,  train  and  motivate  staff  essential. 
Excellent  salary  -t-  bonus.  Send  resume, 
include  salary  history  to  Box  6617,  Edi¬ 
tor  &  Publisher. 


GROWING  YOUNG  Florida-based  spe¬ 
cialized  national  real  estate  newspaper 
needs  sharp,  enthusiastic,  versatile 
marketing  grad  to  sell  advertising, 
develop  marketing  strategies  and  write/ 
design  promotion  materials.  Base  plus 
commission.  Bos  6598,  Editor  &  Pub¬ 
lisher. 


LARGE  SUBURBAN  CHICAGO  chain 
offers  outstanding  opportunity  for  full- 
charge  Ad  Director.  Must  demonstrate 
successful,  competitive  weekly,  shop¬ 
per,  display  &  classified  record.  Com¬ 
pensation,  car,  bonuses,  etc.  delivers 
$40,000 -t  first  year.  In  confidence. 
Box  6607,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  advertising 
salesperson.  Daily  (weekly  and  shopper) 
needs  energetic,  experienced  sales  pro¬ 
fessional.  Central  Florida  location. 
Please  respond  to  Box  6571,  Editor  & 
Publisher  with  work  history  and  salary 
requirements. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


EDITOR  &  PUBLISHER  for  November  26,  1983 
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HELP  WANTED 


ADVERTISING 


NEWSPAPER  MANAGEMENT 
OPENINGS 

RETAIL  ADVERTISING  MANAGER,  fora 
metropolitan  daily  located  on  the  East 
Coast.  Must  have  prior  experience  in  a 
competitive  marketplace  with  minimum 
of  five  years  management  experience  in 
retail  advertising.  Degree  preferred.  Sal¬ 
ary  in  the  upper  fifties. 

VICE  PRESIDENT  OPERATIONS,  for  a 
large  weekly/commercial  printing 
operation  located  on  the  West  Coast. 
Position  reports  to  the  president  and  su- 
penrises  a  staff  of  several  hundred,  full- 
time  and  part-time,  in  several 
departments.  Should  have  minimum  of 
seven  years  line  management 
experience  and  degree  preferred.  Salary 
in  the  fifties  plus  bonus. 

PRESSROOM  MANAGER,  for  a  large 
metropolitan  newspaper  located  in  the 
midwestern  United  States.  Must  have 
strong  press  background  with  manage- 
ment  experience  in  a  union 
environment.  Salary  in  the  fifties. 

CIRCULATION  MARKETING  MANA¬ 
GER,  for  a  large  metropolitan  daily  lo¬ 
cated  in  the  eastern  United  States. 
Position  would  report  to  the  circulation 
director  and  will  be  responsible  for  all 
special  projects  and  to  exploit  this  and 
special  editions  through  their  circulation 
department.  Will  work  closely  with  their 
marketing  department  in  designing  pro¬ 
grams  for  maximum  circulation  penetra¬ 
tion.  Degree  required  with  advanced 
business  degree  highly  desirable.  Salary 
will  be  in  the  fifties. 

ADVERTISING  DIRECTOR,  for  a 
100,000  daily  located  in  the  southern 
United  States.  Strong  retail  background 
is  highly  desirable.  Degree  required.  Sal¬ 
ary  in  the  low  fifties. 

CLASSIFIED  ADVERTISING  MANA¬ 
GER,  for  a  large  metro  located  in  the 
eastern  United  States.  Highly  competi¬ 
tive  marketplace  and  experience  in  this 
type  of  environment  is  required.  Salary 
in  the  upper  forties. 

DISPLAY  ADVERTISING  MANAGER,  for 
large  eastern  daily.  Report  to  the  director 
and  supervise  a  staff  of  50.  Must  have 
strong  background  in  retail  and  national 
advertising.  Salary  in  mid  forties. 

DIRECTOR  OF  SALES,  for  50,000  daily 
located  in  the  eastern  United  States. 
Will  be  responsible  for  classified  and  dis¬ 
play  advertising  along  with  the  circula¬ 
tion  department.  Degree  required.  Sal¬ 
ary  at  around  the  $40,000  level. 

DATA  PROCESSING  MANAGER,  for  a 
75,000  daily  located  in  the  western 
United  States.  Will  supervise  a  staff  of 
eight  people  and  experience  with  IBM 
System  38  is  highly  desirable.  The 
position  reports  to  the  financial  officer 
and  salary  will  be  in  the  upper  thirties. 

PRODUCTION  MANAGER,  for  medium 
size  property  located  in  the  New  England 
states.  Must  be  strong  manager  and  have 
experience  in  a  union  environment. 
Printing  management  in  the  commercial 
area  is  highly  desirable.  Position  reports 
to  the  general  manager  and  supervise  a 
staff  of  fifty.  Salary  in  the  upper  thirties. 

PRODUCTION  DIRECTOR,  fora  30,000 
daily  located  in  the  Mid-Atlantic  states. 
Position  reports  to  the  publisher  with 
overall  responsibility  for  the  production 
department.  Particular  strengths  in  the 
computer/systems  area  is  preferred.  Sal¬ 
ary  in  the  upper  thirties. 

All  positions  fee  paid 
Send  resume  in  confidence  or  call 
Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  COMPANY 
Executive  Search  Consultarits 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 

EDITOR  &  PUBLISHER  for  Move 


HELP  WANTED 


ADVERTISING 


AD  SALES  for  leading  community  paper. 
Civic  minded,  strong  on  outside  cold 
calls.  Excellent  territory.  Resume:  The 
Observer,  Box  303,  Roslyn  NY  11576. 


ADVERTISING  DIRECTOR 
Under  15,000  circulation  daily  and 
Sunday  newspaper  with  companion 
TMC,  unduplicated  direct  mail  shopper, 
is  seeking  an  advertising  director.  Our 
Sunbelt  daily  has  a  staff  of  9  and  gross 
sales  in  excess  of  2.2  million.  Success¬ 
ful  candidate  will  be  a  leader,  motivator, 
and  people  oriented  with  strong 
experience  in  sales,  promotion,  and 
training.  Salary  and  bonus  will  equal 
$30,000.  Complete  benefit  package. 
The  successful  candidate  for  this 
position  will  advance  rapidly  in  our  pub¬ 
licly  traded  communications  company. 
Position  available  January  1,  1984. 
Send  resume  and  salary  history  in  confi¬ 
dence  to  Box  6585,  Editor  &  Publisher. 


ADVERTISING  SALES 
If  you  just  can’t  face  another  snowy  win¬ 
ter.... 

Due  to  staff  expansion  San  Francisco/ 
Oakland  newspaper  seeks  individuals 
with  over  2  years  newspaper  outside 
retail  advertising  sales  experience.  Com¬ 
petitive  base  salary  plus  15%  commis¬ 
sion  target.  Send  resume  to  Oakland  Tri¬ 
bune,  Personnel,  PO  Box  24304,  Oak¬ 
land  CA  94623.  EOE. 


ADVERTISING  DIRECTOR 
Live  and  work  in  sunny  North  Florida 
where  golf  is  king.  Two  growing  pre¬ 
stigious  weeklies  serving  upper  income 
residential-resort  community  need  exec¬ 
utive  caliber  advertising  director.  Sales, 
organization  and  training  abilities  a 
must.  Will  be  totally  responsible  for  sales 
department.  Submit  resume  stating 
career  objectives,  references,  and 
income  requirements  to  Box  6621,  Edi¬ 
tor  &  Publisher. 


CLASSIFIED  MANAGER 
Upper  Zone  5  27,500-circulation  daily 
needs  a  sharp  classified  manager  for  a 
6-person  department.  Several  years 
classified  experience  a  must;  manage¬ 
ment  experience  helpful.  The  shopper 
took  a  lot  of  our  business  and  we  want 
someone  who  can  get  it  back.  Only  hard 
workers  need  apply.  Send  resume  to  Box 
6559,  Editor  &  Publisher. 


ARTIGRAPHICS 


NEWSPAPER  GROUP  with  more  than 
20  dailies  and  weeklies  seeks  full-time 
newspaper  designer.  Work  for  corporate 
headquarters  with  overall  responsibility 
for  design  of  the  group's  newspapers. 
Newspaper  design  experience  a  must. 
Send  resume,  salary  history  and  design 
examples  to  Box  6601,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  ARTIST  for  morning  daily, 
circulation  360,000.  Emphasis  on 
informational  graphics  and  illustration. 
Send  resume  and  samples  tO:  Wendy 
Govier,  Art  Director,  The  Arizona 
Republic,  Box  1950,  Phoenix  AZ 
85001. 


CIRCULATION 


CIRCULATION  MANAGER  needed  for  5- 
day  Oklahoma  daily,  9,000  circulation. 
$350  per  week.  Call  (405)  341-2289. 


MAJOR  NEWSPAPER  in  Zone  6  is  look¬ 
ing  for  career  oriented  circulators  to  han¬ 
dle  4000  to  10,000  circulation  offices. 
Excellent  advancement  opportunities 
and  benefit  package.  Be  judged  on  sales 
and  service.  Starting  salary  in  high  teens 
to  low  twenties.  Send  resume  to  Box 
6626,  Editor  &  Publisher. 
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CIRCULATION 


SALES  MANAGER 

Major  Midwest  newspaper  (200,000  + ) 
is  reorganizing  the  circulation  division 
and  has  an  opportunity  for  experienced 
circulation  executive.  This  position  off¬ 
ers  a  good  career  path  and  above  average 
income  for  skilled  promotion  and  sales- 
minded  manager. 

Experience  managing  sales  activities 
and  a  demonstrated  track  record  is  re¬ 
quired.  Must  have  good  planning  and 
communication  skills.  Prefer  a  college 
graduate  with  5-i-  years  circulation 
experience. 

Responsibilities  include  carrier  pro¬ 
motions  (Little  Merchant),  crew  sales, 
telephone  salesand  direct  mail.  Will  also 
direct  circulation  training  and  head  a  5 
person  staff. 

Send  resume  in  confidence  to  Box 
6591,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
Large  group  needs  aggressive,  self- 
motivator  for  23,000  daily  in  Zone  9. 
Must  have  aminimumof4  years  circula¬ 
tion  experience.  Excellent  compensa¬ 
tion  and  the  opportunity  to  advance  in 
the  Group.  Send  resume  to  Box  6578, 
Editor  &  Publisher. 


CIRCULATION/MARKETING 
Specialist  wanted  with  strong  sales  and 
sales  promotion  experience.  Important 
new  responsibilities  with  aggressive  sub¬ 
urban  newspaper  wanting  to  expand 
circulation  sales  promotion  activities  in 
all  areas.  Candidate  should  also  demon¬ 
strate  successful  promotional  support 
for  telephone  and  crewing  sales  efforts. 
Needs  solid  knowledge  of  circulation 
plus  strong  self-motivation.  Located  in 
Mid-Atlantic  region.  Reply  in  confi¬ 
dence.  Box  6589,  Editor  &  Publisher. 


AGGRESSIVE  goal  and  growth  oriented 
Circulation  Manager  for  privately  owned 
daily.  5000  circulation  with  plenty  of 
potential.  Nice  town,  good  area.  Send 
resume  with  salary  requirements  tO: 
Publisher,  The  News-Republican,  PO 
Box  100,  Boone  I A  50036;  (515)  432- 
1234. 


CIRCULATION  MANAGERS 
SINGLE  COPY  SALES 
HOME  DELIVERY 

Experienced  circulation  people  needed 
to  be  based  in  Los  Angeles  and  New 
Jersey.  Should  have  minimum  3  years 
national  or  regional  experience. 

Send  confidential  resume  tO: 

Investor's  Daily 
Circulation  Department 
PO  Box  25000 
Los  Angeles  CA  90025 


CIRCULATION  MANAGER 
Small  morning  daily  group  owned  Zone  2 
looking  for  results  oriented  circulation 
manager.  Ideal  for  #  2  person  looking  to 
move  up.  Good  benefit  package, 
$15,600  to  start  plus  bonus  and  profit 
sharing.  Send  resume  to  Box  6622,  Edi¬ 
tor  &  Publisher. 


CIRCULATION  MANAGER 

"SUNSHINE  YEAR-AROUND” 

Exciting  original  concept  weekly  news¬ 
paper  now  charting  early  84  inaugural 
California  issue  seeks  experienced 
individual  to  create  and  assume 
direction  of  circulation  department. 
Must  be  qualified  to  organize  mail 
delivery,  locate  and  develop  box  and 
retail  outlets  and  motivate  sales  staff. 

Salary  open  and  negotiable.  Generous 
bonus  and  profit-sharing  benefits.  Reply 
with  full  particulars,  references  and  sal¬ 
ary  expectations  to: 

GEORGE  HOBSON 
PO  BOX  2656 
VANCOUVER,  B.C. 

CANADA,  V6B  3X4 

(Women  and  minority 
applicants  welcome).  I 


SINGLE  COPY  SALES  MANAGER 
Zone  2  daily  seeks  individual 
experienced  in  single  copy  sales. 
Excellent  starting  salary  and  a  full  range 
of  company  paid  benefits.  Please  con¬ 
tact  Ben  Cannizzaro,  DAILY  RECORD, 
55  Park  PL,  Morristown  NJ  07960; 
(201)  538-2000. 


CIRCULATION  DIRECTOR 
The  Post-Bulletin,  a  40,000  6-day  eve¬ 
ning  publication  located  in  Rochester, 
Minnesota,  is  currently  seeking  a  quali¬ 
fied  individual  for  the  [Msition  of  circula¬ 
tion  director. 

Candidates  should  be  experienced  in  all 
phases  of  circulation  management,  and 
have  demonstrated  leadership  ability  in 
a  previous  position.  In  addition,  appli¬ 
cants  should  understand  marketing  con¬ 
cepts  as  they  relate  to  circulation. 

Our  circulation  base  is  85%  paid  in  adv¬ 
ance  and  has  shown  consistent  growth 
over  several  years  due  in  part  to  one  of 
the  most  advanced  circulation  systems 
in  the  industry. 

We  offer  the  opportunity  to  work  with  a 
progressive  mangement  team  and  adv¬ 
ance  some  of  the  latest  concepts  in 
newspaper  marketing. 

Send  complete  resume  including  salary 
history  and  requirements  in  total  confi¬ 
dence  to  Bob  Hill,  General  Manager, 
Post-Bulletin,  Box  61 18,  Rochester  MN 
55903. 

HOME  DELIVERY  SALES  MANAGER 
Circulation  department  of  30,000  daily 
newspaper  seeking  promotion  minded 
circulator  with  strong  home  delivery 
experience.  Excellent  opportunity  for 
career  minded  individual  with  strong 
background  and  management  ability. 
Please  send  resume  to  Circulation 
Director,  PO  Box  520,  Redbank  NJ 
07701. 


CIRCULATION  SALES  MANAGER 
S60-80,000/year 

Dynamic  West  coast  regional  with  ISOM  ABC  circulation  needs  high- 
powered  direct-marketing  specialist.  Should  have  outstanding  back¬ 
ground  in  direct  mail,  single  copy  free-standing  inserts,  telephone  and 
other  methods  of  new  and  renewal  subscription  sales.  Heavy  emphasis  on 
new  circulation  development.  This  is  a  hands-on  position  and  requires  a 
super-energetic  professional  who  can  write  copy,  produce/coordinate 
graphics  and  execute  concept-to-mailbox  promotions  quickly.  Must  relate 
to  outdoors  (fishing/hunting).  Full-time  art  and  composition  department, 
4-color  Goss  Press  and  $1.5  million  promotional  budget  at  your  disposal. 
Difficult  job,  long  hours,  plenty  of  responsibility/freedom.  New  BMW/ 
Mercedes,  nice  benefits  and  60-80K  first  year,  available  for  right  person. 
Current  Circulation  Director  retiring.  Rush  resume,  cover  letter  and 
samples  of  last  three  promos  to: 

Box  662S,  Editor  &  Publisher, 
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WORKING  MANAGING  EDITOR  for 
Leesburg  Commercial,  a  Central  Florida 
PM.  Needed:  ace  desk  skills,  ability  to 
direct  and  train  news  staff,  curiosity, 
skepticism.  Call  Mike  Archer;  (904) 
787-4515. 


EDITORIAL  ASSISTANT 
10,500  Rhode  Island  daily  looking  for 
full-time  editor  for  national  news  page. 
Must  have  good  news  judgment,  layout 
skills.  Long  hours.  Low  pay.  Experience 
'preferred.  Send  resume  to:  Pawtuxet 
Valley  Daily  Times,  1353  Main  St,  West 
Warwick  Rl  02893. 


EXPERIENCED,  hard  working  reporter- 
editor  needed  for  4500  circulation  semi- 
rural  semi-weekly.  Responsibilities 
include  sports,  local  government, 
theatre,  schools.  Our  newspaper  is  used 
to  winning  awards  for  news  coverage  and 
news  writing.  If  you  are  of  the  same 
frame  of  mind,  write  to  Robert  E.  Best, 
News-Progress,  PO  Box  A,  Sullivan  IL 
61951.  Include  clips,  references,  work 
history. 


EDITORIAL  PAGE  editor,  medium-sized 
Zone  2  coast.  Good  writer.  Emphasis  on 
local  issues.  $20,000  range.  Write  Box 
6610,  Editor  &  Publisher. 


WRITER-NEWS  STAFF 
COLUMBIA 
UNIVERSITY 

Will  write  news  and  feature  stories 
for  campus,  local  and  national 
media.  A  BA  degree  and  2  years  full 
time  news  experience  required. 
Send  resume  to:  Personnel 
Department,  Columbia  University, 
209  Dodge  Building,  New  York  NY 
10027.  We  take  affirmative  action 
toward  equal  opportunity. 


EDITORIAL  PAGE  EDITOR:  Sound  rea¬ 
soning  skills  and  clear,  persuasive  writ¬ 
ing  a  must.  To  edit  editorial  page,  share 
editorial-writing  duties  at  moderate/ 
conservative  six-day  daily,  circulation 
27,000.  Editorial  writing  experience 
helpful  but  not  mandatory.  Send 
resume,  writing  samples  to  The  Monroe 
Evening  News,  PO  Box  1176,  Monroe  Ml 
48161. 


FEATURE  REPORTER,  for  50,000 
circulation  New  England  daily.  We’re 
looking  for  someone  with  imagination, 
reporting  skills  and  writing  flair. 
Experience  or  interest  in  consumer 
reporting  a  plus.  Box  6594,  Editor  & 
Publisher. 


FARM  EDITOR/reporter  needed  for  fast 
growing  statewide  farm  newspaper  in 
North  Carolina.  Photography  and  layout 
experience  a  plus.  Send  resumes  to: 
Farm  Editor,  PO  Box  1088,  New  Bern 
NC  28560. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


KEY  EDITOR  for  Connecticut's  fastest 
growing  newspaper.  Experienced  person 
with  top  writingand  editing  skills  needed 
for  10,000  circulation  weekly,  national 
award  winner.  Good  salary,  growth 
potential.  Resume,  work  samples  to  Box 
6635,  Editor  &  Publisher. 


MUSIC,  FILM,  features  writer  for 
entertainment  paper.  $15,000  salary. 
Resume,  writing  samples:  Good  Times, 
Box  303,  Roslyn  NY  11576. 
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ASSISTANT  GRAPHICS  EDITOR 
We  need  an  experienced  copy  editor  who 
is  skilled  in  copy  editing,  headlines  and 
layout.  The  Assistant  Graphics  Editor  is 
responsible  for  page  design  on  major 
section  fronts  and  must  be  knowledge¬ 
able  with  use  of  graphics  and  color  (both 
process  and  spot).  If  interested,  please 
send  letter  of  application  including  work 
and  salary  history  and  tearsheets  (will 
not  be  returned)  tO:  Dick  Wesnick,  Edi¬ 
tor,  THE  BILLINGS  GAZETTE,  PO  Box 
2507,  Billings  MT  59103. 


AISGRESSIVE,  growing  PMs  sports  sec¬ 
tion  seeks  wire  editor  with  creative  touch 
and  solid  grammar  skills  to  rewrite  wire 
copy  into  lively,  readable  stories,  free  of 
cliches.  Headline  writing  also  required. 
Some  desk  work  involved.  Experience 
preferred.  Send  resume  to  Tim  Morris, 
Sports  Department,  Tulsa  Tribune,  PO 
Box  1770,  Tulsa  OK  74102. 


AGGRESSIVE,  SELF-MOTIVATED 
reporters  with  concise  writing  style 
needed  for  26,000-30,000  circulation 
newspaper  in  West  Texas.  One  for  gener¬ 
al  assignments,  other  for  business  writ- 
ing.  Must  have  about  two  years 
experience  on  daily  and  VDT  knowledge. 
Political  reporting  background  helpful 
for  general  assignments;  interest  in  busi¬ 
ness  writing  essential  for  business- 
energy  writer.  Self-starters  only. 
Excellent  benefit  package  for  pros  who 
are  quality-oriented.  Specify  which 
position  and  send  resume  and  clips 
(including  features,  news  and  enter¬ 
prise)  to  Jim  Servatius,  Editor,  Reporter- 
Telegram,  PO  Box  1650,  Midland  TX 
79702. 


BUSINESS  EDITOR 
Fast-growing,  Zone  9  daily  of  50,000 
circulation  has  immediate  opening  for  a 
business  editor.  Job  entails  supervising 
staff  of  3  reporters  as  well  as  reporting. 
We  need  someone  with  a  thorough 
understanding  of  journalism  and  how  to 
apply  it  to  business  coverage.  Editing 
experience  required.  Ours  is  a  Pulitzer 
prize-winning  newspaper  and  deserves  a 
business  editor  of  like  ability.  Applicants 
should  send  resume,  an  explanation  of 
your  ideas  on  business  coverage  and  sal¬ 
ary  history  to  Box  6587,  Editor  &  Pub¬ 
lisher. 


BUSINESS  WRITER  with  2-4  years 
experience  for  85,000  and  growing  Cen¬ 
tral  New  York  morning  newspaper.  Need 
a  self-starter  who  enjoys  the  challenge  of 
digging  out  his/her  own  stories.  Retire¬ 
ment  offers  opening  on  award-winning 
desk.  Send  clips/resume  to  Mike  Con¬ 
nor,  Managing  Editor,  The  Post- 
Standard,  Syracuse  NY  13221. 


BUSINESS  WRITER— Newly  expanded 
business  section  needs  additional  repor¬ 
ter.  Three  years  previous  business- 
writing  experience  required.  Back¬ 
ground  in  finance  a  plus.  Send  clips, 
resume  and  cover  letter  to:  Karen  Brune, 
Business  Editor,  The  Florida  Times- 
Union/Jacksonville  Journal,  PO  Box 
1949-F,  Jacksonville  FL  32231. 


COPY  EDITOR/PART  TIME 
Daily  paper-Zone  2  seeks  an  experienced 
(2-3  years  minimum  on  dailies)  to  work 
in  our  sports  department.  Will  average 
approximately  30  hours  a  week-hours 
from  8-9  pm  to  2-3  am-will  include 
weekends.  Box  6595,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

A  30,000  circulation  daily  in  a  highly 
competitive  market  is  seeking  a 
deadline-oriented,  versatile  copy  editor 
with  a  strong  background  in  creative 
graphics  and  modular  makeup.  Three 
years  experience  a  must.  Send  resume  to 
Allan  Kort,  The  Daily  Evening  Item,  PO 
Box  951,  Lynn  MA  01903. 


COPY  EDITOR 
SAN  JUAN,  PUERTO  RICO 
Largest  English  language  newspaper  in 
the  Caribbean.  47,500  weekly  circula¬ 
tion.  Business  and  finance.  Seeking  a 
person  with  excellence  in  news 
judgment,  language  usage,  attention  to 
detail  and  ability  to  write  informative 
headlines  that  are  not  cute  but  tell  the 
story  directly  and  concisely.  Must  have 
strong  reporter  writing  skills  and  be 
imaginative.  Will  be  involved  with  lay¬ 
out.  The  person  we  seek  must  be 
resourceful,  hard  working,  have  rewrite 
skillsand  an  eye  for  accuracy  and  clarity. 
Attention  to  detail  a  must  to  work  with 
Editorial  Department  of  ten  reporters  in  a 
challenging  environment  in  which  noth¬ 
ing  less  than  the  best  will  be  accepted. 
Fairly  fluent  Spanish  as  a  second  lan¬ 
guage  is  a  must.  Minimum  five  years 
experience  in  journalism  required. 

Send  cover  letter  explaining  you’re  fit 
with  these  requirements,  a  resume  and 
clippings  to:  Editor-in-Chief,  Caribbean 
Business,  Box  6253,  Loiza  Sta,  San 
Juan,  Puerto  Rico  00914. 


COURTHOUSE  REPORTER  needed  for 
30,000-circulation  daily,  2-4  years  of 
experience  in  covering  county  com¬ 
missioners’  office,  courts  and  police. 
Send  clips  and  resume  (include  salary 
requirement)  to  Jim  Burchik,  Managing 
Editor,  DAILY  NEWS/SUNDAY  PENN¬ 
SYLVANIAN,  Lebanon  PA  17042. 


MANAGING  EDITOR 
Seasoned  mature  managing  editor 
needed  for  fast-growingcommunity  daily 
newspaper  in  the  San  Francisco  Bay 
area.  Editing  and  administrative  back¬ 
ground  and  skills  are  required.  Person 
selected  will  be  a  take-charge  editor  who 
can  roll  up  their  sleeves  for  inside  work 
and  roll  them  down  for  community 
activities.  References  and  resume  re¬ 
quired.  Salary  negotiable.  Box  6599, 
Editor  &  Publisher. 


NEWS  EDITOR  for  Crofton  (Maryland) 
weekly,  near  District  of  Columbia.  Ideal 
job  for  ex-editor  of  college  newspaper. 
Editing,  layout,  headline  writing,  pho¬ 
tography  skills  needed.  Write  Editor,  The 
Capital,  Box 91 1,  Annapolis MD 2 1404. 


NUMBER  2  IN  NEWSROOM 
Experienced  general  assignment  repor¬ 
ter  needed  immediately  for  quality  small 
daily  in  Southeastern  Illinois.  You  will 
cover  beats,  fill  in  for  editor  with  oppor¬ 
tunity  for  advancement.  Send  resume, 
non-returnable  clips,  salary  require¬ 
ments  to  Jim  Small,  Daily  Mail,  Box 
340,  Onley  IL  62450. 


NEWS  EDITOR  for  medium-sized  Zone  7 
morning  newspaper.  Experience  in  man¬ 
agement,  editing  and  layout  necessary. 
Send  references  to  Box  6618,  Editor  & 
Publisher. 


COPY  EDITORS 

Immediate  openings  for  experienced, 
fast,  strong  copy  editor.  Prefer  national, 
foreign  desk  background.  Must  be 
aggressive  in  handling  wires,  able  to  re¬ 
write  when  necessary.  First-rate  head¬ 
line  writers.  Complete  knowledge  VDTs. 
Minimum  three  years  experience.  We  are 
building  copy  desk  to  become  heart  of 
large  operation.  Circulation  160,000  6 
days,  210,000  Sundays.  Much  opportu¬ 
nity  for  advancement.  Resume  and  writ¬ 
ing  samples.  Zone  5.  Box  6586,  Editor  & 
Publisher. 


I  REPORTER/PHOTOGRAPHER 
I  Immediate  opening  at  family-owned, 

1  11,300  county  seat  newspaper  in  Cen- 
I  tral  Ohio  (weekday  PM/Saturday  AM). 

I  Position  is  for  a  general  assignment 
reporter  covering  a  city  beat,  some  high 
school  and  small  college  sports,  and  fea¬ 
ture  writing.  Experience  in  both  news¬ 
writing  and  photography  required.  Dar¬ 
kroom  experience  a  plus,  but  not  a  must. 
Nice  community,  sound  company  with 
good  pay  and  benefits.  Chance  for 
advancement.  Send  clips  and  resume  to 
1  Box  6604,  Editor  &  Publisher. 


COPY  EDITOR 

Experienced  copy  editor  with  good  skills. 
Send  resume,  qualifications  and  salary 
requirements  to  Box  6636,  Editor  & 
Publisher. 

UTAH  52,000  PM  daily  is  looking  for  a 
news  editor  and  a  copy  editor  for  its 
expanding  universal  desk. 

NEWS  EDITOR — a  seasoned  pro  with 
demonstrated  management  ability  and 
slot  experience  to  supervise  staff  of  6, 
direct  wire  desk  and  oversee  all  editing/ 
layout. 

COPY  EDITOR — a  skilled  wordsmith 
with  sharp  news  judgment  and  an  eye  for 
clean,  compelling  layouts.  Job  will 
involve  late  Friday  and  Saturday  shifts. 
Both  positions  will  be  filled  January  1, 
1984.  Send  a  letter  telling  why  you’re 
the  best  applicant  for  the  job,  resume, 
professional  references  and  salary  his¬ 
tory  to:  Randy  Hatch,  Managing  Editor, 
Ogden  Standard-Examiner,  POBox951, 
Ogden  UT  84402.  No  phone  calls, 
please. 


UNIVERSITY  OF  MIAMI 
SCIENCE  WRITER 

Energetic  newswriter  with  3  years  pro¬ 
fessional  experience  sought  for  media 
relations/public  affairs  staff.  Duties 
include  covering  a  science  beat, 
developing  contacts  with  local,  regional 
and  national  media,  and  writing  and 
placing  news  and  feature  stories.  Bache¬ 
lor’s  degree  required;  Master’s  degree 
and  professional  science  writing 
experience  preferred.  Salary  com¬ 
mensurate  with  experience.  Send  letter 
of  application,  resume,  and  3  appropri¬ 
ate  non-returnable  writing  samples  to: 
Office  of  PubHc  Affairs,  University  of 
Miami,  PO  Box  248105,  Coral  Gables 
FL  33124.  An  equal  opportunity/ 
affirmative  action  employer. 

EDITOR  &  F 


REPORTER  for  nation’s  largest  daily 
legal  newspaper.  Strong  background  in 
law  and  journalism  required.  Good  pay 
and  benefits.  Send  resume  and  clips  tO: 
Editorial  Department,  Los  Angeles  Daily 
Journal,  PO  Box  54026,  Los  Angeles  CA 
90054. 


SPORTS  EDITOR 

Experienced  at  editing  and  layout.  Must 
have  strong  supervisory  instincts  to  han¬ 
dle  medium-sized  staff  for  AM  daily. 
Strong  in  local  high  school  coverage. 
Send  resume  and  clips  to  Box  6605, 
Editor  &  Publisher. 


SUNDAY  EDITOR  for  non-metro  Zone  2 
newspaper  that  puts  emphasis  on  local 
news  coverage.  Strong  editing  and  layout 
skills  essential.  Send  resume  and  salary 
requirement  to  Box  6608,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR/ 

GENERAL  ASSIGNMENT  REPORTER 
For  growing,  progressive  Eastern  Ohio 
semi-weekly.  Dedicated,  hard  working 
man  or  woman  needed.  Photo  skills 
necessary.  Good  benefits.  Room  for 
advancement.  Send  clips  and  resume  to 
Box  6616,  Editor  &  Publisher. 


WIRE  EDITOR — If  your  layout  skills  are 
extraordinary,  your  news  judgment  keen 
and  well-rounded,  and  your  ambition  for 
promotion  unrequitted,  try  us.  We’re  a 
small.  Northern  Rockies  daily  that  recog¬ 
nizes  talent  and  knows  what  to  do  with  it. 
Box  6588,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a- 
month  rates.  M  Sternman,  68-38  Yel¬ 
lowstone  Blvd,  Forest  Hills  NY  11375. 

UBLISHER  for  November  26,  1983 


HELP  WANTED  1 

HELP  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

UBRARY  i 

SALES  1 

EDITORIAL  , 

EDITORIAL 

LIBRARIAN 

The  Bakersfield  Californian  is  accepting 
applications  for  a  librarian.  The  position 
will  be  available  in  January.  At  least  5 
years  newsroom  library  experience  re¬ 
quired.  Applicants  should  be  prepared  to 
build  a  new  library  from  scratch.  Reason¬ 
able  knowledge  of  technology  necessary. 
We  are  77,000  daily  located  in  Califor¬ 
nia’s  southern  San  Joaquin  Valley.  Re¬ 
sumes  and  a  letter  of  experience  should 
be  addressed  to  Bob  Bentley,  Managing 
Editor,  PO  Bin  440,  Bakersfield  CA 
93302. 

_ MARKETING _ 

MARKETING  MANAGER  i 

22,000  Illinois  daily  newspaper  seeks  ; 
aggressive  individual  with  BS  and/or 
marketing  degree  to  function  as  market¬ 
ing  manager  for  daily  and  two  farm  week¬ 
ly  newspapers.  Person  we  seek  may  now 
be  advertising  manager  or  director,  or 
working  in  marketing  department  at  en¬ 
try-level  position  but  ready  to  move  up. 
Prefer  midwestern  experience.  Job  en-  j 
tails  staff  training,  demographic 
research,  competing  media  analysis, 
budget  preparation,  promotion,  etc.  in 
advertising  and  circulation  sales 
departments.  Immediate  opening.  Send 
resumes  to:  ' 

Box  6623,  Editor  &  Publisher.  j 

MARKETING  RESEARCH  | 

SENIOR  INTERNAL  AUDITOR  needed. 
CPA  preferable,  with  several  years  in 
public  accounting  or  expertise  in  the 
publishing  field  with  previous  auditing 
experience.  Auditor  interacts  with  senior 
management  and  must  possess  good 
communicative  skills.  Reports  directly 
to  the  General  Auditor  and  will  be 
responsible  for  reviewing  company 
operations,  writing  audit  reports  and 
assisting  in  planning  of  audits,  etc. 
Extensive  travel  throughout  United 
States  required.  Excellent  career  oppor¬ 
tunity.  Salary  will  be  commensurate  with 
experience.  An  Equal  Opportunity 
Employer.  Send  resume  to:  General 
Auditor,  Box  6558,  Editor  &  Publisher. 

_ PRODUCTION _ 

NEWSPAPER  in  small  New  England 
town  seeks  experienced,  quality¬ 
conscious  offset  pressman  to  manage 
press-camera-platemaking  operations; 
familiarity  with  Goss  Urbanite  preferred, 
management  experience  helpful. 
Excellent  working  environment,  good 
benefits.  Attractive  community  sur¬ 
rounded  by  recreational  opportunities  of 
all  kinds.  Box  6612,  Editor  &  Publisher. 


NATIONALLY  KNOWN  syndicated 
advertising  service  company  has 
opening  for  sales  representative.  Must 
be  free  to  travel.  Excellent  commissions 
and  benefits.  Knowledge  and  experience 
in  newspaper  advertising  field  a  necess¬ 
ity.  Send  resume  to  Box  6568,  Editor  & 
Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


RETAIL  ADVERTISING  SALES 

“WE  ARE  PREPARED  TO 
PROMISE  EXCEPTIONAL 
EARNINGS  IN  THIS 
SHOWCASE  ENVIRONMENT" 

Exciting  original  concept  weekly  news¬ 
paper  now  charting  early  84  inaugural 
California  issue  seeks  field  qualified 
individual  with  proven  advertising  sales 
record,  skill  in  sales  presentation  and 
layout. 

Salary  open  and  negotiable.  Generous 
commission,  bonus  and  profit-sharing 
benefits.  Reply  with  full  particulars,  re¬ 
ferences  and  income  expectations  to: 

GEORGE  HOBSON 
PO  BOX  2656 
VANCOUVER,  B.C. 

CANADA,  V6B  3X4 


(Women  and  minority  I  Journalism.  Zor 

applicants  welcome).  I  Publisher. 

EDITOR  &  PUBLISHER  for  November  26,  1983 


POSITIONS 

WANTED 

ADMINISTRATIVE 

CONTROLLER  OR  CFO 
Experienced  Metro  Controller.  Knows 
newspaper  business.  Can  turn  chaos  into 
order.  Box  6389,  Editor  &  Publisher. 

MARKETING  DIRECTOR/Publisher  with 
newspaper/shopper  chain  for  15  years 
seeks  new  challenge.  Successful  startup 
experience.  MA  Journalism.  Box  6603, 
Editor  &  Publisher. 

_ ADVERTISING _ 

AD  MANAGER — Experience  on  metro 
daily  with  TMC  product.  Aggressive,  33, 
family  man  with  strong  selling  skills. 
People-oriented.  Solid  background  in 
management,  motivation,  training,  pro¬ 
motion.  MBA  in  Marketing.  Successful 
track  record,  excellent  references.  Pre¬ 
fer  Zone  9,8,  will  consider  others.  Box 
6592,  Editor  &  Publisher. 

_ CIRCULATION _ 

CIRCULATION  MANAGER 
seeks  position  on  small  or  medium  daily. 
Strong  on  service  and  promotion.  Prefer 
Zones  8  &  9  but  will  consider  other 
Zones.  All  replies  will  be  answered.  Box 
6574,  Editor  &  Publisher. 

FIFTEEN  years  Management/ 
Supervisory  experience  in  Metro/smaller 
markets.  College  degree,  strong  compu¬ 
ter  background.  Interested  in  challeng¬ 
ing  opportunity  in  Zones  2,3,4,  or  5.  Box 
66^27,  Editor  &  Publisher. 

SEASONED  circulation  executive,  result 
oriented,  college  graduate.  Proven  suc¬ 
cesses  in  competitive  market,  union  and 
non  union.  Interested  in  position  with 
challenge  and  opportunity.  Box  6514, 
Editor  &  Publisher. 


I  EDITOR/WRITER  with  8  years 
experience  in  daily  and  TMC  newspapers 
and  magazines  seeks  editorial  position 
in  Zones  4, 6, 8, 9.  Write:  POBox  50602, 
Columbia  SC  29250. 

I  INSPIRED  PROFESSIONAL  with  wall- 
j  full  of  awards,  10  years  experience 
I  covering  government,  politics,  people, 

I  seeks  reporter’s  spot  on  metro  daily, 

I  Zones  2, 3, 4, 5, 6.  Call  Allan;  (513)  253- 
1  8856. 

[graphics  editor  looking  for 
challenging  job  as  interface  between 
editorial  and  production.  Responsibility 
in  a  professional  setting  a  must.  3  plus 
years  daily  newspaper/magazine,  BA/ 
Journalism.  Zone  1.  Box  65/7,  Editor  & 
Publisher. 


AGGRESSIVE,  creative  young  sportswri-  i 
ter  with  Z'/z  years  at  4(3,000  PM  seeks 
upward  move.  Have  covered  major  i 
league  baseball.  Big  Ten  football  and  ; 
basketball.  Tightly-written  game  stories, 
readable  features  and  hard-hitting  col¬ 
umns  my  specialties.  Box  6596,  Editor 
&  Publisher. 

BUSINESS/GENERAL  ASSIGNMENT 
reporter,  4  years  daily  experience,  recent  i 
grad  of  Kiplinger  Fellowship  in  Public  ! 
Affairs  Reporting,  MA-journalism,  look-  j 
ingtojoin  midsize  daily.  MarkTatge,  PO 
Box  21292,  Columbus  OH  43221;  ! 
(614)  486-2610.  I 

COLUMNIST  to  add  sparkle,  dash,  | 
dynamism,  even  controversy,  to  your  I 
pages  by  finding  and  sharing  the  good,  i 
the  bad,  the  ugly  in  your  community.  Box  1 
6609,  Editor  &  Publisher.  I 

- i 

EDITORIAL  WRITER/editorial  page  edi-  i 
tor,  seeks  newspaper,  any  size,  that 
expects  the  best.  Box  6581,  Editor  &  ! 
Publisher.  j 

EDITORIAL  ARTIST/CARTOONIST—  I 
Youthful  talent  seeks  to  enliven  your  ! 
editorial  page  with  powerful  illustra-  I 
tions,  humbling  caricatures,  incisive  j 
political  cartoons.  Challenging  career  | 
position  sought,  any  Zone.  Box  6606,  • 
Editor  &  Publisher.  j 


FEATURE  WRITER— Reporter  on  Mid-  i 
western  daily  seeks  feature  slot  on  ; 
medium-large  daily,  any  Zone.  Now 
covering  city  hall;  previous  work 
includes  sports,  entertainment  beats. 
Four  years  experience.  Good  clips;  award 
winner.  Box  6634,  Editor  &  Publisher,  j 

FORMER  WRITER,  editor,  publisher  of  j 
daily  newspapers  now  in  Public  Rela-  | 
tions/PI  seeks  position  as  managing  edi-  i 
tor,  city  editor,  publisher  in  Zones 
6, 7, 8, 9.  Small  or  large  market,  daily  or  1 
non  daily  considered.  Box  6633,  Editor  i 
&  Publisher,  I 

I’D  LIKE  A  GOOD  JOB  AT  A  PAPER,  But 
pickings  have  started  to  taper.  I  work 
really  hard,  without  a  canard.  And  I  don’t 
want  to  end  as  a  gaper.  (General  assign¬ 
ment  reporter  at  60,000-plus  Midwest 
PM  wants  to  relocate  to  California.)  Box  j 
6550,  Editor  &  Publisher,  j 

- I 

SEASONED  EDITOR,  16  years  on  daily 
and  wire  service.  Foreign  reporting. 
Africa-Middle  East  specialties.  Gannett 
fellowship  winner.  Early  40s.  Seeking 
position  on  foreign  desk  of  major  daily. 
Zones  2,5  and  9  preferable.  Reply  to  Box 
6628,  Editor  &  Publisher.  ' 


RESEARCHER/communications  spe¬ 
cialist  with  extensive  foreign  service 
experience  on  political,  social,  eco¬ 
nomic  issues  affecting  Third  World  seeks 
position.  Write  Box  6597,  Editor  &  Pub¬ 
lisher. 

TALENTED  WRITER/reporter  is  finish- 
ing  internship  as  military  public  affairs 
officer.  Looking  for  a  newspaperman 
who  literally  knows  government  report¬ 
ing  inside  and  out?  Write  to  Box  6600, 
Editor  &  Publisher.  Any  Zone. 

VERSATILE  REPORTER  seeks  return  to 
daily  or  reporting  position  with  business 
publication.  Now  working  as  freelancer 
in  Washington,  DC.  Experience  includes 
five  years  with  dailies  and  two  years  as 
reporter-editor  for  business  magazines 
and  newsletters.  Have  covered  congress, 
federal  agencies  and  major  league 
sports.  Ready  to  step  into  general  assign¬ 
ment,  business  or  sports  beat.  Jim  Freer, 
nil  Army-Navy  Dr,  A-307,  Arlington 
VA  22202;  (703)  979-6484. 

VETERAN  newsman  seeks  responsible 
pqsition,  preferably  in  Zone  7.  Award¬ 
winning  copy  editor  and  feature  writer. 
Wants  desk.  Box  6629,  Editor  &  Pub¬ 
lisher. 

1 1-YEAR  veteran  sports  writer/copy  edi¬ 
tor,  33,  seeks  desk  or  reporting  position 
with  metro  daily.  Experience  in  all 
sports,  preps  to  pros  and  VDT.  Box 
6619,  Editor  &  Publisher. 

_ FREELANCE _ 

FREELANCE  WRITER,  Washington  DC 
Area.  Entertainment,  Features,  Pro¬ 
motions.  Experience  in  print  and  broad¬ 
cast.  Would  like  to  write  for  you.  Box 
6624,  Editor  &  Publisher, 

PHOTOGRAPHER 

"3  YEARS”  daily  newspaper  experience, 
ambitious  &  eager  to  work  for  photo¬ 
conscious  medium  size  paper.  All  offers 
considered.  Resume/portfolio  upon  re¬ 
quest;  Bret  Priebe,  1801  Palm  Village 
Blvd,  #153,  Bay  City  TX  77414;  (409) 
245-7371. 

PHOTOJOURNAUSM 

I’M  READY  for  a  greater  challenge,  pre¬ 
ferably  in  a  large.  Southwestern  city. 
Strong  on  features  and  sports  with  five- 
plus  years  experience.  I’ll  bring  portfolio 
to  you.  Box  6632,  Editor  &  Publisher. 

PHOTOJOURNALIST  seeks  position 
with  photo-oriented  daily  or  bi-weekly. 
Contact  Swanson,  Rt  1,  Carroll  NB 
68723,  phone;  (402)  585-4707. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


SHOP  TALK  AT  THIRTY 


APME  is  a  memorial  to  KC 


By  Robert  U.  Brown 

Having  just  retrieved  it  from  the 
E&P  archives,  the  following  is  our 
contribution  to  the  "memorable 
quotes"  from  past  APME  meetings 
(E&P,  Oct.  29,  1983,  page  13): 

“I  have  not  the  least  doubt  that  the 
United  States  has  the  most  self- 
demandinfi,  least  self-satisfied,  most 
ingenious ,  least  inhibited,  best 
informed,  least  controlled,  most  pro¬ 
fessional,  least  subjective,  most  com¬ 
petitive,  least  party-line,  fairest  and 
finest  Journalistic  complex  in  the  en¬ 
tire  world.” 

— Vice  President  Spiro  Agnew  at  the 
APME  meeting  in  Honolulu,  mid- 
Novemeber,  1970,  after  his  re-election 
to  that  office. 


At  the  Los  Angeles  meeting,  every 
movie  studio  entertained  lavishly  and 
they  combined  in  a  closing  banquet 
complete  with  most  of  the  stars, 
directors,  producers  who  were  in 
town. 

The  next  year  the  convention 
moved  to  Detroit  and  this  time  it  was 
the  automobile  manufacturers  who 
laid  it  on  with  elaborate  luncheons, 
cocktail  parties,  etc.  General  Motors 
provided  the  “Train  of  Tomorrow"  to 
take  the  entire  convention  to  a  foot¬ 
ball  game  in  Ann  Arbor. 

At  just  the  right  time  sane  and  sober 
heads  in  the  organization  saw  what 
was  happening  and  the  cry  went  up: 
“Everybody  off."  It  announced  lav¬ 
ish  entertaining  of  this  nature  by  out¬ 
side  groups  would  no  longer  be 
accepted.  And  we  believe  the  associa¬ 
tion  has  stuck  to  that  since  then. 


Having  attended  most  of  the  APME 
sessions  during  the  50's  and  early 
60's,  we  can  testify  it  is  a  hard¬ 
working  group.  That  is  not  to  say,  it  is 
not  also  a  fun-loving  group. 

The  1960  meeting  was  held  in 
historic  Williamsburg,  Va.  Since  no 
alcoholic  beverages  are  sold  on  the 
premises  of  Williamsburg,  the  host 
committee  of  Virginia  m.e.s  orga¬ 
nized  a  “club"  and  charged  every 
convention  delegate  set  dues  to  get  in. 
This  was  standard  operating  pro¬ 
cedure  for  Williamsburg  conventions 
of  all  kinds.  The  only  trouble  with  this 
arrangement  was  that  the  fee  to  get  in 
the  “club"  was  only  $5  and  that  was 
to  cover  the  delegate's  drinks  for 
three  days.  When  the  bar  threatened 
to  run  dry  after  24  hours,  the  AP 
members  in  Virginia  had  to  assess 
themselves  to  underwrite  the  cost. 

You  can’t  expect  a  managing  editor 
to  work  all  the  time. 


Business  newspaper  honors  Brown 


In  our  coverage  of  the  50th 
anniversary  of  the  Associated  Press 
Managing  Editors  Association  (that 
last  word  always  seems  to  be  redun¬ 
dant),  some  credit  was  given  to  Kent 
Cooper,  AP  general  manager,  for 
fostering  the  birth  of  APM  E  at  French 
Lick,  Ind.,  in  1933,  but  not  enough 
credit,  in  our  opinion. 

In  the  early  days  the  meetings  were 
mostly  gripe  sessions  and  not  well 
attended.  They  were  suspended  dur¬ 
ing  World  War  II.  The  first  post-war 
convention  was  in  Miami  in  January 
1946.  The  second  meeting  was  in  Los 
Angeles  the  following  December  giv¬ 
ing  APME  the  distinction  of  being  the 
only  news  organization  to  hold  two 
annual  meetings  in  the  same  year. 

KC,  who  had  been  made  Executive 
Director  by  the  AP  board  to  keep  him 
on  after  retirement  age,  told  the  man¬ 
aging  editors  they  should  form  a  more 
permanent  organization  with  a  formal 
constitution  and  by-laws  and  staff  so 
that  it  can  keep  in  touch  with  AP 
activities  at  all  times.  He  suggested 
divisional  committees  to  deal  with 
various  AP  reports,  and  the  Continu¬ 
ing  Study  committees  of  APME  were 
born.  They  now  number  22. 

Actually,  APME  is  a  living  mem¬ 
orial  to  KC  who  went  to  work  for  the 
APin  1910,  became  AP  general  mana¬ 
ger  in  1925  and  served  that  organiza¬ 
tion  for  38  years.  He  died  in  1965. 

Those  first  post-war  conventions 
were  fun  for  all  the  newsmen  who  had 
just  returned  to  their  desks  but  they  ( 
almost  destroyed  KC's  idea  of  a  ; 
bunch  of  hard-working  editors.  They  ! 
were  out  to  have  a  good  time  and  there  [ 
were  lots  of  people  ready,  willing  and 
able  to  entertain  them. 


Robert  U.  Brown,  president  and 
editor  of  Editor  &  Publisher,  was 
among  the  group  of  honorees  cited  for 
‘‘Professionalism  in  Com¬ 
munications"  at  the  Accolade 
Celebrity  Dinner  hosted  by  Advertis¬ 
ing/Communications  Times,  a  busi¬ 
ness  newspaper  serving  the  advertis¬ 
ing  industry  in  Philadelphia,  eastern 
Pennsylvania,  New  Jersey  and  Dela¬ 
ware. 

Others  honored  were:  Frank  Man- 
kiewicz,  president  of  National  Public 
Radio,  1977-83;  Georgia  Piazzi,  own- 

Dan  Neuharth  leaves 
USA  Today  for  radio 

Dan  Neuharth,  30,  son  of  Gannett 
Co.  chairman  and  president  Allen  H. 
Neuharth,  left  Gannett's  USA  Today 
where  he  was  media  reporter. 

Neuharth  joined  KSDO-am,  Gan- 
nett’s  all-news  radio  station  in  San 
Diego,  as  a  reporter  three  days  a  week 
and  also  teaches  journalism  two  days 
a  week  at  San  Diego  State  U ni versity . 

“There  wasn’t  any  problem  at  the 
paper,”  Neuharth  commented  on  his 
move.  “It  was  just  more  that  I  wanted 
to  get  into  broadcasting." 

Neuharth,  who  once  worked  at 
WGN-tv,  Chicago,  said  his  year  of 
covering  the  media  for  USA  Today 
convinced  him  that  “most  people  get 
their  news  from  tv.’’ 

Neuharth  said  that  his  going  to 
KSDO  was  not  a  transfer  within  Gan¬ 
nett,  saying:  “I  didn’t  have  this  job 
before  I  left  Today." 


er  of  European  &  American  modeling 
agency;  James  Pierce,  publisher  of 
Business  Week',  Norman  Potter,  pres¬ 
ident  of  Financial  News  Network;  Dr. 
Neil  Solomon,  Los  Angeles  Times 
Syndicate  medical  columnist;  Wil¬ 
liam  P.  Weidner,  president.  Great 
Bay  Casino  Corporation,  The  Sands 
Hotel,  and  corporate  vice  president, 
marketing  of  the  Sands  Group. 

William  White,  promotion  director 
of  the  Philadelphia  (Pa.)  Inquirer, 
introduced  Brown  to  the  dinner 
guests  by  stating,  “He’s  been  an 
insider  on  the  planning,  the  negotia¬ 
tions,  the  conflicts  and  the  resulting^ 
dramatic  changes  that  have  taken 
place  within  the  newspaper  industry. 

“As  president  and  editor  of  Editor 
&  Publisher  he  has  been  our  Boswell, 
our  critic  and  our  common  com¬ 
municator  since  the  mid-1930s,  and 
has  reported,  commented  upon  and 
encouraged  every  facet  and 
development  of  a  much  needed  revo¬ 
lution  in  the  newspaper  business.” 


John  A.  Park  Jr. 

Expertise 

For  Owners  Considering 
Sole  of  their  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

28  Years  Nation-Wide  Personal  Service 
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Special  Report:  The  border 


reP*'"’’® 


El  Paso 
Herald-Post 


a  St  ripps-l  lowarcl  newspaper 


La  frontera 


Reporte  Especial 


cause. 


The  U.S.-Mexico  border  is  a  little 
bit  of  the  Third  World  and  a  little 
bit  of  the  industrialized  world  — 
but  it’s  really  another  world,  a 
hybrid  that  befuddles  newcomers 
and  is  poorly  understood. 

This  summer,  the  El  Paso 
Herald-Post  undertook  to  explain 
this  world  in  a  series  of  in-depth 
articles.  We  called  our  series 
“Special  Report:  The 
border/Reporte  Especial:  La 
frontera.’’  The  title  itself  gives 
some  notion  of  the  special 
quality  of  border  life,  for  ours 
is  a  truly  bilingual  and 
bicultural  community,  one  of 
the  few  such  communities  to 
be  found  in  the  United 
tes. 

As  we  believe  the  series 
makes  clear,  the  border  is 
something  out  of  the 
ordinary.  It  is  not  a 
dismal  or  forlorn  place, 
but  a  place  that  is 
endlessly  fascinating, 
with  a  lifestyle  all  its 
own  and  a  history  that 
reaches  further  back 
than  the  history  of 
Plymouth  Rock.  It  is  a 
place  deserving 
attention  —  and 
understanding.  We 
hope  we  made  a 
contribution  to  that 


